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Audiovisual penetration in Catalonia (1)

Media penetration in Catalonia (% of total population)
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In the first four months of

the year, the average TV
o consumption was 2 hours

57,9 58,1 57,5 =)
’ 55'9 ) 56,2 56,4 56,4 — .
53,4 55,0 and 58 minutes.

From Monday to Sunday,
people listened to an
average of 1 hour and 40

s Qinutes of radio daily. /
3,5 3,7 55 3,7 3.3 2.4

1,1 0.6 1,0
\ 4_/\

Ist sweep 2nd  3rd sweeplst sweep3rd sweeplst sweep 2nd  3rd sweep 1st sweep
2019  sweep 2019 2020 2020 2021 sweep 2021 2022
2019 2021

Note: Due to the Covid-19 pandemic, in 2020 the EGM did not carry out the second sweep.

Penetration: share of each medium’s audience in relation to the total population.

The internet data refer to the connection, irrespective of how this connection is used.

Periods: radio (Monday-Sunday); television and internet (audience for the day prior to the interview); cinema (last week).

Source: EGM — Catalonia Data — 1st sweep 2022.
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Audiovisual penetration in Catalonia (and 2)

Audiovisual penetration in Catalonia. By sex and age group (in %)

%% I:' 62 2222

SEX / AGE INTERNET TELEVISION RADIO CINEMA
Total population 90.5 81.2 56.4 2.4
Men 92.7 81.7 60.3 2.5
Women 88.3 80.7 52.7 2.3
From 14 to 19 years 97.9 68.3 42.7 2.6
From 20 to 24 years 98.3 71.6 47.0 2.6
From 25 to 34 years 97.9 73.5 49.3 4.6
From 35 to 44 years 97.1 76.6 55.7 1.8
From 45 to 54 years 97.0 83.5 69.2 3.4
From 55 to 64 years 94.1 85.6 63.9 1.9
From 65 to 74 years 83.9 88.6 57.3 1.0
From 75 years and over 54.1 93.6 47.6 1.0

Source: EGM - Catalonia Data — 1st sweep 2022.
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Breakdown of DTT in Catalonia

L3 1V channel I Commercial TV I Public TV

Catalan households receive between 35
((((CD)) channels openly broadcast: 8 Catalan
TV channels, 26 Spanish TV channels
and the local TV channels.

channels

8 Catalan channels

4 public

4 commercial DE”:":.]

26 Spanish channels

5 public

21 commercial DDDDDDDDD:‘
%Duumuuuum

.
.

49 local channels

11 public

38 commercial DD Lx—”—x-l Lr]Lr‘”—r”—l—”—x-l I:]
I
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LI L]

Note: BIAC uses the term channel (usual term) to refer to the DTT programmes (technical and administrative term) broadcast by each
multiplex (MUX).The television channels that broadcast in high definition simulcast are counted only once (TV3, Barca TV, La 1, Clan,

Teledeporte, Antena 3, laSexta, Telecinco and Cuatro).

Source: Catalan Audiovisual Council (Catalan and local DTT channels) and Ministry of Economic Affairs and Digital Transformation

(Spanish TV channels). May 2022.
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Catalan DTT channels

public TV I Commercial Tv [2] Language used

Catalan

By ownership, supply and vehicular language

4 Corporacioé Catalana de Mitjans Audiovisuals (CCMA)
public
channels
3 E24 ©
8 > 2 3 3 Esport
channels 50%

v

MR e

Source: Catalan Audiovisual Council. May 2022.
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https://www.fcbarcelona.es/es/barca-tv
https://www.ccma.cat/tv3/directe/324/
https://www.ccma.cat/tv3/directe/super3/
https://www.ccma.cat/tv3/
https://www.ccma.cat/tv3/directe/esport3/
https://www.fibracattv.cat/

Spanish DTT channels

public TV I Commercial Tv [2] Language used

By ownership, supply and vehicular language Spanish
3 Corporaciéon de Radio y Television Espafiola (CRTVE)
Public
channels 0 2 @ clan i tdp
19%
Atresmedia Television Mediaset Espana SQUIRREL  ABSIDE MEDIA  SECUOYA
MEDIA
26 © B> TRACE
tre ISNE;
channels e

06

nova . UNIDAD : KISS
= EDITORIAL Real Madrid MEDIA
NVMEGA \ 1~ Television
PMAX .

AB& @ & Realmadrid TV m

Nota: CRTVE broadcasts content in Catalan for Catalonia through La 1, La 2 and Canal 24 Horas channels / ABSIDE MEDIA is the brand
under which the Spanish Episcopal Conference (CEE) has gathered the Church's media, with COPE and TRECE at the forefront.

Source: Catalan Audiovisual Council and corporate websites of audiovisual communication service providers. May 2022.

