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YouTube as a tool of formative dissemination of the fnal project

Figure 1. Stills extracted from one of the tutorial videos published on the YouTube channel

Source: Own elaboration.

with their students, which included detailed instructions, tips
and practical tools to prepare the videos. The advisors were also
asked to request the participating students to sign a document
granting image rights.

Throughout this process, any questions from the collaborating
faculty were welcomed and answered. Furthermore,
recommendations provided by the advisors were taken into
consideration and integrated into the project. This collaboration
and feedback were essential to guarantee the success of this
phase in order to achieve the project’s objectives.

Once the process of writing and defending the fnal project
was over (in the months of June and July 2022 and 2023),
the advisors were asked to send in the videos. The team in
charge of the project chose the videos that were ultimately
posted on YouTube. It is important to note that even though
some of the projects earned a mark higher than 8.5 out of 10,
not all the videos of the fnal project defences met the quality
standards needed due to faws in their image and/or sound,
which excluded them from the channel.

Having considered all these factors, the material chosen
was posted on the YouTube channel of the Department of
Advertising, Public Relations and Audiovisual Communication
of the UAB, with proper identifcation of the topic, the authors
and the advisors of each project. The material was added to a
playlist entitled ‘Final Projects’ during the months of July and
September 2022 and 2023, and this was the responsibility of
the team in charge of this project.

6. Results

The preliminary results of this project enable us to highlight
several key aspects. Regarding the production of video tutorials,
we should mention the diffculty entailed in developing high-
quality materials that are appealing and do not fall into the more
traditional tutorial formats (polymedia-type videos or PowerPoint
presentations with audio). To achieve this, it essential to apply
a professional audiovisual production approach, which requires

technological resources and specialised staff that may be
unavailable to some professors. However, scriptwriting is a more
accessible task, as it covers contents related to professional
team’s teaching and research. These videos are brief and
dynamic and explain the contents in an appealing, clear and
concise fashion, in line with what some authors have suggested
(Fyfeld et al., 2019).

Regarding students’ participation in creating and producing the
videos to defend the fnal project, is important to acknowledge
that the results were somewhat limited. Fewer materials than
what we had initially forecast were ultimately produced due
to factors that were beyond the infuence of the project team:
not all the fnal projects reached the minimal mark of 8.5 out
of 10, and those that did do not always provide a video of
suffcient quality to be shared on the channel. Nonetheless, it
is noteworthy that the students who decided to participate in
the initiative and prepared their video defences for the channel
expressed their satisfaction with the proposal and positively
rated it.

Consequently, we believe that more work to reinforce
the collaboration protocols with the fnal project advisors
is necessary. Even though the professors who were asked
to collaborate responded positively to the initiative, actual
participation was limited and few of them reminded their
students of the possibility of preparing this audiovisual material.

Therefore, it is essential to support both the advisors and the
students more closely so that preparing the video defences
becomes a common practice within fnal projects. If the advisors
see the usefulness of these materials or the channel in general,
they will be more likely to motivate their students to collaborate
in creating them. Regarding the students, it is essential to
overcome obstacles like the perception that preparing a video
defence duplicates the effort of the fnal project, given that they
also have to hold a public defence as stipulated in article 271.1
of Royal Decree 822/2021. The strategy of turning this into a
‘routine’ could contribute to boosting its use. In this sense, the
possibility that the video of the defence contributes to part of
the overall grade in the presentation section of the assessment

Quaderns del CAC 49 - October 2023

49



50

YouTube as a tool of formative dissemination of the fnal project

P. LAzaro AND |. ZELER

rubrics or in the award of prizes or mentions for the best videos
could be considered.

7. Conclusions

Final projects are an opportunity for students to demonstrate
the competences they have acquired during their Bachelor’s de-
grees, as well as their skills at autonomous work and independ-
ent learning. In line with previous studies based on teaching
innovation experiences, it has been found that the use of video
tutorials improves the understanding of contents (Bengochea
& Medina, 2013; Jiménez Castillo & Marin Carrillo, 2012) and
that YouTube is an effective platform for fostering students’ in-
dependent learning skills (Posligua Anchundia, 2020; Sandoval
Lozano & Rojas Gutiérrez, 2021). Therefore, one of the objec-
tives of this innovation project was to develop specifc content
for those students who have to do their fnal project and make
it available via the social media used by young people the most.
However, the project was not solely limited to this initiative.

Current education laws consider digital skills an essential
requirement (INTEF, 2017), especially for future professionals
in the feld of communication. Moreover, it is important to
highlight their value in sharing one’s work publicly. Thus, it is
considered worthwhile to motivate students who are fnishing
their fnal projects to generate content via YouTube, and this
matches with the fndings of other studies which stress the
need to support students as producers of educational content
(Lozano Diaz et al., 2020).

The limitations of this project include the lack of technological
and human resources available to conduct it. This entailed a
major barrier that limited the ability to produce more video
tutorials.

Another important aspect is that this project was developed
specifcally for the Bachelor’s in Advertising and Public Relations
at the UAB. This restricted the scope of the video tutorials and
the dissemination of the fnal projects via YouTube. Furthermore,
we are not yet able to assess the real impact of the activities
proposed. Once the initial period of application has elapsed, an
assessment should be undertaken to determine the usefulness
of the video tutorials and the true extent of the dissemination of
the fnal project videos available on YouTube.

Therefore, we would like to suggest several future actions that
are essential to this project. First, it is crucial to promote the
channel among fnal project advisors in the Bachelor’s in Adver-
tising and Public Relations at the UAB so that they recommend
it to students. This would help the channel reach its target audi-
ence and enable students to beneft from it. Plus, the channel’s
visibility could spark the interest of other students, which would
enable more videos showing fnal project presentations and de-
fences to be available for general consultation. It would also be
worthwhile to consider the possibility of extending the project
to other platforms, like Instagram or TikTok, to adapt to young
people’s changing technology habits.

Secondly, it would be benefcial to assess the suitability and
impact of the video tutorials among both fnal project advisors
and students in the process of developing their own fnal
projects. This would help to determine whether the project is
truly useful and provide the chance for suggestions regarding
contents or topics that could be included in the video tutorials.
Ultimately, this assessment would contribute to the constant
improvement of the resources and provide more effective
support for students doing their fnal projects.

Finally, the channel and its contents could be extended to
other degrees taught in the Faculty of Communication Studies at
the UAB, given that the academic rules related to fnal projects
share many points in common, regardless of the programme. In
this way, the YouTube channel could also be used by students
in the Audiovisual Communication, Journalism, Interactive
Communication and Communication in Organisations degrees.
In recent years, the use of video as an educational resource
has risen signifcantly, including its use as a complement to
face-to-face teaching, especially since the COVID-19 pandemic
(Pattier & Ferreira, 2022; Succar et al., 2022). Teachers at
all educational levels, including the university, have chosen to
integrate audiovisual materials into their classes. Video tutorials
in particular are used as a complement to traditional teaching
strategies to facilitate comprehension of the information
(Bengochea & Medina, 2013) and make the teaching-learning
process more dynamic and appealing. Within this context,
YouTube has become the platform of choice to both fnd and
share these resources, thus becoming an invaluable tool for
education.
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Abstract

In the last decade there has been an increase in the number
of LGTBIQ+ characters in television series, both in linear
channels and distribution platforms. This fact, together
with the importance of the media and the social problems
that this group has historically suffered, raises the objective
of understanding the narrative patterns with which these
LGTBIQ+ characters are constructed. For this reason, the
research carried out a content analysis based on three levels:
physical dimension, social dimension and psychic dimension.
Thus, a random and representative sample of Western
television series has been analysed: uphoria; Looking; Orange
is the New Black; Pose; Sense8; Shameless; Transparent;
Elite; EI Ministerio del Tiempo; Malaka; Merli: Sapere Aude;
Veneno; Vis a Vis and Vivir sin permiso. The results show,
among others, the existence of two opposing narrative patterns,
one that places these characters in marginal places, and a
second that constructs them with homonormative profles, with
characters who have assimilated socially acceptable standards
of heteronormativity. We conclude, therefore, by affrming that
stereotypical constructions from other eras are still maintained
alongside others of recent appearance.

Keywords
TV  series;
marginality

LGTBIQ+; representation; homonormativity;

Resum

En I'Gltima década s’ha produit un augment dels personatges
LGTBIQ+ a les series de televisio, tant en cadenes lineals com
en plataformes de distribucié. Aquest fet, juntament amb la
importancia dels mitjans de comunicacio i les problematiques
socials que ha patit historicament aquest grup, planteja
I'objectiu de conéixer els patrons narratius amb els quals son
construits aquests personatges LGTBIQ+. Per aixo, la recerca
realitza una analisi de contingut basada en tres nivells:
dimensi¢ fisica, dimensi6 social i dimensié psiquica. Aixi,
ha estat analitzada una mostra aleatoria i representativa de
series de televisio occidentals: Euphoria; Looking; Orange is
the New Black; Pose; Sense8; Shameless; Transparent; Elite;
El Ministerio del Tiempo; Malaka; Merli: Sapere Aude; Veneno;
Vis a Vis, i Vivir sin permiso. Els resultats mostren, entre altres
aspectes, I'existencia de dos patrons narratius contraposats:
un primer, que situa aquests personatges en llocs marginals, i
un segon, que els construeix amb perfls homonormatius, és a
dir, amb personatges que han assimilat estandards acceptables
socialment de [I'heteronormativitat. Es conclou, per tant,
afrmant que encara es mantenen construccions estereotipades
d’altres epoques al costat d’altres d’aparicié recent.

Paraules clau
Series de televisio; LGBTIQ+; representacio; homonormativitat;
marginalitat.

1. Introduction

TV series, as cultural product, have increased exponentially in
recent years (Rojas-Lamorena et al., 2019). This boost has been
favoured by the emergence of new distribution and video-on-
demand platforms (Higueras-Ruiz, Gdbmez-Pérez and Alberich-
Pascual, 2018). This context has also been accompanied by an

increase in the quality of television series (Waldfogel, 2017).
This new era of audiovisual growth, both in the number
of fctional programmes on linear television channels and
SVoD (Subscription Video On Demand) and in the forms of
consumption, has led to an increase in the number of series with
characters and plots from the LGTBIQ+ collective (leshian, gay,
trans, bisexual, intersex and other diverse sexual orientations or
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identities, such as asexual or non-binary gender) (Monaghan,
2021). These fctional programmes have undergone a peculiar
evolution, from the invisibility of characters due to censorship in
countries such as Spain or the United States (Waggoner, 2018),
to the present day, where there is explicit representation. In
recent years, moreover, the narrative constructions of these
characters have been based on numerous stereotypes, such
as using LGTBIQ+ characters parodically or in a comical way
to provoke laughter in the viewer (McLaughlin and Rodriguez,
2017).

In this sense, the representation of historically invisible
collectives, such as LGTBIQ+, is of great importance on a social
level, due to the role of the media as agents of socialisation
(Sultan and Masood, 2020). This implies that representations
in audiovisual media make invisible or show different realities
(Ganter and Ortega, 2019) and generate social imaginaries on
what the collective perceives about itself and the image that
society has of these people’s reality (Gilleard, 2018). Therefore,
a distorted image is directly linked to negative social beliefs, as
indicated by research such as that conducted by Yan (2019).
In addition, recent analyses have focused on specifc series,
such as Sense8 (Asante, Baig and Huang, 2019). However,
more general studies are needed in order to analyse in depth the
profles with which LGTBIQ+ characters are being constructed
in current and relevant television series in popular culture.

