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What is noticeable throughout the book is the intense
detail of the switchover process to TDT in the United Kingdom. As an example: even the possible increases in energy
consumption were examined, and how these might affect
climate change. The book dedicates several pages to the
policies related to this issue by the British government and
the regulator, Ofcom.
Unlike most of the literature on the subject, this book
refuses to resort to technological determinism or the usual
equation of “digital television = better television”, whose
failure to conform we can clearly see in the impoverished
TDT content in Catalonia and Spain. In this respect, one of
the most interesting parts of this book is to see how, in the
United Kingdom, the strategies have been coordinated and,
no less importantly, how they have been communicated
among all those involved, from legislators and regulators to
television and network operators, including aerial manufacturers and commercial establishments that, as they are in
direct contact with the consumer, have played a highly
relevant role. Moreover, this coordination has involved all
television bodies, not only those on the Hertz wavelength, In
this way, both the satellite operator BSkyB and also cable
operators have played a part that, in spite of the reservations shown in the book, has been combined with that of
public service.
However, we can make two reservations concerning this
book. Firstly, the lack of references to academic texts, when
TDT has been a central issue in media research in Europe
over the last decade. Secondly, the very political bureaucratisation of the United Kingdom leads to a succession of
bodies with their respective acronyms that are in charge of
very specific aspects but are sometimes difficult to place.
This, however, does not detract from the merit of a book that
has been written with accessible language and that only
employs technical terms when strictly necessary.
In short, these are over 200 pages of beneficial text that,
in the Catalan and Spanish context, have the merit of
providing us with many lessons from a more advanced
country than our own in the digitalisation process and of
realising, in passing, that we still have a lot to learn.
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