BIAC. No. 21. May 2022 First four months of 2022




Local DTT channels (1)

public TV I Commercial Tv [2] Language used

By ownership, supply and vehicular language Catalan

11 et
public betevé @ ta 0V v BDN mu?m = woLv @

channels CanalBlau canal10ct
22%
Tevecat Taelus ETV Cadena Pirenaica Mola
RTV
channels te}gat @ ‘etv_ pirirfu)’stv
Ebre Corisa Media CB Global Prosa Doble Columna

Grup Media

% o> S 9| 21

-'J @® ¢ rtvm

Bayolsstelewiss CANAL REUS TV MarTV

Note: Private channels are listed by communication groups, if applicable. The table includes the private DTT-L channel of the Manresa
district.

Source: Catalan Audiovisual Council. May 2022.
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Public local DTT channels (2)

11 public television DTT channels distributed in 7 DTT districts
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Source: Map of audiovisual media of Catalonia of the Catalan Audiovisual Council. May 2022.
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https://www.canal10.cat/
https://mataroaudiovisual.cat/televisio
https://tac12.tv/
https://www.rtvvilafranca.cat/
http://votv.alacarta.cat/
https://terrassadigital.cat/tv/
https://beteve.cat/
https://lhdigital.cat/web/digital-h/televisio
https://www.bdncom.cat/
http://canalblau.alacarta.cat/
https://www.vallesvisio.cat/
https://www.cac.cat/mapa-radios-i-televisions

Commercial local DTT channels (and 3)

38 commercial local television stations distributed in 21 districts DTT districts with
commercial television
. (1 or more)
' SentLari o s Foix DTT district
LSS A9 By —»
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Source: Map of audiovisual media of Catalonia of the Catalan Audiovisual Council. May 2022.
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http://lleidatv.alacarta.cat/
https://www.teve.cat/
http://tvgirona.alacarta.cat/
http://banyolestv.alacarta.cat/
http://www.tottv.cat/es/
http://lleidatv.alacarta.cat/
https://www.teve.cat/
https://www.canaltaronja.cat/
http://tvbergueda.alacarta.cat/
http://televisiodelripolles.alacarta.cat/
https://www.olot.tv/
https://www.tvcostabrava.com/
https://www.canaltaronja.cat/
http://www.canalreustv.cat/
http://www.tottv.cat/es/
http://www.pirineustv.cat/
https://www.teve.cat/
https://www.etv.cat/
http://canalte.alacarta.cat/
https://www.canal21ebre.com/
http://lleidatv.alacarta.cat/
https://www.etv.cat/
https://www.canaltaronja.cat/
https://www.teve.cat/
https://www.25televisio.com/
https://www.etv.cat/
http://www.molatv.cat/
https://www.tvsantcugat.cat/
https://www.teve.cat/
https://www.teve.cat/
https://www.teve.cat/
http://martv.tv/inici/
https://www.cac.cat/mapa-radios-i-televisions

DTT audiences (1)

Monthly trend in the share of the main DTT channels in Catalonia
(in %, from April 21 to April 2022)
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13,9 —~139__139 s3
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I
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Note: Share is the percentage of individuals watching a specific channel in relation to the total number of individuals watching TV at that
time.

Source: Barlovento Comunicacién.
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https://www.barloventocomunicacion.es/

DTT audiences (2)

Monthly share per channel in Catalonia. January to April 2022 (in % in descending order according to April results)

Channel January February March April
TV3 142 14.6 14.9 13.7
Antena 3 TV 11.1 12.1 11.1 10.6
Telecinco 11.2 11.2 9.2 9.8
Lal 6.9 6.7 6.7 6.2
laSexta 5.6 6.9 7.3 6.1

Cuatro 4.9 48 4.7 4.2
Energy 2.9 2.4 3.0 3.2
La2 2.8 2.7 2.7 2.7
Atreseries 1.9 1.8 2.1 2.6
Factoria de Ficcion 1.9 2.1 2.4 2.3
Divinity 1.9 1.9 2.1 21

Paramount Network 2.0 2.1 1.9 2.1

Neox 2.1 1.6 1.6 1.9
DMax 1.7 1.6 1.9 1.8
TRECE 1.5 1.6 1.5 1.6
Mega 1.6 1.8 1.6 1.6
Nova 1.4 1.3 1.4 1.6
3/24 1.3 1.3 1.4 1.3
Dkiss 1.4 1.2 1.4 1.3
TEN 0.8 0.8 0.8 0.9
8tv 0.7 0.8 0.8 0.9
Esport3 0.7 0.6 0.7 0.9
24h 0.5 0.7 1.1 0.8
Boing 0.9 1.0 0.8 0.7
Teledeporte 0.4 0.3 0.5 0.7
Gol 0.5 0.6 0.6 0.7
BeMad 0.6 0.6 0.5 0.7
Disney Channel 0.5 0.6 0.6 0.5
Super3/33 0.5 0.4 0.4 0.4
Clan 0.5 0.4 0.3 0.3

Source: Barlovento Comunicacion.
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https://www.barloventocomunicacion.es/

DTT audiences (and 3)

Audience share in Catalonia. April 2022 (in %)

e I
062600 235

\\ Corporacio Catalana 1 7 . O

de Mitjans Audiovisuals,SA

%Ve 11.0

Source: Own elaboration with Barlovento Comunicacion data.
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https://www.barloventocomunicacion.es/
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Subscriptions to IPTV platforms

Movistar+ tops the ranking of pay IPTV platforms, with more than one and a half million subscribers, and grew
by 7.5% compared to the previous year. Orange/Jazztel TV (with 5.4% subscribers) and Vodafone (4.9%) have
lost subscribers and are now ahead of the leading platform in the ranking.