There are therefore two basic reasons for conducting this
research. Firstly, it is based on the importance of minority
representation, both in society in general and in the collective’s
self-image. This is especially important if we are talking about
a collective that suffers a high degree of social problems,
such as homophobic bullying (Moyano and Sanchez-Fuentes,
2020). Secondly, this research is based on the growth of
LGTBIQ+ characters and plots in television series, on the
appearance of phenomena such as queerbaiting, pinkwashing
or homonormativity, and on the scarcity of specifc and general
studies on LGTBIQ+ characters. In this way, the research
proposes a content analysis of a sample of contemporary
television series, produced by both traditional channels and
distribution platforms, which are representative of popular
culture. The aim is to fnd out what they are like and which
patterns (physical, personality, visibility of their sexual
orientation, etc.) these narratives are using when constructing
characters from this collective.

1.1 Evolution and trends of representation in TV series
with LGTBIQ+ characters

LGTBIQ+ characters in television series have evolved differently
depending on the geographical location in which they have
been developed. In countries such as Russia, for example,
such content is banned as “homosexual propaganda” and as
harmful during childhood, as it goes against “traditional family
values” (Tolkachev and Tolordava, 2020). On the other hand, in
Western countries such as Spain, the United States, Portugal or
Italy, there are certain specifc and shared patterns (Richardson,

2022). There was an initial period in which LGTBIQ+ characters
were censored on television and cinema screens, as they were
considered amoral or outright dangerous. This coincided with
dictatorships, such as that of Francisco Franco in Spain during
the 1960s and 1970s (Melero-Salvador, 2014), and censorship
regulations, such as the US Hays Code (Davies, 2016). In these
decades, the only LGTBIQ+ representation possible was in two
forms, as parodic characters or as villains, with a moralising
purpose in both cases for the viewer (Bridges, 2018).

Thus, there was no increase in these characters until the
end of the 1970s, represented with the usual stereotypes of
previous decades and emphasising sick or criminal characters,
though already including explicit LGTBIQ+ characters (Branchik
and O’Leary, 2016). In the 1980s, on the other hand, these
stereotypes were compounded by linking the homosexual
character with the HIV virus, in the face of the pandemic
that began at that time, which meant a new stigma for the
community (Gross, 2001).

In the 1990s and 2000s, coinciding with several milestones,
such as the removal of homosexuality from the list of mental
illnesses by the WHO in 1990 and the equal marriage law in
countries such as Spain and Canada in 2005, there was an
increase in the number of LGTBIQ+ characters in Western
prime-time television series (Monaghan, 2021). This is of
particular interest, as it occurs in hit series such as Grows The
WB: 1998-2003) and Aqui no hay quien viva (Antena 3: 2003-
2006), with characters that were recognisable to the majority
of viewers, as they were watched by a large number of people,
which allowed certain media stigmas to be broken (Crowley
Webber, 2019).

In the 2010s, there was a large increase in the number of
LGTBIQ+ characters in Western series, favoured by the arrival of
distribution platforms such as Netfix and HBO (Marcos-Ramos
and Gonzalez-de-Garay, 2021), which have two important
characteristics. Firstly, they are consumed in different parts of
the world and come mostly, though not exclusively, from the
United States (Gao et al., 2020). Secondly, they occupied a
niche market requested by a section of the public (Shields,
2022), such as series with characters and plots from this
collective.

Finally, the US association GLAAD, which analyses the
representation of LGTBIQ+ characters in US TV series, highlights
some current trends. Firstly, they claim that 2021 was the year
with the highest number of characters from this collective in US
history, with an increase in bisexual and racialised characters,
and where the number of women and men, both cis and trans,
were at a similar percentage for the frst time. Secondly, and
in contrast, they point out that there are still underrepresented
realities, such as asexuality, non-binary trans people or people
with disabilities (GLAAD, 2022). In the same vein, the ODA
(Observatory of Diversity in Audiovisual Media) in Spain infers a
null presence of asexual, non-binary, trans non-binary, intersex
or non-normative physical characters (ODA, 2022).
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1.2 New phenomena in the construction of LGTBIQ+
characters

The increase in LGTBIQ+ characters and plots has led to the
appearance of new phenomena related to their representation in
television series. On the one hand, with the aim of attracting a
general audience, television series began to introduce characters
whose narrative constructions resemble the traditional and
habitual patterns of heterosexual characters, which is known as
homonormativity (Sdnchez-Soriano, 2022).

Homonormativity,  therefore, by differentiating the
“acceptable” from the “unacceptable”, provokes the rejection
of certain realities of the collective, such as “being camp”
or the representation of intersectionalities (Vanlee, 2019).
Intersectionalities can be defned as characteristics that are
at an unequal social level, such as gender, religion, racialised
people, people with disabilities or people with a non-normative
body, such as those who are overweight or obese (Al-Faham,
Davis and Ernst, 2019). These people are therefore subjected
to double discrimination, frstly because they belong to the
collective and secondly because of this intersectionality.

On the other hand, and for proft, numerous audiovisual
production companies have introduced the technique known
as pinkwashing into their productions. This is a marketing
strategy that consists of showing an apparent favourable
position towards the collective solely for economic purposes
(Hartal, 2020). This, applied to the audiovisual panorama,
means that various productions have promoted the inclusion of
LGTBIQ+ characters without this actually being implemented,
or where they are reduced to mere anecdotes. The aim is not
to lose the potential conservative audience, while attracting the
LGTBIQ+ audience, but without showing real actions towards
the collective, as analysed by Sanchez-Soriano and Garcia-
Jiménez’s (2020) research on Hollywood blockbusters.

Again, and as a business strategy, numerous television series
have been partaking in the concept popularised under the
term queerbaiting, which is defned as a way of insinuating,
through subtext, a relationship between same-sex couples that
is never explicitly stated or mentioned (Brennan, 2018). This
has occurred in series such as Sherlock (BBC: 2010-2017),
through elements such as the sexual tension between the
protagonists. The aim of this technique is again to attract an
LGTBIQ+ audience eager to see couples in which they can see
themselves refected (Anselmo, 2018).

Thus, most of these new phenomena that have appeared
alongside the growth of fction with LGTBIQ+ characters are
related, to a greater or lesser extent, to strategies based on
economic proftability under an “LGTBIQ+ friendly” guise,
with the aim of attracting the potential LGTBIQ+ audience
without losing a conservative niche market. This occurs under
the paradigm of “Rainbow capitalism” (Barry and Drak, 2019),
which aims to obtain economic benefts from the presumed
greater economic capacity of a part of the homonormativised
LGTBIQ+ collective, but which ultimately leaves out other
realities that do not have this purchasing power.

2. Methodology

In order to fulfl the objectives of the research, to know the
narrative patterns with which current LGTBIQ+ characters
have been constructed, the methodology used was content
analysis. It was chosen because it is a methodology that allows
us, among other things, to analyse the basic components of
communicative discourses through a systematised process
(Neuendorf, 2017).

Television series released in recent years, from 2011 to the
date of the research, December 2021, were thus selected,
as this is the decade in which there has been a quantitative
increase, in addition to the emergence of new concepts related
to this matter. Western series were selected as they share the
common patterns analysed in the theoretical framework and
previous literature review. Therefore, series from Europe, in
this case from Spain, and from the United States were chosen.
The reason for choosing Spain is because it is the geographical
location where the research was carried out, due to the
extensive growth in the production of Spanish series in the last
decade (Huerta-Floriano, 2020) and due to the establishment
of this national fction abroad, which makes it infuential in
other markets (Diego and Grandio-Pérez, 2018). The reason
for choosing the United States is that it is the world’s leading
cultural exponent, i.e. culture produced in the United States is
widely consumed in other parts of the world, especially in the
West (Gao et al., 2020).

In the selected series, the characters had to be protagonists
or recurring secondary characters during the frst season,
with a relevant role from the pilot episode, and they had to
have considerable success with audiences and critics. For
this purpose, the IMDB (Internet Movie Database) website
was chosen, the most important and best-known database
worldwide on television series and other audiovisual products
(Canet Centellas, Valero Navarro and Codina Bonilla, 2016). It
was also decided that the series should have a minimum of 7.5
points out of 10, in order to obtain series that were relevant in
popular culture and among critics due to the importance of their
impact. The search date was December 2011 and the following
flters were applied (see Table 1).

Table 1. Filters applied for sample selection

Title Type TV Series

Release Date 2011 to now

User rating 7.5t0 10

Number of votes Minimum of 15,000 votes

Genre All

Countries Spain/United States

Keywords Gay, lesbian, bisexual; trans, intersex,

queer, non binary, gender fuid; Igbt

Source: Own elaboration.
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show that 57% of the characters have a female gender
expression, while 43% are male and none are androgynous.
3.4 Social dimension: cultural and socio-economic
status of LGTBIQ+ characters

With regards to socio-economic level, two out of three characters
are in the medium-high socio-economic level. In contrast,
33% are in disadvantaged environments and situations, such
as places dedicated to prostitution, drug traffcking or in
neighbourhoods with a high percentage of poverty, as in the

Figure 5. Socio-economic level of LGTBIQ+ characters

SOCIO-ECONOMIC STATUS

High 15%

Middle
52%

m High m Middle mLow

Source: Own elaboration.

Figure 6. Socio-cultural level of LGTBIQ+ characters

CULTURAL OR EDUCATIONAL LEVEL

High 30%

Middle
£

M High ® Middle = Low

Source: Own elaboration.

case of the series Pose or Shameless. A very similar pattern is
found when analysing the cultural level. 36% of the characters
analysed have an average cultural and/or educational level. One
explanation for this is that a large number of the characters are
adolescents and are not in a position to have completed higher
education or university-level studies. 30% have university
studies or similar, while again, one in three have a low level
of education, i.e. they are characters that have not completed
compulsory secondary education.
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3.5 Social dimension: profession and marital status of
LGTBIQ+ characters

A large number of the characters are students, which is
indicative of the high percentage who are in their teenage years.
This is followed by professions with negative connotations,
such as prison inmates, drug dealers and prostitutes, like in
“La Veneno”. Lastly, there is a wide range of professions, such
as teacher, civil servant or videogame designer. As such, we
again fnd a double pattern in which the characters either have
normalised professions in society or jobs linked to marginality
or that are illegal.

Figure 7. Profession of LGTBIQ+ characters

PROFESSION

Not stated 6%

Videogame d

Student 26%

Drug dealer 9%

Housewife 3%

Retired teacher 3%

Salesperson 9%

Hacker 3%

civil servant 3%

Prostitute 6%

Teacher 3%

mStudent Parkigattendant  mPrison inmate = Teather M Beautcian MCWisrvat MProsiute MHacker WSalesperson BRettedteacher MHousewife MDrugdeser mVideogamedesgne mAMist u Sommelier

Source: Own elaboration.