Households and subscribers to the main pay-IPTV platforms. Catalonia. February - March 2022

4
A 748,578 24.6% 1,733,301 26.1%
movistar
152,150 5.0% 358,614 5.4%
0 143,021 4.7% 325,409 4.9%

The answers can be multiple, as the same household or individual can have one or more subscriptions to pay
platforms, either IPTV or OTT.

Source: EGM - Catalonia Data. 2nd sweep 2022. Base: 3,043,000 households and 6,641,000 people.
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Subscriptions to OTT services

Households and subscribers to the main pay-OTT platforms. Catalonia. February - March 2022

. . Catalonia has 10.7 million
NETFLIX 1,729,611 7. 7% 4,057,691 2Ll subscribers to OTT platforms,

23.5% more than in 2021.

BRI eVI_(;Ieo 1168512  38.4% 2,682,964 40.4%
Netflix leads the ranking with
meqx 608,600 20.0% 1,308,277 19.7% 4 million subscribers. It_ IS
followed by Amazon Prime
’\ Video, with 2.6 million
%?s»ep-}- 526,439 17.3% 1,255,149 18.9% subscribers and 40.4% of the
market.
| DA | ) o o L
ZN 82,580 6.0% 498,075 7.5% HBO Max is in third place
with 1.3 million subscribers.
I“ 103,462 3.4% 225,794 3.4%
Rakuten TV 76,075 2.5% 172,666 2.6%
Altres proveidors 273,870 9.0% 597,690 9.0%

Source: EGM - Catalonia Data. 2nd sweep 2022. Base: 3,043,000 households and 6,641,000 people.
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Online audiovisual content consumption habits (1)

Activities related to access to audiovisual content on the Internet in Catalonia. Year 2021 (in %)

Movies/serials platform (Netflix, ...) 67.3
Videos online (like YouTube) 63.8
Online music (without downloading) 62.2

Live radio on your website/app I 509
Video call I 473
Video tutorials consultation I 417
Recorded television broadcasts I 37 .5
Live TV on your website/app I 35.3
Online games N 31.7

On-demand radio podcasts GGG 8.7

Podcast not broadcasted on radio 19.4 The main audiovisual activities on the

Download films/serials I——— 5.4 Internet are watching films/serials on
Download musi 191 OTT platforms; watching videos and
oWnioad music : listening to music online.

Stream videos live I 7.3

Audio books W 5.0 \ /

Source: AIMC (2022). 242 encuesta a usuarios de internet - Navegantes en la red. Catalonia Data. October-December 2021.
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https://www.aimc.es/otros-estudios-trabajos/navegantes-la-red/

Online audiovisual content consumption habits (and 2)

Internet music service platforms used in Catalonia. Year 2021 (%)

e Spotify 81.1
MUSIC N 5.9
. 5
© Music 19.9
, . Spotify is the most widely used online music-on-demand
€ Music s 105 service. With a penetration of over 80%, it is once again
the leading platform.
== 3.5
- deezer- Amazon Music is in second place, with a penetration of
3 over 25%, while YouTube Music, with almost 20% of the
TIDALRN 16 market share, is in third place.
[(_\gt,fm g6 It is worth highlighting the incorporation of Movistar
Muasica as a streaming music service, which was

N launched in 2021.
isico I8 5 y

Other M 1.8

Source: AIMC (2022). 242 encuesta a usuarios de internet - Navegantes en la red. Catalonia Data. October-December 2021.
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https://www.aimc.es/otros-estudios-trabajos/navegantes-la-red/

A minute on the Internet

Estimated amount of data created on the internet in one minute. Year 2021

NETFLIX m
. N &)
28,000 suﬁscrlbers I
tchi . .
/W\a — = What happens in a minute on the
0 internet?
©) A=)
695,000 3 1.6m USD
i h t onli . . -
e e oE In 2021, in one minute, 69 million
@ @ messages were sent on WhatsApp and
9,132 — 2m Swioes Facebook Messenger, and 200 million
connections made P .
: - emails were sent; more than 500
O hours of content were posted on
69m - 197.6m YouTube and $1.6 million was spent
messages sent Emails sent . .
~ - on online shopping.
d % |
'\5\0% J L 500 hours . .
, According to Stackscale, 167 million
downloads of content uploaded . . _
videos were watched on TikTok in one
Source: Lori Lewis via AllAccess minute and almost 6001000 tweets

were posted on Twitter. There were
452,000 hours played on Netflix and
43,000 hours on Twitch.

@O statista %a

Source: Statista with Lori Lewis data.

First four months of 2022
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https://es.statista.com/grafico/17539/datos-creados-online-en-un-minuto/
https://lorilewismedia.com/
https://www.stackscale.com/es/blog/internet-un-minuto/
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Breakdown of radio stations in Catalonia

By service area
Public radio

B commercial radio 12 Catalan stations

5 public

7 commercial (5 (0 I I O O

4 public
14 commercial ﬁﬁﬁﬁiﬁﬁiiﬁ
259 radio station 229 local stations
215 public
(o ) e
SEesceocnEsnensoaee
(o o [
o e o o i
(o )
(o o o o o e v o i i i o
SSSSSSssceccnERccces
. Households in Catalonia receive
((((C ) more than 30 radio stations on average: L e e e L e
“ . . . o o o o e e o o i )
/12 Catalan radio stations, 19 Spanish and
also local radio stations. 14 commercial
(T I T T T T T T T 1

Note: within the BIAC, a broadcaster / station means a radio media that broadcasts by one or more frequencies.

Source: CAC (local FM), CCMA (Catalan FM) and Ministry of Economic Affairs and Digital Transformation (Spanish public FM). May 2022.
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Public radio

Language used

By service area and language of broadcast

5 Catalan CCMA (frequencies map) CRTVE
radios CATALUNYA W catalunya l radio4
RaDlo (A WAUsica 61 R (2 rne Catalan

CRTVE (frequencies map)

4 ?a%aigi;h radio clasica radio 3 radio5
rne rne rne rne Spanish
224 (Examples of local radios)
Public radio
I
05,3 P RADIO CERVELLO 2
215 local
radios ; &

‘Radio‘
Puigcorda

107.90 Fm

Catalan

Source: Catalan Audiovisual Council (local FM), Corporacié Catalana de Mitjans Audiovisuals (Catalan FM) and Ministry of Economic Affairs
and Digital Transformation (Spanish FM). May 2022.

Y
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https://www.ccma.cat/atencio/com-veure-i-escoltar/fm/
https://www.ccma.cat/catradio/
https://www.ccma.cat/catradio/catalunya-musica/
https://www.ccma.cat/catradio/directe/catalunya-informacio/
https://www.ccma.cat/catradio/icat/
https://www.rtve.es/radio/radioclasica/
https://www.rtve.es/radio/radio5/
https://www.rtve.es/radio/radio3/
https://www.rtve.es/radio/radio-nacional/directo/
https://www.rtve.es/radio/frecuencias-rne/
https://www.rtve.es/radio/radio4/

Commercial radio

Language used

By service area and language of broadcast

7
Catalan
radios

GODO E ,@)

ESTEL rédio)}estel

FLAIXFM)
FLAIX Zryoere TELE @

TAXI
PRISA SEIR [=Jcatalan

14
Spanish
radios

PRISA E “¢0 didl YO  Radiote ~LO

= )
ABSIDE C O L\f’f/’: ATRESMEDIA G
[=]Spanish

COPE Melodiafm
RADIO 3 UNIDAD R
BLANCA o EDITORIAL ée_xcept for
= isconnexions)

14
Local
radios

s mnﬁﬂ@ By ELEJFM m

re] HIT
cﬁ‘f@

radiolot.cat 1 03
98.1 FM

ulatifioss
(adloAran .
proximafm

A A imaginaradio

Catalan

Source: Catalan Audiovisual Council. May 2022.
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Public municipal radio stations by county

From Priorat to Segria

k o
¢ | g $ ‘
- Radio Falset (107.6) * Radio Flix (107.4) Q| g mPreden
= © ® «Radio Mdra la Nova D '
L ) 107.3 o | *LaVeu(107.4 - Sant
S LQ ( ) o
= = L« Tivissa Radio (103.2) .2 Joan de les Abadesses)
o o © o eLive FM (107.8 -
Campdevanol)
?
* EMUN FM Radio * Radio Almacelles
Alfarras (107.2) (107.9)
 EMUN FM Radio e Alpicat Radio (107.9)
ﬂgm(%.?)_ * Radio Corbins (107.1)
*EMUN FM Radio * Radio Rossellé
o Almenar (107.7) (107.5)
a) * EMUN FM Radio
o) Torrefarrera (99.1)
p)

Source: Map of audiovisual media of Catalonia of the CAC, corporate webpages of local broadcasters and ldescat (map). Consulted: May 2022

BIAC. No. 21. May 2022 First four months of 2022



http://www.radiofalset.cat/?msclkid=d41a7436d0fc11ec8f9eaec394ca49ca
https://www.radioflix.cat/
https://radiomoralanova.alacarta.cat/
https://www.tivissa.cat/tivissa-radio/?msclkid=046f8b6ad10011ec9dce6f0d22626a81
https://santjoandelesabadesses.cat/index.php/noticies-la-veu
https://www.livefm.cat/?msclkid=8f9cf55cd10111ecaca4b8339bf64996
https://www.cac.cat/mapa-radios-i-televisions
https://emunfm.wixsite.com/emunfmradio?msclkid=e583d3aad10411ec89bacba3d3df7444
https://emunfm.wixsite.com/emunfmradio?msclkid=e583d3aad10411ec89bacba3d3df7444
https://emunfm.wixsite.com/emunfmradio?msclkid=e583d3aad10411ec89bacba3d3df7444
https://emunfm.wixsite.com/emunfmradio?msclkid=e583d3aad10411ec89bacba3d3df7444
https://www.alpicatradio.com/?msclkid=3539dce2d10511ec8d58dcbfb93f77c9
https://www.radiorossello.cat/?msclkid=592534f9d10511ec8003a36867cd59ac