Figure 8. Marital status of LGTBIQ+ characters

MARITAL STATUS

Not stated
4%

Divorced
Single in a relationship for money 4%

4%
Married
4%

Single in an unstable relationship

. \

Single in a stable relationship
26%

Single
54%

M Single m Single in a stable relationship m Single in an unstable relationship

Source: Own elaboration.

Parking attendant 3%

Prison inmate 13%

With regards to marital status, more than half of the characters
are single. They are followed, in order, by characters who are
single but in an unstable relationship, single in a relationship
for economic reasons, married, divorced and characters whose
marital status is not stated.

3.6 Social dimension: offspring and number among
LGTBIQ+ characters

Continuing with the previous section, which covers the analysis
of the family ties of LGTBIQ+ characters, the results show that
the vast majority do not have offspring, either biologically or

Not staed

Single in a relationship for money m Married m Divorced B Not stated
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through adoption. One possible explanation for this can be
found in the age of the characters, as they are in the adolescent
age bracket. Furthermore, this is related to the high percentage
of characters who are not in an affective or loving relationship
in the series analysed.

On the other hand, in relation to this, of the two parents found,
one has two children and the other has three. In addition, the
only two characters with children became parents when they
did not identify as part of the LGTBIQ+ collective, as in the
case of Maura and Sarah in Transparent. Therefore, it can be
inferred that, in the sample analysed, once they identify as part

Figure 9. Offspring of LGTBIQ+ characters

CHILDREN

Not stated
4%

HYes MNo ® Notstated

Source: Own elaboration.

of the LGTBIQ+ collective, the characters do not have plots
related to being fathers or mothers in their narrative arcs.

3.7 Social dimension: religion of LGTBIQ+ characters

In 89% of the characters analysed, their religion is not
stated, followed by 7% who self-identify as Jewish and 4%,
represented by just one character, who does not expressly state
their religion, as they live in a Muslim family, but no evidence
was found regarding whether or not they belong to this religion.
Therefore, the religion of the characters is not a major narrative
or plot arc in most of the selected episodes, except in the case

Figure 10. Number of sons and daughters of LGTBIQ+ characters

NUMBER OF CHILDREN

Not stated
4%

2 children

2% 3 children
%

4%

0 children
88%

MO children ® 2 children =3 children

Source: Own elaboration.

Not stated

m 1 child
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of Omar’s character, with a conservative Muslim family in Elite,
which marks the concealment of his diverse sexual orientation
throughout the season.

3.8 Psychological dimension: personality of LGTBIQ+
characters

The majority of the characters analysed (67%) have an extrovert
personality, i.e. with an inclination towards the outside world
and social relations, openly expressing their emotions and
feelings, such as Saray in a Vis a Vis. In contrast, 33% are

Figure 11. Religion of LGTBIQ+ characters

RELIGION

Not stated (Muslim)
4%

Not stated
89%

M Jewish M Not stated ™ Not stated (Muslim)

Source: Own elaboration.

Figure 12. Personality of LGTBIQ+ characters

PERSONALITY

Introvert
33%

Extrovert
67%

M Extrovert M Introvert

Source: Own elaboration.

introverted, i.e. characters with a tendency towards their inner
world and characterised by their more reserved nature, as in the
case of Valeria in Veneno.

3.9 Psychological dimension: gender identity and sexual
orientation of LGTBIQ+ characters

Firstly, related to gender identity, the results show that the
highest percentage is found among cis men, i.e. male characters
in which their biological sex coincides with their felt gender,
such as Agustin in Looking, with 37% of the total. However,
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if we add cis women, such as Rue in Euphoria, with 33%,
followed by trans women, such as Angel in Pose, with 30%,
the results confrm a predominance of female characters. On
the other hand, it is observed that, in the sample, none of the
characters in the chapters analysed are part of the trans men or
non-binary community.

Secondly, the results show that 33% of the characters are
classifed as having a male homosexual sexual orientation.
This is followed by lesbhian women with 26%. Thirdly, 22% of
the characters are classifed as having a heterosexual sexual
orientation. This characteristic, despite the fact that the show

Figure 13. Gender identity of LGTBIQ+ characters

SEXUAL OR GENDER IDENTITY

Cis woman
33%

Cis man
37%

Trans woman
30%

m Cis woman M Trans woman M Cis man Trans man

Source: Own elaboration.

Figure 14. Sexual orientation of LGTBIQ+ characters

SEXUAL ORIENTATION

Bisexual
19%

Homosexual/Gay
33%

Lesbian

26%

Heterosexual
22%

M Homosexual/Gay M Heterosexual M Lesbian

Source: Own elaboration.

® Non-binary

is based on LGTBIQ+ characters, is due to the presence of
trans gender identity characters, who therefore belonging to the
collective, but have a heterosexual sexual orientation. In fourth
place, with 19%, are bisexual characters. In last place, with no
characters found, are asexuals.

3.10 Psychological dimension: external acceptance of
sexual orientation

In more than half of the characters (52%), the external
acceptance of sexual orientation by other people is not defned
and is not clear in the analysed seasons. In second place

M Intersex

Bisexual M Asexual
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Figure 15. External acceptance of sexual orientation

EXTERNAL ACCEPTANCE OF SEXUAL ORIENTATION

Accepted

26%

Not defined
52%

Both
18%

M Accepted M Rejected Both

Source: Own elaboration.

(26%) are characters whose sexual orientation is accepted by
all the characters with whom they share a plot in the fctional
programme. In third place (18%) are characters whose sexual
orientation is accepted by some of the other characters in the
fctional programme and rejected by others. Lastly (4%) are
the characters whose sexual orientation is rejected by all the
characters who are aware of it. Thus, for 22%, sexual orientation
remains a problem for some or all of the other characters, while
it is only accepted for 26% and unknown for 52%.

4. Discussion

The results found can be related to research on LGTBIQ+
representation in serialised fction. Firstly, these results allow
us to discuss the use of homonormative patterns researched by
authors such as Vanlee (2019), which link LGTBIQ+ characters
to very specifc characteristics that are well integrated in
society. Thus, there is a wide use of adolescent or young adult
characters, as well as slim or muscular ones. Also with regards to
the age of the characters, these results are consistent with other
studies that infer a considerable use of adolescent LGTBIQ+
characters (Robinson et al., 2014). On a socio-economic and
cultural level, there is an equivalence between the number of
characters with a medium/high socio-economic and cultural
level (approximately three out of four characters), which is
again associated with the homonormative pattern of LGTBIQ+
characters (Francis, 2021). However, one in three have a low
socio-economic and cultural level, which infers, secondly,
a persistence of old narrative constructions that associated
characters from this collective with drug environments and with
dark and evil characters (Bridges, 2018).

Not defined

On the other hand, drama and comedy are the two genres
most used currently in series that involve LGTBIQ+ characters
and plots, as was the case in previous decades. It is important
to note that both genres have their origins in the appearance
of serialised fction, during censorship in Western countries
such as the United States or Spain, where sexual diversity was
presented either as a censurable, evil or dramatic element, or
as an element to provoke laughter in the viewer. These two
representations continued in the 1980s, 1990s and 2000s,
with a large percentage of fctional programmes in which
coming out, social acceptance or comic relief were the main
plot of the LGTBIQ+ character (Branchik and O’Leary, 2016);
Bridges, 2018).

With regards to gender identity, the results are along the same
lines as those shown by the GLAAD (2022) and ODA (2022)
reports in relation to non-binary characters or trans men,
confrming their scarce presence. In relation to trans women,
the results are in line with the GLAAD (2022) report, which
infers an increase of these characters, but not with the ODA
(2022) report, which, on the contrary, observes a decrease,
but a better qualitative representation of these characters. In
this sense, gender expression, which is mostly female, is in line
with the US GLAAD report (2022), which infers an increase of
female characters in TV series in the last year, setting a new
record, although the percentage of this research is higher than
GLAAD’s results (57% vs 47%). However, the ODA (2022)
report, the Spanish counterpart to GLAAD, points to a decrease
in female characters this year, with 44.2% in 2021.

On sexual orientation, both the GLAAD (2022) and ODA
(2022) reports show an increase of bisexual characters and a
lack of asexual characters in current serialised fction, a fact that
is demonstrated in both the report and the results found. With
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regards to the external acceptance of this sexual orientation,
the fact that it is not accepted by the majority of characters
reinforces the idea found in similar research that diverse sexual
orientations are not naturally integrated in current television
series, with the exception of characters with a homonormative
construction (Kerrigan, 2020), who have assimilated socially
accepted patterns of their heterosexual counterparts.

Itis also possible to observe that the majority of these analysed
characters are not in an affective relationship of any kind
with other people, and that these characters without a stable
partner usually have affective/sexual relationships with a large
number of characters. This causes, as research linked to this
aspect has analysed, LGTBIQ+ people to be associated with
more promiscuous behaviour than their cissexual counterparts
(Villanueva-Baselga, 2021). In this respect, the fact that
LGTBIQ+ characters do not have affective relationships, as
is the case with most cissexual characters, places them in a
different symbolic position and sows the seed of distorted social
imaginaries about them. As such, research based on analyses
of family ties in LGTBIQ+ characters verifes these results and
infers that LGTBIQ+ characters tend not to have family ties and
that they are more likely to create families, not in a biological
or legal sense, but in an affective sense, with other LGTBIQ+
characters or with people who are related to them (Hermann-
Wilmarth and Ryan, 2016).

Regarding the personality of the characters, other research
confrms the existence of the double and contrasting pattern
of the extrovert LGTBIQ+ character, usually associated with
histrionics or “being camp”, as opposed to the introvert LGTBIQ+
character, who tries to go unnoticed (Ramirez Alvarado and
Cobo Duran, 2013). Finally, it is worth noting that religion is
not a differential characteristic nor has it been habitually used
in the narrative plots of characters in recent years, as similar
research focusing on characters in Spanish television series on
SVoD platforms, such as that carried out by Marcos-Ramos and
Gonzélez-de-Garay (2021), has shown.

5. Conclusions

The increase in the number of LGTBIQ+ characters in current
Western television series is clear, as is the evolution of their
representation, as there has been a journey from an initial invis-
ibility to a more explicit presence in serialised fction. However,
due to the media’s socialisation capacity, if this representation
is distorted, it has negative effects both on the self-conception,
identity and self-esteem of LGTBIQ+ people, as well as on the
image society has of them. We therefore understand a distorted
representation as one in which sexual diversities are present-
ed with traditional and recurrent stereotypes in the audiovisual
panorama: drug addiction, promiscuity, HIV, etc., and which,
therefore, does not allow for a more integrated representation in
which a greater variety of arcs and diverse narrative construc-
tions about these characters are shown.

Moreover, it is not possible to know whether this increase is
due to a predisposition of solidarity on the part of the production
companies or to a strategy of pinkwashing as an economic lure
on their part, as they are aware that part of their audience is
eager to see these realities captured in their narratives. However,
in the fctional programmes analysed, it is not possible to speak
of queerbaiting, as all of the analysed characters have been
explicitly from the collective.