Radio audiences (1)

General radio ranking. Audiences. 1st sweep 2018 - 1st sweep 2022
(from Monday to Friday, in thousands)

971

892
865 865

CATALUNYA
V-
RADIO

339 347
328 329 332 313

232 259

223 202 227 217 OPE
175 169 187 161 L2 2M
1 136 130 136 193 121 145 ONDA
135 = L a— = dap

88 98

86 68 71 75 rn

1st sweep 2nd sweep 3rd sweep 1st sweep 2nd sweep 3rd sweep 1st sweep 3rd sweep 1st sweep 2nd sweep 3rd sweep 1st sweep
2018 2018 2018 2019 2019 2019 2020 2020 2021 2021 2021 2022
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Source: EGM — Catalonia Data — 1st sweep 2022. Note: Due to the Covid-19 pandemic, in 2020 the EGM did not carry out the second sweep.
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Radio audiences (2)

General radio ranking. Audiences. 1st sweep 2018 - 1st sweep 2022
(from Monday to Sunday, in thousands)

899

862

. a

661
597 CA‘I‘AZL‘II/NYA
RADIO
A % 359 @
366
338 329 332 205
309 305 312 303 c
195 195 193
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136 133 128 98 rn
111 122 110 98
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1st sweep 2nd sweep 3rd sweep 1stsweep 2nd sweep 3rd sweep 1stsweep 3rd sweep 1stsweep 2nd sweep 3rd sweep 1stsweep
2018 2018 2018 2019 2019 2019 2020 2020 2021 2021 2021 2022

Source: EGM — Catalonia Data — 1st sweep 2022. Note: Due to the Covid-19 pandemic, in 2020 the EGM did not carry out the second sweep.

BIAC. No. 21. May 2022 First four months of 2022




Radio audiences (3)

Music radio ranking. Audiences. 1st sweep 2018 - 1st sweep 2022
(from Monday to Friday, in thousands)
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Source: EGM — Catalonia Data — 1st sweep 2022. Note: Due to the Covid-19 pandemic, in 2020 the EGM did not carry out the second sweep.
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Radio audiences (4)

Music radio ranking. Audiences. 1st sweep 2018 - 1st sweep 2022
(from Monday to Sunday, in thousands)
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Source: EGM — Catalonia Data — 1st sweep 2022. Note: Due to the Covid-19 pandemic, in 2020 the EGM did not carry out the second sweep.
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Radio audiences (b)

Cumulative daily radio audiences in Catalonia (in thousands, out of total population, day prior to interview)

Monday to Sunday

Monday to Friday

RAC1 967
RAC1 870 1
Catalunya Radio 597 Catalunya Radio 644
e
L 0s ]
Fla&iig — 2%%0 Flaixbac S 280
COPE 207 COPE 259
RACIO5 W 187 Flaix N 235
Flaix N 241 RAC105 W 190
Rock FM mmmmm 163 Rock FM I 156
Radio Tele Taxi M 143 Los40 Classic N 146
Cadena Dial s 143 Onda Cero 145
Los40 Classic I 135 Radio Tele Taxi M 139
Onda Cero 135 Cadena Dial 1IN 138
Cadena 100 mmm 127 Cadena 100 I 131
Catalunya Informaci6 [l 101 Catalunya Informaci6 1 114
Kiss FM [ 90 Europa FM [ 97
Europa FM [ 87 Kiss FM [l 91
RNE 85 RNE 75
Los40 Urban HM 69 Los40 Urban WM 62
Radio 3 RNE W 54 Radio 3 RNE M 56
iCat I 40 iCat M 44
Radio Marca Ml 38 Radio Marca M 38
Catalunya Misica M 30 Catalunya Misica M 31
Melodia FM W 28 Melodia FM B 28
Radio Clasica RNE I 15 _radio General radio
Radio Estel 11 Radio Clgs[ca RNE 1 16 B Musical radio
Radio 4 - Radio E§tel 12 [ News Radio
. ; Radio4 | 4
Radio Marina 1 6 Radio Marina | 5

Source: EGM — Catalonia Data — 1st sweep 2022. Note: Due to the Covid-19 pandemic, in 2020 the EGM did not carry out the second sweep.
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Radio audiences (and 6)

Cumulative daily radio audiences in Catalonia (in %, out of total population, day prior to interview)

Monday to Sunday

RAC1

Catalunya Radio
SER

Los40

Flaixbac

COPE

RAC105

Flaix

Rock FM

Radio Tele Taxi
Cadena Dial
Los40 Classic
Onda Cero
Cadena 100
Catalunya Informacio
Kiss FM

Europa FM

RNE

Los40 Urban
Radio 3 RNE
iCat

Radio Marca
Catalunya Musica
Melodia FM
Radio 5 RNE
Radio Clasica RNE
Radio Estel
Radio 4

Radio Marina

Source: EGM — Catalonia Data — 1st sweep 2022. Note: Due to the Covid-19 pandemic, in 2020 the EGM did not carry out the second sweep.
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Monday to Friday
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Radio Marina
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Note.
The era of podcasts




The era of podcasts. Definition and figures

Podcast: Audio or audiovisual broadcast stored on the Internet as
a digital file, often part of a series, which the user can play at any
time, whether online or offline, once downloaded to a computer or
on mobile device. Term created in 2004.

Podcasting: Technique for producing and disseminating podcasts.

(Oxford English Dictionary/Termcat/)

g POD Qrigin: _ Global evolution of podcast consumption.
iPOD (portable device) Period 2019-2024 (in millions)
+ BROADCAST

612 million podcast listeners worldwide
and 1 millions in Spain.

US, Norway, and Ireland rank TOP3 in
the list of countries with the most

frequent podcast listeners. - - N
4.4% 16.5% 55%
. . s I l s I 106% [l o6x W sex
4 up to 10 internet users listen to 2019 2020 2021 2022 2023 2024
pOdcaSt regl.”arly. M Podcast listeners [l % change Ml % of internet users
(Statista)
(e-Marketer)
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https://es.statista.com/temas/8618/la-industria-del-podcast-a-nivel-mundial/#dossierKeyfigures
https://www.emarketer.com/content/global-podcast-listener-forecast-2021-2025#page-report
https://www.oed.com/viewdictionaryentry/Entry/273003
https://www.termcat.cat/ca/cercaterm/podcast?type=basic

Future trends in the podcast

T,

V:
&N
(N
BUSINESS

@

AI

- —
e vV

=

Podcasting generates global annual revenue of up to $ 1.3 billion.
2030 Forecast: $ 8 billion in revenue (x6)

Production of new audio content: in Spain, an investment of between 10 and 12 million
euros in production by podcast streaming platforms and other producers is estimated in
2022.

Increased production for and by women as well as minors. Sustained growth of
entertainment audio podcasts.

Fusion of audio content and video trailers, and adaptation of television series to podcast
format, and vice versa.

Accelerate the payment model for audio content in multiple Spanish-speaking markets
(validated by platforms such as Spotify, Podimo, Apple,...).

Fonts: Podimo, Dosdoce.com, Metadata, Altman Solon
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https://podimo.com/es/about
https://www.dosdoce.com/2021/12/15/seis-tendencias-en-el-mundo-de-los-podcast-para-2022/
https://www.metadata.cat/noticia/1048/podcast-multiplicaran-sis-ingressos-2030?msclkid=0127df50d11c11eca0faf5162457bf63
https://www.altmansolon.com/services/capital-markets/

Podcast consumption in Catalonia (1)

Internet radio listeners in Catalonia. Year 2021 (in thousands)

") J .® I Internet radio 628
Podcast
. - 465 Internet radio
Upward trend in streaming radio 372 383 +1g3530\2 ||25’ée2ngrs
consumption in Catalonia: sustained 240 o
growth of 10%, both in live linear 162 142 Podcasts
broadcasts and in podcast 78 +98.000 listeners
downloads. +69% vs. 2020
2018 2019 2020 2021

Profile of the podcast listener in Catalonia. In 2021 (in%)

Under 25 years old 12,0 344
’ Podcast Listener Profile = GENERATION Z
25 to 44 years old 42,0
43,3 Most internet radio listeners are in the 25
38,1 to 44 age group, while listeners under the
45 10 4 years old 15,6 age of 25 are in the lead of podcast
8.0 services.

Over 64 years
6,6

Source: Associacié Catalana de Radio (ACR). Informe del sector de la radio a Catalunya 2007-2021, with EGM data.

BIAC. No. 21. May 2022 First four months of 2022



https://acradio.org/wp-content/uploads/2022/02/Informe-de-la-inversio%CC%81-publicita%CC%80ria-de-la-ra%CC%80dio_2021_resum_10.02.22.pdf

Podcast consumption in Catalonia (and 2)

Internet audio activities. Catalonia. In 2021 (in%)

Listening to podcasts not broadcast on the

Listen to live radio 50,9
radio is one of the three audio activities that
Listen to podcasts of radio programs 28,7 Catalan internet users prefer.
Listen to podcasts nc_)t broadcast on the 194
radio ' 8 out of 10 podcasts not broadcast on the
Listen to audiobooks 5.0 radio were listened to for free (87,6%).

Time spent listening to podcasts not broadcast on conventional radio. Catalonia. In 2021

(in%)
Less than 15 minutes 28,5
15 to 30 minutes 27,1
30 to 60 minutes 26,2
\ -
1 to 2 hours 11,9 - 30 m.mUt(.es: Average
- listening time for a podcast
2 to 4 hours 5,1

4 to 8 hours 0,5

Source: AIMC (2022). 242 encuesta a usuarios de internet - Navegantes en la red. Area of Catalonia. October-December 2021.
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https://www.aimc.es/otros-estudios-trabajos/navegantes-la-red/

4 out of 10 Internet users in Spain listened to podcasts regularly during
2021 (38%), a percentage that has not changed since 2018 and a similar
average to the European one (40%)

Half of the listeners of podcasts are under 35 years old (51%) and the age
; group less familiar with this modality is made up of people over 65 years old
) (26%).