In this sense, the existence of a contrasting double pattern
was observed in the LGTBIQ+ characters examined, which
is a contribution of this research. On the one hand, a pattern
that links these characters to environments of exclusion and
poverty, with lives in slums, social rejection or involvement in
prostitution, among others, where the characters usually fnd
themselves isolated from the rest of cissexual society. This
pattern of marginality was found both among trans characters,
such as in the Pose series and among cis characters, such as
lan in Shameless or “La Tota” in Malaka. On the other hand,
there is a homonormative pattern, in which LGTBIQ+ characters
have assimilated socioculturally valued characteristics of
heteronormativity. These include belonging to the upper-middle
class both culturally and educationally, being young, having a
slim or muscular physique, or being in a recognised profession
in society, such as a university lecturer. These homonormative
characters, unlike the former, do integrate naturally into the rest
of the plots.

Thus, the problem with these two patterns lies in the fact that
the frst one continues to uphold distorted social imaginaries
about the LGTBIQ+ collective, linking them to marginal places,
prostitution and drugs. And the second one generates precepts
about which LGTBIQ+ characters are acceptable and which
are not. In addition, it makes realities of the collective invisible
or eliminates them, such as lesbians or LGTBIQ+ characters
with disabilities or that are overweight, making it diffcult to
understand these identities. In this respect, there is an absence
of asexual or non-binary people in the analysed series, and this
is reaffrmed by similar research and reports, such as by the
ODA or GLAAD, which represents a challenge for the audiovisual
industry, making it necessary to include more diverse identities
and orientations that cannot be found in current series.

For future research, on the one hand, it is proposed to extend
the analysed sample to include a larger number of television
series or countries, which may be a limitation of this research.
However, the purpose of this study was to fnd trends in the
patterns of representation and not to carry out an exhaustive
analysis of all existing series, due to the large number of series.
On the other hand, multidisciplinary studies are proposed
to analyse the psychological effects of this stereotypical
representation among LGTBIQ+ and cisheterosexual audiences.

In this way, the analysed television series continue to present
historical and distorted patterns from other eras. These include
the fact that diverse sexual orientation continues to be a problem
for a considerable percentage of characters in fction, or that the
characters are not associated with family ties or offspring, which
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on many occasions relates LGTBIQ+ characters to promiscuous
behaviour, presenting them in an unequal way to their cissexual
counterparts. However, this is combined with a certain
tendency towards greater integration of LGTBIQ+ characters,
but only with the homonormative characteristics analysed, thus
presenting models of what the characters should or should
not be like in order to be optimally integrated in the context
of the series. In this way, this integration only in environments
and with specifc characteristics does not necessarily imply a
greater naturalisation of these realities, which undoubtedly, and
due to the role of the audiovisual sector as a creator of social
imaginaries, has implications for the reality of both LGTBIQ+
people themselves and the conception of the rest of society.

Therefore, this research raises several shortfalls in
representation, which should be taken into account during the
process of constructing characters of the collective in television
series. The aim is to improve their creation in order to achieve
better LGTBIQ+ media representation and improve social
imaginaries about them.

Note

This research has been funded by the contract FPU15/04411
of the Ministerio de Universidades of Spain. He has won the
frst prize of the XXXIV CAC Awards for research in audiovisual
communication.
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Abstract

This article investigates, from a gender perspective, the pres-
ence of women’s sports on primetime television news on TV3
during the month of March 2023 as a whole, and on 8 March
in particular, with the aim of quantifying the coverage of sports
involving women as compared to men. It is verifed that Catalan
public television only devotes 14.39% of the time in its sports
block to women’s competitions. The research also emphasises
the fact that football, both women’s and men’s, is the main fo-
cus of the sports section. Finally, it examines the contradiction
that means that the news media fails to respect its own style
book in terms of issues of equality and gender parity.

Keywords
Female sport, gender, inequality, media presence, public
television.

Resum

Aquest article investiga, des de la perspectiva de génere, la
presencia de I'esport femeni al telenoticies de maxima audiencia
de TV3 durant el mes de mar¢ del 2023 en conjunt, i el 8 de
marg en concret, amb 'objectiu de quantifcar la cobertura dels
esports protagonitzats per dones en contraposicié al masculi.
Es comprova que la televisié publica catalana només dedica
el 14,39 % del temps del bloc d’esports a les competicions
femenines. La recerca també incideix en el fet que el futbol és
el gran protagonista de la secci6 esportiva, tant femenina com
masculina. Finalment, posa sobre la taula la contradiccioé que
suposa que I'informatiu no respecti el seu propi llibre d’estil pel
que fa a guestions d’igualtat i paritat de génere.

Paraules clau
Esport femeni, geénere, desigualtat,
televisio publica.

presencia mediatica,

1. Introduction

The countries within the European framework recognise the
need to continue reviewing and rethinking the role of women in
society in order to seek a level of equality that has not yet been
achieved today. In this regard, the Sustainable Development
Goals defned by the United Nations in the 2030 Agenda,
include as Goal number 5 achieve gender equality and empower
all women and girls and “[a]pproving and strengthening
appropriate policies and applicable laws to promote equality”
(United Nations, 2015, p. 21).t Therefore, it is considered that,
in many areas, women still suffer unequal treatment compared
to men. This is the case in sport, a sector where the gender
imbalance is more pronounced, and where women are often

belittled and silenced, not only by part of society, but also (and
above all) by the media.

In Catalonia, women’s sport has gained greater recognition
in recent years. The progressive social support that women’s
sport receives tends towards consolidating a very signifcant
change in Catalan society. In this context, it is pertinent to
investigate what role the media play, and especially how the
public television with the largest audience in Catalonia, TV3,
participates in the discursive construction of women’s sport.

First of all, it is necessary to bear in mind the guidelines
that have specifcally directed the news coverage of Catalan
public television in matters of gender. The decalogue on gender
perspective in media content of the Corporacié Catalana de
Mitjans Audiovisuals (CCMA) (Catalan Audiovisual Media
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Corporation), included in its style book, states that a “[p]
arity must be applied in all content, both for experts and
protagonists” and if necessary, it must be done “by applying
positive discrimination”. It is also pointed out that “content that
clearly questions gender roles” and “content that addresses
issues of gender equality and inequality” must be implemented.
The same decalogue insists that “the fragmentation of women’s
bodies in images that contribute to their objectifcation” must
be avoided and that “sexist language” must be eliminated
(CCMA, 2015).

Secondly, with regard to sports information, the style manual
proposes as an objective to “refect the country’s sporting
diversity”, disseminating “sports content of minority modes
or categories [...] in accordance with journalistic criteria and
attending to our principles of pluralism, diversity, defence of
minorities, [...] and gender parity and balance, included in our
editorial principles” (CCMA, 2013).

This article evaluates the coverage of women’s sports on
TV3’'s evening news programme, the programme with the
highest audience on TV3, taking into account these precepts
and analysing its indicators of gender equality and parity.

2. Objectives

In this context, and focused on the case of Catalan public
television, fve objectives are established that delimit the
research proposal:

O1: To examine the presence and news ranking, in terms of
time and number of news items, of women'’s sport as opposed
to men’s (segregating news items of a non-sporting nature and
mixed competitions where men and women compete), on TV3’s
evening news.

02: Identify the most commonly recurring sports disciplines in
the coverage of women’s and men’s sports in TV3’s TN news
programme.

03: Analyse the news treatment of women’s sport,
paying attention to multimodal discourse, classifcation and
identifcation of actors and journalistic voice.

04: To determine whether on 8 March 2023, International
Women'’s Day, and the previous and subsequent days, the news
spaces analysed here dedicated specifc news items that deal
with the dissemination of women'’s sport.

05: Observe whether the recommendations on gender and
sports, contained in the Catalan Audiovisual Media Corporation’s
Style Book, are respected in the coverage and dissemination of
women'’s sports.

3. Theoretical framework
3.1 Journalistic coverage of women’s sport

Women, more and more, participate and achieve triumphs
or outstanding positions in sporting competitions, set up

more female teams in more disciplines and also “play highly
masculinised sports, such as football” (Marin & Garcia, 2022, p.
317). Precisely what is popularly known as the “king of sports”,
football, has monopolised and continues to monopolise the
media agenda in many journalistic contexts. That is what has
been termed footballisation or the tyranny of football (Ramon-
Vegas, 2017; Rojas-Torrijos, 2012; Steen, 2012), understood
as men’s football. Now, however, it is “women’s football [which]
is experiencing an era of expansion in Spain” (Boronat, 2021, p.
7) and teams such as Futbol Club Barcelona have achieved such
important milestones as obtaining the attendance record for a
women’s football match with 91,648 spectators.? But despite
these data and “the growing number of players, women’s
football plays a merely marginal role in the media and in public
discourse” (Pfster, 2015, p. 564). It is superimposed by gender
bias: women’s football, like other sports played by women, still
does not have a suffcient presence in the media.

In the Spanish context, research on journalistic coverage of
sports confrms this bias, widespread among the different media
- from television news to the specialised press - and sustained
over the years. Thus, Nifiez and Gordillo (2011) warned a
decade ago that 90.9% of the sports that appeared on television
news in the sports section focused on men, and the presence
of women on screen was anecdotal. These data are similar to
those provided by the research of Hernandez Sanchez, Galan
Arribas and Herrero Gutiérrez (2018), years later, where it was
determined that women'’s sport in the specifc section of TVE1's
news is less than 3%. The report of the Catalan Audiovisual
Council (CAC, 2022) on women in sports programming, fnds
that 10.4% of the sports information on TV3 is dedicated to
women’s sports, swimming being the sports discipline with the
highest proportion of time spent followed by water polo, tennis,
‘hockey and basketball.

3.2 Women and public space, through sport

This unstoppable rise of women in sport progresses “in parallel
with the progressive evolution of their presence in the public
space” (Donoso Pérez et al., 2023, p. 559) and, it is from this
milestone that the media coverage of women’s sport can also be
read as a clear indicator of the changes taking place in a society
that aims for gender equality.

From the perspective of feminist criticism, authors such as
Celia Amoro6s (1994, p. 23) highlight that “the private fact
and the public fact constitute what we could call a structural
invariant that articulates societies by hierarchising the spaces”
and by distributing them respectively between men and
women, an endemic dichotomous confguration is historically
consolidated where the space public is masculine because “the
most socially valued activities, those with the most prestige,
are carried out by the barons in practically all known societies”.

As we have seen in reviewing previous research in our
environment on sports journalistic coverage, in quantitative
terms, women have been underrepresented, giving rise to the
impression that sportswomen do not exist or have little weight
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in contrast to men (Ramon-Vegas et al., 2020). Besides,
patterns of exclusion or segregation by gender are reproduced
in the sports feld that affect both coverage and journalistic
treatment. Thus, for example, corroborates it the study by Calvo
Ortega and Gutiérrez San Miguel (2016) by observing that male
sportspeople in any circumstance are a reason enough for a
news item, while the appearance of women is more frequent
when it comes to accentuating some non-sporting aspect and
is, on the other hand, limited to when they win a top-level
championship. This “persistence of gender imbalances in sports
coverage is particularly problematic, as it can create barriers
to promoting female role models in society, especially among
young people” (Rojas-Torrijos and Ramon, 2021, p. 237).