Personal prescribing is the most valued way to

Ways to discover new podcasts. Spain. In 2021 discover new podcasts: 3 out of 10 users follow the

H [¢]
(in %) recommendations of friends, family and
33 acquaintances (33%).
29
27
24
15 14
9
3
Friendships, Search internet Social media Podcast app Recommendation Radio or TV Daily press or Others
family, recommendation recommendation of other podcasts magazines

acquaintances

Source: Reuters Institute for the Study of Journalism. Digital News Report Espafia 2020-2021 and Digital News Report 2021
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https://www.digitalnewsreport.es/2021/el-consumo-de-podcast-en-espana-permanece-estable/
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2021-06/Digital_News_Report_2021_FINAL.pdf

Podcast consumption in Spain (2)

The most listened podcasts in Spain deal with specialized topics (science, technology, business, media, health);
followed by lifestyle podcasts (gastronomy, fashion, art, literature, travel, leisure) and current affairs podcasts
(news, politics, and international events).

Women prefer lifestyle (15%) and specialized topics (13%) podcasts, and men are interested in specialized topics
(17%) and current affairs (13%) podcasts.

B Total
17 . Men
- 13 13 > 13 Women
12 12 12 12 11
10
8 7
4
Specialized topics Lifestyle Current news Society and events Esports

Source: Reuters Institute for the Study of Journalism. Digital News Report Espana 2020-2021
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https://www.digitalnewsreport.es/2021/el-consumo-de-podcast-en-espana-permanece-estable/

Podcast consumption in Spain (and 3)

Most consumed podcast topics. Spain. 2021
(By age and in%)

15 29 News

18 to 24 years old 21

e 11 12 Specialised topics

12 18 Lifestyles

25 to 34 years old 16

R 11 12 Society

12 15 B Sports

35 to 44 years old " 17

P 8

13
45 to 54 years old 12 18
11 By age, news and sports
— © podcasts are of equal interest to
all age groups (12%).
11 . 1 . .

55 to 64 years old . Specialised topics and lifestyles

R 5 attract people under 45.

13

Over 65 years old 7 H

é 8

Source: Reuters Institute for the Study of Journalism. Digital News Report Espana 2020-2021
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https://www.digitalnewsreport.es/2021/el-consumo-de-podcast-en-espana-permanece-estable/

YouTube (27%) is one of the most popular platforms in Spain for searching for and playing podcasts, followed by

Ivoox (20%), Spotify (18%) and Google Podcast (16%). The use of web portals or media applications is also
significant (10%).

The most popular types of podcast platforms are: those that started out by offering music (Spotify or iTunes, for
example), those specific to podcasts (iVoox, Cuonda, Google Podcast, RadioPublic, Soundcloud, etc.) and media
groups that have their own platform, such as Prisa's Podium Podcast.

Ranking of the main applications and platforms used to search for and play podcasts. Spain. Year 2021 (in %)

YouTube 27
iVoox
Spotify 18
Google 16
Web/app mitja 10

Apple 6

Source: Reuters Institute for the Study of Journalism. Digital News Report Espana 2020-2021
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https://www.digitalnewsreport.es/2021/el-consumo-de-podcast-en-espana-permanece-estable/

Newsflashes




Newsflashes (1)

I__,/ Catalonia: Renewal of the CAC and the CCMA
On 10 February 2022, the Parliament of
Catalonia appointed the new members of the
Catalan Audiovisual Council (CAC): Xavier Xirgu
(president), Rosa Maria Moll6 (vice-president),
Enric Casas, Miquel Miralles and Laura Pinyol.
Also, on 9 March, the Chamber appointed the
new members of the Board of Governors of the
Catalan Audiovisual Media Corporation (CCMA):
Rosa Roma (president), Carme Figueras, Lluis
Garriga, Lluis Noguera, Angels Ponsa, Gemma
Ribas and Josep Riera.

D/ Catalonia: Award of six FM licenses

Under Agreement 13/2022, of March 7, the
Plenary of the Catalan Audiovisual Council
(CAC) unanimously approved the awarding of
the commercial exploitation of six FM radio
licenses. These licenses were awarded to two
companies: Canal Taronja, SL (Manresa-
Montserrat, Terrassa-Martines and Roses) and
Catbroadcast Publicidad, SLU (Sort-Escobedo,
Vall Boi, Vielha et Aro).

BIAC. No. 21. May 2022
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4

Netflix: dubbing and subtitling in Catalan

In March 2021, Netflix announced the dubbing and
subtitling into Catalan, Basque and Galician of 70
series and films each year. Thus, by the end of 2022,
the platform is expected to offer a total of 200 hours
of subtitled films and series, as well as 20 hours of
children's content dubbed in Catalan, plus the
equivalent in the other two co-official languages.

New VOD offer with a Catalan label

Since March 2021, Clapclap, the on-demand video
platform in Catalan and open source, integrated with
YouTube and Twitch, has been operating. For its part,
the Catalan film distributor A Contracorriente Films
has launched acontra+, a platform of subscription
(SVOD) and transaction (TVOD) services.