3.3 Challenges for female sportspeople: self-perception
and lack of role models
The lack of journalistic support and dissemination of
women’s sports, together with the media’s overexposure and
popularisation of men’s sports, means that female sportspeople
perceive themselves as being invisible as collected by Martinez-
Abajo et al. (2020) and/or objectifed by a press that puts more
emphasis on their bodies than on their sporting prowess. An
initial consequence of this self-perception is the diffculty in
establishing themselves as role models for girls and teenagers.
There are several studies that claim the lack of female sporting
role models for girls and teenagers to the media that favour
their integration in sporting practice (Gomez-Colell, 2015;
Gomez-Colell et al., 2017; Lépez Diez, 2011; Sainz de Baranda
Andujar, 2014; Sanz Garrido, 2020). Many agree in recalling
the infuence exerted on public opinion when journalistic
information mostly shows men’s sports, which can generate the
idea that “only sports played by men are important” (Lopez
Diez, 2011, p.14).

3.4 Androcentrism and sports commentary: from sexist
language to the lack of voice

When exploring the role of the media in the sporting feld from
a gender perspective, it is also necessary to bear in mind
language, “the fundamental instrument for the journalistic
profession” (Vega, 2012, p. 7). As authors such as Bernardez
Rodal (2015, p. 117) point out, the language that is used
informatively “is patriarchal and sexist, at the same time as
it transmits information, it legitimises sexism” and sport is no
exception.

Thus, a widespread practice in sports news is to take it
“for granted that when talking about the World Handball
Championship, by default, it is male”, so that in the distinction
“between ‘sport’ and ‘women’s sport’ “is applying an
androcentric approach that takes as a rule that the sport played
by men subordinates that played by women, considering the
latter an exception to the norm” (L6pez Diez, 2011, p.49). There
is also a signifcant tendency to defne female sportspeople
with diminutives or adjectives that make it diffcult to value
their participation in competitions and tournaments (LOpez

Diez, 2017) or to show them emphasising emotions as signs of
weakness or dependence, so it is also essential to review the
images of the media construction of sports.

And in the same way, it is important to note that, even when
sportswomen are the focus of newsworthy events, they are not
necessarily given a voice. Their relegation as protagonists and
speakers is aligned with the image that is often projected of
women journalists and their weight in newsrooms, especially
in the feld of sport. As the study by Bandrés-Goldaraz and
Serrano Gonzalez (2021, p. 125) points out, the labour
situation of female journalists “is far from that proposed by
the equality labour laws currently present in the Spanish and
European legal system” and this is detrimental to journalism
with a gender perspective. For these authors, as well as for
Salido Fernandez (2022, p.2), a greater female presence in
news production would reduce gender biases and stereotypes
that male journalists “are more likely to reinforce”.

4. Methodological design

To examine the news output of the public channel TV3, an
ad hoc model of content analysis has been designed that
includes the presence and ranking of information, journalistic
treatment, classifcation and key discursive aspects (lgartua,
2006; Krippendorff, 1990). For data collection, a tested and
validated ad hoc model is used (Holsti intercoder reliability
method >90%) in previous applications,® which guarantees the
acquisition of empirical, objective and reliable data in order to
draw conclusions based on the trust and validity of the same
(Colle, 2011; Humanes & lgartua, 2004).

The instruments for the collection and analysis of the data
include a frst identifcation table where, fundamentally, data
are collected on presence, the gender of the professionals who
present the sports section (identifed by the name that appears
marked), and the hierarchy of the news items. The news pieces
are classifed according to what they cover. women’s sport;
men’s sport; mixed sport (mixed competitions or competitions
where there are both female and male categories); or non-
sporting news (sporting news items that do not deal specifcally
with its playing or competition, for example, court cases
affecting a sporting body, club meetings, etc.).

The second analytical grid, one table for each news item, is
organised into four blocks: analysis of journalistic discourse,
analysis of statements by sportspeople, coaches, etc., analysis
of images and analysis of non-sporting references to the personal
lives of sportspeople. A section for news items identifed as
mixed is also added.

4.1 Case study. Selection of the sample and the time
period being analysed

This research has been proposed from the point of view of
analysing public televisions, specifcally Televisio publica de
Catalunya (TV3), understood as an institution that offers
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a public service to society, which can and must be audited.
The Audiovisual Communication Law of Catalonia also talks
about the missions of the audiovisual public service under
the jurisdiction of the Generalitat and, given that the Catalan
Audiovisual Media Corporation is under legislative control,
Article 26 of the law also affects the contents of the public
television. Section ‘H’ of the aforementioned article states that
the “active promotion of equality between women and men,
which includes equal treatment and opportunities, respect
for diversity and difference, the integration of the gender
perspective, the promotion of positive actions and the use
of non-sexist language” (Law 22/2005, of 29 December, on
audiovisual communication in Catalonia, 2012).

In addition, the CAC, the Generalitat de Catalunya and the
Catalan Audiovisual Media Corporation (2020) promoted the
#ThoEstasPerdent campaign, together with a report to which
TV3 adhered, which contained ten commitments made in refer-
ence to media coverage. It was inferred as “giving more visibility
to women’s sport”, devoting more “time and media space to
presenting the results and milestones achieved by women in
the various competitions” (p. 3). It was also proposed to incor-
porate “the gender perspective in all aspects of the treatment of
news and information”, “[rlefect an image of female sportspeo-
ple that is diverse, non-stereotyped and that serves to create
female role models and referents of personal, professional and
social success”, or to highlight “the unequal conditions that ex-
ist today between men’s and women'’s sport” (p. 3).

The time period that has been analysed is the month of March
2023, as a representative period that is in the middle of the
television season, and for the relevance of the celebration of
International Women’s Day on 8M (8 March). The thirty-
one days of the TV3 broadcast of TN vespre (the evening
news programme from Monday to Friday) and the weekend
programme TN vespre cap de setmana (Saturdays and Sundays)
were viewed, to select the complete sports sections, which add
up to a total of 3 hours, 49 minutes and 49 seconds that was

Figure 1. Total number of news items by gender

analysed. The choice of the evening edition is justifed for being
the news programme with the highest share in the traditional
primetime slot, which means it has a signifcant impact on
Catalan society. The cumulative audience percentage in this
time slot is the highest of the day, exceeding 66% (General
Framework for Media in Spain 2023, 2023, p. 38). According
to data published by Barlovento, on most days in March 2023,
TN Vespre is the programme with the highest screen share on
TV3 (Barlovento Comunicacion, 2023).

5. Results

5.1 Journalistic coverage of sport according to gender
categories

When analysing the sports news broadcast by TV3 on the TN
vespre news programme, we fnd that 65.97% of the total
(N=288), that is, 190, are dedicated to men’s sports, and only
47, which would correspond to 16.32%, to women'’s sports.
Non-sports news accounts for 11.81% (a total of 34 news
items) while the remaining 5.90%, 17 news items, is dedicated
to mixed competitions [see Figure 1].

In terms of broadcast time, the percentages are similar. Out
of the total broadcast time of the sports section (N=03:49:49),
62.87% is allocated to men’s sports, 17.88% to women'’s
sports, 14.39% to non-sporting news and 4.86% to mixed
competitions. The fgure of 140+ minutes dedicated to men’s
sport contrasts clearly with just over 40 minutes for women'’s
sport in TV3's evening news in March [see Figure 2].

5.2 Distribution by sports disciplines

If we analyse the global data by sports discipline, football far
surpasses the rest of the sports in the news coverage on TN
vespre. Out of the total news items (N=288) analysed, 56.60%
are dedicated to ‘the king of sports’ (163), many more than the
37 items that deal with the second most prominent discipline,

65,97%

16,32%

Women's sports Men's sports

5,90%

Mixed competitions

11,81%

Non-sports news

Source: Own ellaboration.
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Figure 2. Total news time dedicated to sport
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Figure 3. Total news items by type of sporting discipline
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basketball (12.85%) and at a great distance from those that
would be in the following positions [see Figure 3]. Here, the
range drops to 9 units for skiing and motorcycling (3.13%), 8
for water polo (2.78%) and 7 for hockey and cycling (2.43%),
followed by athletics, handball, motoring and feld hockey with
6 (2.08%). The rest of the sports that appear in the news no
longer exceed 2% with 4 (futsal and 7-a-side football) or 3 news
items (rugby) each, while trials, climbing, tennis or swimming,
the skating and the rally have a practically anecdotal presence.
This is also the case of the Special Olympics* with 2 news
items (0.69%).

If we look only at the news items dedicated to women'’s sports
(N=47), although football continues to focus the attention of
sports news (46.81%), its predominance is not so overwhelming.
To begin with, the distance to the second sporting disciple with

the most news coverage is smaller: while 22 news items are
devoted to football, 15 are devoted to basketball (31.91%). And
it also highlights the lesser diversifcation of the other sporting
disciplines in more modest coverage ranges. Only water polo,
tennis and feld hockey appear here with 2 news items each
(4.26%) and skiing, futsal, skating and swimming with just one
(2.13%) [see Figure 4].

On the other hand, for the news items dedicated to men’s
sports, the tendency to privilege football is accentuated. Of the
190 news in total, 115, i.e. 60.53%, are about football. And
the distances between basketball, as the second discipline with
the most presence in the news, with 18 news items (9.47%), or
the sports that occupy the following positions, is reduced. Thus,
motorcycling (4.74%), cycling and hockey (3.68%) appear in
this range of 7 to 9 news items. They are followed by water
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Figure 4. Total women’s sports news items by sports discipline
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Figure 5. Total men’s sports news items by sport discipline
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polo, with 5 news items (2.63%) and seven-a-side football
with 4 (2.11%). And below this 2%, but maintaining a greater
diversity than that of women’s sports, we fnd rugby, indoor
football/futsal and feld hockey with 3 (1.58%), trial riding with
2 (1.05%) and eventually some skiing and rally car news items
(0.53%) [see Figure 5].

With respect to the other two categories, it should be noted
that the news items of a non-sporting nature (N=34) are mostly
related to football (76.47%). Again, basketball comes in second,
but with only 4 news items (11.76%) while the remaining 4 are
spread across several sports covered together, plus the eventual
appearance of water polo and athletics (2.94%). [see Figure 6].

As for the mixed competitions, the coverage is signifcantly

less, with a total of 17 news items. Skiing leads this category
with 7 news items (41.18%), followed by athletics with 5
(29.41%) and already with smaller records, climbing and
Special Olympics with 2 each and the eventual presence of
feld hockey [see Figure 7].

5.3 Relevance of women's sports news items

By analysing the openings of the sports section in the TN news
programme broadcast on the evenings of the month of March
2023, we can see how men’s sports take centre stage in this
opening on 18 of the 31 days (58.06%), non-sports news only
does so on 7 occasions (22.58%), and women’s sport opens
the block on 6 occasions (19.35%).
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Figure 6. Total non-sports news items by sports discipline
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Figure 7. Total news items on mixed competitions by sport discipline
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This data can be analysed more clearly when we look at the
sports disciplines that focus the opening news items segregated
by gender [see Figure 8]. More than half have devoted themselves
to men’s football (51.61%), not counting that non-sports news
(19.35%) is also related to this discipline. Football is also the
most prominent discipline for women, but with 5 opening news
items (16.13%) compared to 16 for men. What is indisputable
is that football is the preferred opening in the sports section on
the TN news programme (on 27 of the 31 days, 87.09%). To
a much lesser extent, men’s motorcycling (6.45%) or women'’s
water polo (3.23%) and non-sporting news related to basketball
appear in the sports opening on the TN news programme.

The table 1 shows the order of appearance of the news items

from day to day according to the four pre-established categories.
Of the total number of women’s sports items news identifed
(N=47), the majority are broadcast in the second block of the
sports section (63.83%) and only the remaining 17 (36.17%)
appear in the frst block. We can also observe how out of the 31
days analysed, women'’s sport appears on 25 days, and if on 6
occasions it did so as the opening news item (19.35%), on 7 it
did so as the closing news item (22.58%).

As it can be seen in Table 1 that of the days analysed
(N=31), women'’s sport appears at least once on 25 occasions
(80.65%), and does not appear on 6 days (19.35%). The days
with the most presence of women'’s sports are 25 and 31 March
with four news items each. On 25 March, the two featured
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Figure 8. Total opening news items by sports discipline and by genre
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Table 1. Order of appearance of news items by genre - Hierarchy of information
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news items revolve around the Barg¢a-Madrid “clasico” match-
up that was played three hours before the start of the news,
while the other two news items deal with the fnal of the Copa
de la Reina in feld hockey, and La Seu’s basketball triumph.
Men’s news items also cover feld hockey, cycling, basketball
and motorcycling.

On 31 March, the sports section of the news opens by
announcing a historic water polo Champions League fnal, with
two Catalan teams, Matar6 and Sabadell. The following news
items about women'’s sports includes the list from the Spanish
football coach highlighting the Barga players who have been
called up. The other two news items are about basketball, with
the results of Barcelona and Spar Girona matches. The men’s
news items include four on football, with topics such as the
possible return of Messi, and the results and position on the
table of Barca and Espanyol. The last three news items deal

with motor sports, MotoGP and Formula 1, and the last one
with indoor football/futsal.

Out of the 6 days where there is no representation of women'’s
sport on the news, men'’s football is the most frequent sport; on
the 9th and the 14th for example, 7 of the 8 news items are
about football, on the 15th, 5 of the 6 are about football. The
‘Negreira case’ is one of the most recurring topics in the non-
sports feld, basketball, motorcycling or water polo are other
sports that are also frequent on days when there is no news
about women'’s sports.

Finally, as for 8 March, there is only one piece of women'’s
sports news, an interview with the female Spanish futsal coach.
The rest of the news items were two about the retirement of
Pau Gasol’s shirt from the Lakers, two more about basketball,
and two about football, one related to the Champions League
competition and the other with the ‘Negreira case’. It should
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be noted that on the days before and after 8 March, there is
no news about women'’s sports. On 7 March, there are three
reports on football and three on basketball, and on 9 March,
football takes a total of 8 news items and water polo closes the
sports section of the news programme.

5.4 Inclusive and non-sexist language
Although in the discourse that was analysed during the news
broadcast, neither references to the physical beauty of the
sportspeople nor transfers of merit from the sportspeople to
another person were detected, but some sexist expressions
were observed that should be highlighted.

On the one hand, the news programmes of 6 and 7 March
2023 use expressions like the frst female referee and female
referee. The recommendations of the Consejo Nacional
de Deportes [National Sports Council] (CGD) state that it is
advisable to “avoid the use of the word women before the
professional title [...] because it is redundant and, moreover, it
is not used in the case of men” (Lopez Diez, 2011, p. 50).

Along these lines, the use of what could be called a qualifying
adjunct has been identifed as indisputably sexist. In 38.30%
of the cases, in the sports news items focused on women, it
has been detected that the adjective “women’s” is added to the
term sport: the Barca women’s team, the women'’s league, and
now in women'’s basketball, etc. In no case has it been detected
that any competition or sport represented by men has been
identifed as “men’s™ the Girona men’s team, the men’s frst
league, etc.. In the case of mixed competitions, the qualifying
adjunct is correctly used to differentiate both competitions,
using terms in the same news item as men’s competition —
women’s competition, female squad — male squad, women'’s
fnal — men’s fnal. It would be something advisable to use the
same system in all cases, both in women’s and men’s sports,
or to avoid it at all times, since again, it is extremely redundant
when in the images you can already clearly identify male or
female sportspeople, and in the journalistic account, they are
identifed as the sportsmen, the female players, the male
runner, etc.

On the other hand, on 16 March, a news item was broadcast
about the skier Mikaela Shiffrin. The reporter sent to the ski
slopes of Grandvalira describes the sportswoman as ‘photogenic,
approachable and very professional’, a remarkably sexist
expression, which is completed in the subsequent androcentric
comparison ‘Shiffrin could come to be in skiing what Leo Messi
is in football’.

5.5 Journalistic voice and statements
The sports section of the weekly TN edition is presented by
journalist Maria Fernandez Vidal (23 of the 31 days analysed),
while the TN weekend edition falls to Artur Peguera Anura (8
remaining days, 25.81%).

But of the total news items analysed (N=288), 44.44% are
announced by a journalistic voice other than the one presenting

the sports section. In these cases, 128 news items to be specifc,
the voice that narrates the news event (on camera or voiceover)
is mostly male (90.63%). If we separate the women’s sports
news items, only 25% are presented by a woman, while in men’s
sports the percentage of the female journalistic voice (9.68%) is
even lower in comparison to the male voice (90.32%).

Regarding the leading voices included in statements or in
the coverage of press conferences (in a total of 17 of the 47
reports on women’s sports), coaches (64.71%) predominate
over sportswomen (47.06%). In women’s sport, relatives of
the sportspeople, or other people such as club presidents or
specialists (medical, legal, etc.) have not been interviewed or
given statements. In contrast to the 49 men’s sports news
where statements were included or press conferences were
covered, sportspeople were given a voice on 25 occasions
(51.02%), almost as much as coaches (24 times, 48.98%)
and other people were added, especially club presidents, in 7
reports, but in no case, relatives or specialists.

Together with the voice, we close this section with a short note
on the relevance of the images used in the news coverage of
sport, or the percentage of news items illustrated with images
that do not correspond to the facts is similar in women’s and
men’s sports (12-13%). In most cases, the exclusion of images
is justifed by the lack of rights to exploit the images of matches
or competitions. Or in short news items or an events agenda, in
the use of photographs or graphics.

5.6 Analysis of non-sporting references

In women'’s sports news items, only once is reference made to
the sportsperson’s private life. On the news programme of 11
March 2023, it is reported that the Barca CBS player, Itziar
Llobet, is beginning her maternity leave. Even so, we highlight
another news item (29 March 2023) where the couple and the
sexual orientation of female sportspeople are referred to through
the images, precisely to cover what the female news presenter
describes as imaginative solutions in front of reinforcing the
training of the staff with the partners of the sportspeople. In the
images of the couples, men and women and the sportspeople
they accompany are identifed.

5.7 Analysis of competitions involving men and women
and mixed sports

Of the 17 news items identifed as mixed sports, more than
half show female and male sportspeople together. Of the rest,
on 3 occasions only women appear, on 4 there are only men,
but the exclusive references to one or another gender are equal
(17.65%) and contrast with the predominance of both genders
in 41.18% of mixed sports news items. Given the small number
of mixed sports news, if we analyse the role as the centre of the
newsworthy event, the variation between women (11.76%) and
men (17.65%) is not signifcant, and it is hardly indicative that
in when giving a voice to sportspeople in 3 of the four occasions
they are women.
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6. Discussion of results, limitations and new lines of
research and conclusions

6.1 Discussion of the results in relation to each of the
objectives

This research has been structured based on fve objectives
which, together, analyse the degree of visibility that Catalan
public television gives to women’s sport in its most popular
news programme.

Regarding Objective 1, although the presence of women’s
sport is higher than that recorded in previous studies, the
percentage is still low (16.3%) and very unequal compared
to men’s sport, to which almost 66% of the news items on
TV3’s evening news is devoted. Also, the time spent on men’s
sports is almost four times that spent on women’s sports. Mixed
competitions are relegated to 5.9%, being a time that minimises
the possibility of seeing men and women competing together.
And while it is true that non-sporting news items have a greater
presence (11.8%), this time is used to talk about information
that also marks gender differences (such as those noted around
the Negreira case, or when the singer Rosalia is shown covering
the Barga anthem).

We can also affrm that the TN programme does not usually
give much news relevance to women'’s sport, since it only opens
the sports section on 19.35% of the occasions and relegates
63.83% of the news items focusing on women in the second
part of its sports block. In the same way that the viewer
perceives the frst news item as the most important one, by
leaving women'’s sports in the second block, the interpretation
can be induced as something less signifcant (secondary or even
complementary).

In addressing Objective 2, it has become clear that football
has not only taken over men’s sport and the majority of non-
sporting news, but has also conquered the women’s sports
space. This footballisation (Ramon-Vegas, 2017; Rojas-Torrijos,
2012; Steen, 2012) has therefore been extended to women’s
sports where, although basketball accounts for 31.91%, football
is almost 15 points higher at 46.81%. In men’s news, six out
of ten news items are dedicated to football, to the detriment of
the rest of the sports that do not reach 10% of the news items
in any case (not even popular disciplines such as motor sports).

This over-representation of football generates, however, a
more acute invisibility of minority female sports, reducing their
diversity and coverage. Thus, the sportswomen who “make
an effort, train and obtain exemplary results”, and although
these results are signifcant, they are ignored and “if the media
ignores them, these positive values are not references for the
rest of the women, especially in childhood and youth” (Lépez
Diez, 2011, p.14).

Mixed sport is relegated to four disciplines, skiing, athletics,
climbing and feld hockey, in addition to a deference to the
Special Olympics, reporting in general about the event and
not showing any competition or discipline specifcally. Here
the most plausible explanation is that TV3 covers events or

competitions that take place in Catalan territory and/or those
where sportspeople or teams from Catalonia compete. Even so,
the reduced coverage of these types of sports means that it is
very unrepresentative of the total of existing mixed competitions,
which exponentially serves makes these practices less visible.

Regarding professional practice, from the association of
journalists for equality, when they advocate for feminist
journalism or with a gender perspective, researchers Elena
Bandrés and Carmen Serrano (2021) note that “the media have
historically contributed to concealing women’s work” (p. 130).
In this regard, when addressing Objective 3, despite bearing
in mind that the presenter of the weekday sports section is a
woman, we observe that when this fgure is not the one who
narrates the news piece, the journalistic voice that presents the
item is a man in more than 90% of cases. We consider this data
as a warning sign to implement measures that do not silence a
more diverse voice for women also as journalists and reporters.

Regarding Objective 4, focused on the agenda of 8 March
2023, International Women’s Day, and the days before and
after, we emphasise that the news outlet only produced one
news item dedicated to women’s sports. The news piece,
broadcast on the same day (8 March), at the end of the
sports section, is an interview with the Spanish futsal coach,
the Catalan Claudia Pons, defned by the presenter as ‘a true
role model in coaching this sport, and this is how she was
recognised last year, with the award for the best coach in the
world’. The news revolves around the lack of female coaches in
general and the fact that she is the only one who trains a futsal
national team, going back to its beginnings. It is positive news
to make women visible in highly masculinised environments,
but unique on a date as signifcant as 8 March, International
Women'’s Day. Therefore, we see a missed opportunity to report
on more female sportspeople and teams, which would make
known other possible role models for the new generations or,
on the contrary, make more emphasis on the challenges still
pending in the feld of sports for women, with statistical data,
which make the case of this coach so signifcant.