Search for VOD content in Catalan

The Goitaquefanara.cat portal automatically catalogs
content in Catalan available on the main IPTV, OTT
and PIV platforms. It provides information on films,
documentaries, series and short films that have audio
and subtitles in Catalan on streaming platforms.
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https://www.parlament.cat/web/actualitat/noticies/index.html?p_format=D&p_id=270446810
https://www.parlament.cat/web/actualitat/noticies/index.html?p_id=270449760
https://www.cac.cat/actualitat/cac-adjudica-6-llicencies-radio-fm
https://www.clapclap.cat/
https://www.acontracorrientefilms.com/page/home
https://acontraplus.com/
https://goitaquefanara.cat/
https://llengua.gencat.cat/ca/detalls/noticia/Netflix-incloura-70-noves-pellicules-i-series-subtitulades-i-doblades-en-catala-cada-any

Newsflashes (and 2)

N
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_/ European Commission: European Media Freedom Act

The European Commission launched the European Media
Freedom Act (EMFA), a far-reaching proposal that
deepens transparency and accountability in the
communication market. The public consultation period
ended on March 31 and the Commission is expected to
adopt a position in the third quarter of 2022.

EAO: Transparency in media ownership and audiovisual
market analysis

The European Audiovisual Observatory (EAO) published
the report Transparency on media ownership, under the
coordination of the Institute of European Media Law
(EMR) and coinciding with the European Media Freedom
Act (EMFA) initiative. The report notes that regulation of
media ownership is a matter for the Member States and
that any intervention at EU level must be carried out in
secondary legislation, by means of European rules that
each country must transpose. The document analyzes the
legislation applicable in Germany, Spain, France, Ireland,
Italy, Poland, United Kingdom, Russia and Switzerland.
The EAO also published the report Top players in the
European audiovisual _industry - ownership and
concentration. 2021 Edition, carried out by its technical
services and on an annual basis. It studies the audiovisual
market in 40 countries, in terms of supply, audiences, and
revenues, among other items.

[4

[4

OSCE: policies on artificial
freedom of expression

The Organization for Security and Cooperation in
Europe (OSCE) published A Policy Manual as part
of the Spotlight on Artificial Intelligence and
Freedom of Expression (SAIFE) project. It aims to
provide technical recommendations on the use of
artificial intelligence in moderating issues that can
generate conflict: hate speech, security threats, lack
of pluralism, surveillance capitalism and targeted
advertising.

intelligence and

EBU: Diversity and gender in the European public
service.

The European Broadcasting Union (EBU) Media
and Intelligence Service is a body that produces
regular reports on European public service
broadcasting. Most are intended for EBU members,
but some are public by prior registration. Among
the latter are reports on the representation of
diversity in _content and also on the inclusion
strategies of public media companies.

In its report on gender equality, for the first time it
incorporates data on minority genders such as non-
binary or transgender people. It gives a perspective
on how the public service represents gender in
news, music, sports or fiction.
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https://ec.europa.eu/commission/presscorner/detail/en/ip_22_85
https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/13206-Safeguarding-media-freedom-in-the-EU-new-rules/public-consultation_en
https://rm.coe.int/iris-special-2021-02en-transparency-of-media-ownership/1680a57bf0
https://emr-sb.de/gb/
https://ec.europa.eu/commission/presscorner/detail/en/ip_22_85
https://rm.coe.int/top-players-in-the-european-av-industry-2021-edition/1680a523e9
https://www.ebu.ch/media-intelligence
https://sso.ebu.ch/auth/XUI/#/login/&realm=/&forward=true&spEntityID=https://www.ebu.ch&goto=/SSORedirect/metaAlias/idp%3FReqID=ID_e1aeee87-a07a-4f70-9a04-de7f79b76759&index=null&acsURL=https%253A%252F%252Fwww.ebu.ch%252Fmodules%252FSamlLogin&spEntityID=https%253A%252F%252Fwww.ebu.ch&binding=urn%253Aoasis%253Anames%253Atc%253ASAML%253A2.0%253Abindings%253AHTTP-POST&AMAuthCookie=
https://sso.ebu.ch/auth/XUI/#/login/&realm=/&forward=true&spEntityID=https://www.ebu.ch&goto=/SSORedirect/metaAlias/idp%3FReqID=ID_6c178a28-bc72-4e89-9abb-68ae93fdece1&index=null&acsURL=https%253A%252F%252Fwww.ebu.ch%252Fmodules%252FSamlLogin&spEntityID=https%253A%252F%252Fwww.ebu.ch&binding=urn%253Aoasis%253Anames%253Atc%253ASAML%253A2.0%253Abindings%253AHTTP-POST&AMAuthCookie=
https://www.osce.org/files/f/documents/8/f/510332_0.pdf
https://www.osce.org/fom/ai-free-speech

Consell
de I’Audiovisual
de Catalunya
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Main sources:

- CAC: the Council's own data.

- Barlovento Comunicacion: monthly audience reports.
- EGM: 1st sweep 2022. Catalonia data.

- lconography: Noun Project, Freepik, Idescat
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