Ultimately, Objective 5 leads us to review the monitoring of the
recommendations of the style book of the Catalan Audiovisual
Media Corporation and its decalogue on gender, and we note
that they have not been strictly respected. The only exception
would be the rigour with which the objectifcation of women
and the fragmentation of their bodies is avoided. On the other
hand, the criterion of parity has not been applied in all contents,
nor has positive discrimination. There has also been no increase
in content that questions gender roles, nor those that address
matters related to gender inequality. On the other hand, although
there is care taken in the preparation of the discourse, sexist
language has not been completely eliminated, and the repeated
use of qualifying adjuncts has been detected, accompanying
the sports played by women and not those played by men.
Ultimately, given the scant coverage of minority sports, it is
evident that the desire to show the diversity of sports played in
Catalonia does not mark the daily practice of those responsible
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for the sports section of the TN news programme.

6.1 Limitations and new lines of research

With the general view of the data collected in this research,
although indicative given the analysed sample, it seems
interesting to open new lines of research such as an analysis
of journalistic routines and professional practices, starting
from interviews with those responsible for the sections of
sport of the Catalan Audiovisual Media Corporation to evaluate
decision-making and the work and supervision processes for
compliance with the Catalan public body’s own regulations and
recommendations. We consider that there is a margin of refection
on which to propose new actions or evaluate alternatives (such
as the revision of a system of quotas or positive discrimination),
which can give women'’s sport an adequate progression in terms
of visibility, treatment and consequently, social perception in
Catalonia.

On the other hand, and in more detail, the number of news
items detected for some of the categories, such as mixed
competitions, is excessively low, precisely because of the
limitation of the analysed corpus, only one month of the news
programme, and they need, therefore, new studies with larger
samples to assess patterns and infer editorial criteria that can
only be formulated here as hypotheses, such as coverage of
these competitions.

7. Conclusions

The lack of representation of women’s sport in the media in
general and TV3 in particular, deprives children and young
people of female role models. Despite the female presence
leading the sports section, the reality of women in the TN
vespre evening news programme continues to be explained
from an androcentric point of view, meaning that men prevail
over women both in terms of news items and viewing time.
There is a protection of the dominant male value, and sexist
biases are detected during the narration of the chronicles or
during the introductions of the news items.

The TN vespre evening news programme ensures that the
coverage of women'’s football mimics that of the men’s sport,
that is to say, it uses the same formula and sidelines the rest of
the sports, turning disciplines such as basketball or tennis, which
years ago were the female sports with the most representation,
into minority sports in terms of media coverage. The sports
section of the news programme follows this same dynamic
in establishing a hierarchy in the news items, always giving
priority to football, women’s and men’s, to the detriment of the
other disciplines. This professional practice places the other
sports played by women in an axis of double discrimination,
the result of the sum of women’s sports and minority or
underrepresented sports. And it has clear consequences in
the creation of role models for current, and especially future
sportswomen, because if football is mostly presented as the

only relevant female discipline, the girls and teenagers who want
to dedicate themselves to skating, the different styles of hockey,
or sports as popular as basketball or tennis, will suffer double
discrimination: one for playing a sport in female categories, and
the other for having chosen a sport which is minimised in the
media sphere and the public agenda.

From the Catalan Audiovisual Media Corporation, it is
necessary to implement measures that help the professionals to
take on board a set of recommendations appropriate to current
regulations and public service objectives. The #ThoEstasPerdent
campaign® started in 2020 and promoted by the CAC, the
Generalitat and the CCMA to promote women’s sport in the
media, cannot be purely anecdotal for the Corporation, but
should apply the commitments to which they adhered, such as
promoting the presence of female sportspeople to achieve full
equality or the breaking of gender stereotypes. It is therefore
about continuing to work on journalistic routines to reduce the
current tendency to make women'’s sport invisible, promote real
parity between women and men in the sports section of TV3’s
evening news and contribute to reducing the ongoing gender
inequality in this area of the public sphere.

Notes

1. For literal quotations from original texts in English or
Spanish, the translation corresponds to the author.

2. ‘Barcelona women’s team once again breaks the
world attendance record: 91,648 spectators’. Source:
https://www.rtve.es/deportes/20220422]/
barcelona-femenino-repite-record-asistencia-91648-
espectadores/2337460.shtml

3. The research derives from a previous investigation by
the frst-named author, which deals with the presence of
women’s sport in the primetime news on TVE (Lal), during
the 2021-2022 season, collected in the Final Bachelor's
Degree project (TFG) tutored by the second-named author
and presented before the academic tribunal in June 2023
(full consultation in the UPF Repository).

4. The Special Olympics appear segregated as a supra-
category, since, in the news item that appeared, no
particular sport was mentioned, but rather the newsworthy
item was the opening ceremony of the event itself. .

5. The CAC, the Generalitat and the CCMA promote the
#ThoEstasPerdent campaign to promote women’s
sport in the media https:/www.cac.cat/actualitat/
cac-la-generalitat-i-la-ccma-impulsen-la-campanya-
thoestasperdent-fomentar-lesport
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The book Academia (des)acelerada. Encierros, entusiasmos
y epidemias (2022), coordinated by the members of the Me-
diafows Research Group [www.mediafows.es] Dafne Calvo,
German Llorca-Abad, Lorena Cano-Orén (Universitat de Valen-
cia) and Daniel H. Cabrera (Universidad de Zaragoza), raises,
through a careful selection of authors, the need for structural
changes in the current academic system. As the general feel-
ing of the work reveals, the university co-exists with dynamics
and routines that lead the institution and its stakeholders to
an unsustainable situation. So much so that their very survival
depends on the extent to which they meet these challenges.

The text raises the need to rethink education in the digital age
and points out that the pandemic has exposed the limitations
of a model of education fascinated by technology. The means
prevails over the content to such an extent that the disruptive,
creative and revolutionary point of view consists of transgressing
this maelstrom of digital tools, stopping for a moment and
refecting on the processes and objectives of education.
Educational innovation takes precedence over critical thinking
to the point that, during the pandemic, “the only pedagogical
discussion we had was to choose between Teams, Google Meet
or Zoom” (p. 21).

The pandemic turned classrooms into screens and led the
university to the unquestionable logic of not stopping and
guaranteeing education. “Like when you learn to ride a bike,
the advice was to keep going, look ahead, focus on the road
and not the sides, continue in order to ensure the academic
year was not lost. [...] The university, the centre of excellence
of humanity, appears to function without any interest in the
human beings that make it up, those who build and maintain
it” (p. 5).

However, the work points out that addressing the urgency with
digital tools is not transforming education. In fact, the inertia of

transmitting knowledge to certify the studies was emphasised.
The university, like the rest of society, does not see slowing down,
let alone stopping, as an option. That is why the university runs
the risk of concealing the facts: education has been patched up
with “tools” of a different kind in order to “keep progressing”,
but there has been no serious refection on the processes and
objectives of learning and education under the transformative
effect of digital technologies. In this sense, the text highlights
the importance of refecting on the relationship between digital
technologies and education. It points out that education cannot
be reduced to the transmission of information, but must be
understood as a process of knowledge construction. Digital
technologies can be useful tools to support this process, but they
cannot replace it. It also addresses the issue of unequal access
to education in the digital age. The pandemic has highlighted
inequalities in access to digital technologies and online
education. In this regard, the book highlights the importance of
ensuring equal access to education in the digital age, especially
for groups that have been historically marginalised. Equality too,
in a “feminised but androcentric” academia (p.47).

Slowing down *“does not mean abandoning the idea of
progress”(p. 39), butis rather arefexive and ethical appropriation
of what has been ceded to market logic. The work proposes a
pause converted into a time of estrangement, imagination and
play, which allows us to turn mechanical and accumulative
inertia into a diversion in order to produce meaning, to aspire
to something more than a set of numerical achievements
stripped of social and humanistic value. Furthermore, it stresses
the importance of knowledge experts not normalising the
bureaucratisation (p. 85) and precariousness (p. 231) scenario,
aimed at competing and accumulating numbers, but rather
generating value and knowledge.

The necessary deceleration of academia, which serves as the
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central theme of the book, also involves a review of the system
for evaluating research output.

The pressure to publish and the measurement of academic
performance based on quantitative indicators has generated
a culture of accelerated knowledge production and a lack of
research quality, raising important questions about the integrity
and purpose of academic work. This dynamic has become a
worrying phenomenon affecting various disciplines and has
deeply permeated contemporary academia.

It is important to recognise that the pressure for constant
publication has led to a saturation of the academic market,
where the amount of research far exceeds the capacity for
assimilation and critical evaluation by the scientifc community.
This overproduction has generated a sense of unbridled
competition among academics and has led to the emergence
of academic journals of dubious quality, which focus more on
the quantity of publications than on the rigour and impact of
the research.

Furthermore, measuring academic performance based on
quantitative indicators, such as the journal impact factor
or the number of citations, has contributed to the lack of
quality in research. While these indicators may be useful for
a general assessment of the impact of the research, they are
not necessarily an accurate refection of its quality or scientifc
relevance. Instead of promoting excellence and originality, there
has been an obsession with meeting these indicators, which
has led to questionable practices, such as publishing studies
with biased results or manipulating citations to increase the
apparent impact of the research.

This culture of accelerated production and lack of quality
in research also has negative consequences for academics
themselves. The constant quest for publications and meeting
performance indicators generates a disproportionate workload,
which can lead to a lack of time and resources to carry out
quality research. Moreover, this pressure may discourage the
exploration of risky or innovative ideas, as safe and predictable
research that meets established criteria is favoured. The book
explains, for example, that the experimental research that led to
the discovery of the Higgs boson (2012) “could not have been
carried out in the current competitive environment” (p. 88).

As the authors argue, to counteract this culture of accelerated
production and lack of quality, it is necessary to promote a
change in the way academic research is evaluated and
assessed. Rather than focusing exclusively on quantitative
indicators, holistic evaluation mechanisms should be developed
that consider the originality, methodological rigour and real
impact of the research.

In addition, open and collaborative research practices using
open-source software (p. 146) should be encouraged, where
research staff share data, methods and results in a transparent
manner. This would allow for greater verifcation and replication
of studies, which in turn would strengthen the reliability and
quality of academic research.

Academia (des)acelerada. Encierros, entusiasmos y epidemias
is a harsh critique of the practices, structures and processes of
the current academic system, written by university professors
and researchers, with the aim of saving academia. The work
denounces a general lack of refection on the role of the
university in society and takes a close look at the situation as a
whole. A model is therefore being reformulated and will have to
adapt to new realities in order to ensure its own survival.
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The anthropological condition of algorithmic man

The Tyranny of Algorithms (Europa Compass, 2021) is a
short volume, no more than 120 pages, originally published
in French, with the only translation into English being by
Steven Rendall for Europa Compass. It is a rich but chaotic
dialogue between the Franco-Argentine philosopher and
psychoanalyst Miguel Benasayag (who is listed as the author)
and the French anthropologist Régis Meyran. It is the basis
for another work by Benasayag, published in Spanish, called
¢Funcionamos o existimos? (Prometeo Libros, 2021). Both titles
are philosophical-anthropological approaches to the era of the
algorithm, focusing on the production of artifcial intelligence
and the impact it has on contemporary human subjectivity.

Throughout its three sections (1. The failure of Western
rationality; 2. Post-democracy; 3. The theory of action), the
work claims that singularity is the element that differentiates
humans from machines, relying on a whole host of
bibliographical references for this (from Heidegger to Badiou,
Descartes to Lacan, Newton to Einstein, Spinoza and Leibniz to
Marx, Turing to Deleuze and Guattari...), rich dialogues between
periods and authors, and a wide range of examples. The result
is a unique, wide-angle refection that moves away from the
current presentist fever while addressing cases ranging from the
Holocaust to Nagasaki; from the Valladolid controversy (1550-
1551) to the Stock Markets or Silicon Valley.

The frst chapter, where the author's central ideas are discussed,
points to the central debate between the human model and the
technical model (p. 16): to exist (the human) or to function (the
machine), the dilemma framed by the title of the other book that
has been referenced (;Funcionamos o existimos?). Thus, for
Benasayag, man and his body are a type of analogical thought,
which fails and cannot be controlled because it is real (“the

real with bodies”). The frst section continues with Benasayag
affrming that the prominence of technological rationality in our
lives is, for practical purposes, the end of the modern project
that reached its climax in the 18th and 19th centuries with
Kant and Hegel—which the author defnes as “the age of the
spirit”, p. 25). For Benasayag, what characterised the modern
project was a relational rationality, in eternal dispute, quite the
opposite of the current technocratic project, based on technical-
digital hyperrationalism—a rationalism that leaves no room for
error, as it is nothing but a sum of quantitative correlations (p.
26).

Even so, the author shows the circular nature of history and, in
his eagerness to make a genealogy of the project of modernity,
in the book, he concludes that it is precisely modernity that, in
different periods and with different methods, has created the
measure of the world: from Galileo's mathematical method to
the rise of automata in the 18th century as perfected models of
man, passing through the equation between the human organism
and the clock in the Cartesian era. The fnal conclusion regarding
the errors of ancient methods of calculation of the world (“not
everything is possible”, p. 22) is the strongest argument that
Benasayag offers to criticise the faith in contemporary technical
rationalism, which leads to the traps of the cybernetic promise
—the fact that technology will free humans from work and the
diffculties that life presents.

The second section of the book, Post-democracy, should
have more of a tone of contemporary political analysis,
however, despite specifc moments where it tries to address the
concept of post-democracy, it continues to delve deeper into
the implications of technology in our lives and in the ways of
articulating society. It offers just a few truly illuminating passages
on post-democracy: in an interpretation that goes away from
the hegemonic one, the author considers that democracy is
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characterised by its confictual character (“confictuality”) with
what is different (or “the Other”) (p. 65). Therefore, the denial
of alterity and confict is what characterises the post-democratic
model that, according to Benasayag, has successfully managed
neoliberalism and its capacity to deterritorialise and destroy
links. From this management model, the post-democratic
subject would have emerged, fundamentally individualised
and relativistic - a condition that the author summarises in
the concept of “hypernominalism” (p. 68). In this world,
understood as “aristocracy without aristocrats”, the future is
subject to mass prediction, which minimises the random and
uncontrollable character of destiny to the extreme. In a way,
our post-democratic era denies futurability, as Franco Berardi
theorises, and turns it into an extension of the programmed and
monitored present.

All in all, in my opinion, the most interesting refection that
the book offers about our era is the inability of humans (and
their rationality) to control the consequences of their actions.
In summing up a rich presentation of cases of modernity, the
author concludes that the catastrophes to which we expose
ourselves with digital technology are nothing but the last chapter
in a series of disasters produced by the technical avant-garde
in the West, with Auschwitz and Hiroshima/Nagasaki being the
two key examples, and fgures such as Hitler, Stalin or Pol Pot
the most recognisable fgures.

Faced with this scenario, the author proposes a re-politicisation
of the social feld and a rethinking of political action, neutralising
the current delegation of politics to machines (p. 74-75), but
assuming the key handicap of the most immediate future: the
inability to invade physical space as in the past. In the example
of the Winter Palace as a great symbol of the conquest of public
space, Benasayag contrasts the offces of Google or IBM as
the iconic spaces of contemporary power. In this sense, it may
be useful to think about Elon Musk's entry to Twitter and the
media attention given to his symbolic arrival at the company's
headquarters in San Francisco, as an example of who has the
ability to conquer today.

The refections of the fnal chapter, The theory of action, focus
on strategies of human action in the future, largely based on
Foucaultian theories about power and forms of governmentality.
Under the hegemony of algorithmic governmentality (p. 79),
according to Benasayag, individuals are depersonalised and
communities are annulled. The avatar would therefore be the
fgure that stars in our time in history. The path proposed by
the author is to open our minds to other forms of existence
and other forms of action that are not only conscious but also
alive. In a world dominated by complex non-linear systems,
Benasayag calls for singular solutions, avoiding Tabula Rasa
fantasies that come from both the far left and the right, and
returning to a more extended time scale that avoids the great
sins of the digital world: constant feedback, immediacy and
promises of the infallibility of mechanisation.

In conclusion, The Tyranny of Algorithms is an uneven critique,
but it is full of brilliant and non-catastrophic diagnoses of the

algorithmic era, which will likely have more resonance and
unanimity in the not-too-distant future. Although it contributes
some central theses, it suffers from the risks of a poorly
delimited and apparently improvised conversation, resulting
in the structure outlined in the index remaining an unfulflled
promise. In any case, the book fulfls its initial function: to be a
launcher of ideas for more systematic refections in the future.
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Twenty editions of the oldest university short flm festival in
Spain, AdN, have been held since it began in 1997. This short
flm festival has emerged as another university activity, launched
by the Faculty of Communication and Arts of the Universidad
Antonio de Nebrija, framed under the ABP methodology—
problem-based learning—that encourages students to learn
while developing real projects. In this way, the involvement and
motivation of the students is encouraged while they put their
creativity into action with the aim of participating in a short fim
competition focused on advertising and cinema.

The book XX AdN. La historia del festival universitario de
cortometrajes mas veterano de Espafia (2023) was coordinated
by Marta Saavedra Llamas, Nicolas Grijalba de la Calle and
Rocio Gago Gelado. The three coordinators have extensive
academic and research experience in studies related to the
communication industries, such as flm and advertising.

Saavedra is an accredited doctor with a six-year active research
term, as well as Vice-Dean of the Faculty of Communication
and Arts at the Universidad Antonio de Nebrija. Her research
focuses mainly on changes in the media ecosystem in the
production and distribution of audiovisual content.

Grijalba holds a PhD in Audiovisual Communication and is
Director of the Communication Department in the Faculty of
Communication and Arts at Universidad Antonio de Nebrija. His
main lines of research deal with fim theory and aesthetics, as
well as the skills associated with the audiovisual sector.

Gago is an accredited doctor with a six-year active research
term, who also directs the Degree in Audiovisual Communication
at Universidad Antonio de Nebrija. Her lines of research focus
on fction formats in the audiovisual industry.

The book's coordinators have made a brilliant selection
of authors, consisting of professionals from the felds of
communication, flm, television fction, entertainment and

advertising, all of whom have extensive experience in the book's
subject. The narrative thread of the book recounts the history of
the AdN International Short Film Festival in seventeen chapters
that provide the reader with a 360° vision of the origin and
essence of the festival. Chapters one to fve reveal the details of
the origins of the university festival; chapters six to nine explain
the key aspects of its international expansion, and fnally, from
chapter ten to seventeen, the need for a university activity such
as this is underlined and the key role played by the students
in the development of the festival during its twenty editions is
highlighted.

The frst part of the book, up to chapter fve, provides context
on the situation of university audiovisual communication studies
in Spain, along with a peripheral view of the state of short flm
festivals at university level on an international scale. Marta
Perlado Lamo, Dean of the Faculty of Communication and Arts
Universidad Antonio de Nebrija, together with Nicolas Grijalba
de la Calle, one of the coordinators of this volume, highlight the
main motivation of the AdN Festival: to encourage collaborative
work among students. The event, with a (pre)professional
character, challenges the students to make decisions and
propose specifc actions based on the achievement of a real
common objective, the celebration of the short flm festival.

The second part of the book, from chapter six to nine, tells
the story of how the international expansion of the AdN short
flm festival came about. Marta Saavedra Llamas, another of
the book's coordinators, together with Saloomeh Yousefan,
Director of University Development for Europe and the Middle
East at Universidad Antonio de Nebrija, explain how in 2019,
the festival celebrated its XVIII edition, coming of age and
establishing itself at national level. It is at this point that the
directors of the teaching innovation project decide that the
time has come to "cross the pond" and give the festival a well-
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deserved international passport. As the authors recount in
chapter six of the book, the international launch began in Peru,
followed by the Dominican Republic and, thirdly, Mexico.

The third part of the book, from chapter ten to chapter
seventeen, which concludes the content, recalls the main
aim of the AdN festival, the learning and real professional
practice of the students. Another of the book's coordinators,
Rocio Gago Gelado, together with Irene Caballero Gonzélez
and Christian Alvarez Peralta, directors of the XX edition of the
AdN International Festival, talk about the need for a university
activity such as this, which has become the longest-running
university short fim festival in the country. In the last edition of
the festival, the twentieth, the two students who wrote chapter
ten, together with Gago, were the ones to take the reins of
managing the festival. The three authors of the tenth chapter
show that the two Roman letters that number the edition of the
festival represent both the teamwork carried out by teachers and
students, and the similarity of the teamwork that is essential to
bring a short flm to fruition.

In the seventeen chapters of the book, a friendly, descriptive
and approachable tone is employed, whereby the authors
involve the readers in the essence of the festival and its history.
It is easy to read, but it still contains relevant information told in
a narrative that is both simple and educational.

Prior to the publication of the book, there was the contribution
of Mar Ramos (2014), in which she analyses the "Project-Based
Instruction" method applied to the creation of this university
activity. Ramos stresses that the AdN festival requires research
and offers opportunities for students to have a platform to
exhibit their work. In turn, "it is a complete pre-professional
project” (2014, p. 790) in an environment of commitment and
motivation on the part of the students.

The volume concludes with an epilogue by Félix Pifiuela,
Director of Version espafiola and winner of the 2015 AdN Prize
of Honour. In closing, the author assures us that the short flms
serve to remind us that cinema is play, truth and trickery, a style
of magic that always needs new tricks in order to continue to
exist. In the epilogue, he expresses his gratitude for having been
part of the international short flm festival and congratulates the
festival's organisers for these twenty years, which, he assures
us, have fown by.

In short, the book XX AdN. La historia del festival universitario
de cortometrajes mas veterano de Espafa is a perfect journey
through the steps that have led a university activity to become
an international short flm festival of outstanding quality. In
broad terms, this book clearly sets out a model of university
teaching that encourages student learning with a quality method
whereby students put their skills into practice for a real purpose.
The text is motivating and refects a spirit of self-improvement
and hard work that is desirable for all university students.

The volume successfully compiles the participation of
professionals, teachers and students in its pages to offer an
academic proposal that refects on the need to use practical
team methodologies in the university world to challenge
students to get the best version of their work and projects.
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