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Media penetration in Catalonia (1)

Media penetration in Catalonia (% of total population)
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Note: penetration reflects the share of each medium’s audience in relation to the total population.
The internet data refer to the connection, irrespective of how this connection is used.

Periods: radio (Monday-Sunday); television and internet (audience for the day prior to the interview);
cinema (last week).

Source: EGM — Catalonia data — 1st sweep 2019.
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In the first four months of the
3 hours 5 minutes.

Every day, people listen to the
radio for an average of 1 hour 43

\minutes.

/CONSUMPTION in Catalonia @

year, average TV consumption was
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Media penetration in Catalonia (2)

Media penetration in Catalonia by gender and age group (% of total population)

I;I O g 2222

GENDER / AGE TELEVISION RADIO INTERNET CINEMA
Total population 83,7 57,9 81,6 3,5
Men 83,7 61,5 83,6 3,7
Women 83,6 54.6 79,8 3,3
14 t0 19 75,3 45,8 95,7 4,4
20 to 24 76,4 59,7 97,6 5,6
251to 34 78,4 52,2 95,7 4,6
35to 44 81,0 65,0 94,9 3,1
45 to b4 83,4 65,4 84,4 2,0
55 to 64 89,8 60,5 79,1 4,1
65 and over 89,9 51,1 52,6 3,1
Average age 49,4 48,0 44.5 45,2

Source: EGM — Catalonia data — 1st sweep 2019.
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Breakdown of TV channels in Catalonia

11V channel TV supply by service zone
I Commercial TV
Public TV 8 Catalan channels

5 public

3 commercial L_r] DD

32 Spanish channels
7 public

o commereet [ LALALALALALACILIL]
N

LILCILE]

51 local channels

11 public

(((((C))))) Ca;[jaljg hrtl)usehlolds recleivbe be(’;weerj gl 40 commercial DDDDDDDDDD
Catalan TV chanmele, 33 Spanisn T I [
channels and the local TV channels. EDDDDDEDDD

|

Note: BIAC uses the term channel (usual term) to refer to the DTT programmes (technical and administrative term) broadcast by each multiplex (MUX).
Source: Catalan Audiovisual Council (Catalan and local DTT channels) and Ministry of the Economy and Business (Spanish DTT channels). December 2018.
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Catalan TV channels

I:l TV channel Public TV B Commercial TV Language used

By area, ownership, supply and language used Catalan

Corporacié Catalana de Mitjans Audiovisuals (CCMA) | =+ Reciprocal broadcasts

The Balearic channel I1B3

5 Global has been seen in
3\‘\ 24 Catalonia since April 2016.

pUb“C Esport

©i3[3 s3wo

8
Catalan
channels

62%

Grupo Godoé Futbol Club Barcelona

8 @ ¢  CERZIGED

Source: Catalan Audiovisual Council. May 2019.
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Spanish TV channels

I:l TV channel Public TV B Commercial TV Language used
By area, ownership, supply and language used Spanish
2 Corporacion de Radio y Television Espafola (CRTVE)
public "1 1 R 2 @ clan I tdp 2 tdp Jih)
22%
Atresmedia Mediaset NET 13 Grupo
Television Espafa Television Television Secuoya
32 ATATE
Spanish @ @ B 1R3CE
channels ﬂ
6 6 ' cuatre’ m q;m\utfz
VEO Real Madrid Grupo
Television Television Kiss
nova o BDMAX Media
MEGA

A3l

o @ o

@ Realmadrid TV .Klss

Note: CRTVE broadcasts content in Catalan in Catalonia via the channels La 1, La 2 and Canal 24 Horas.
Source: Catalan Audiovisual Council and the corporate websites of audiovisual communication service providers. May 2019.
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Local television

Public V. [l Commercial Language used
v

] TV channel

DTT channels and programmes by supply, ownership and language

Catalan

DTT programmes: geographical breakdown

Vi = ma,
R o @ tan P00 [
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22% canalterrassa CanalBlau \@t\/ Do
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51 PA*.‘ leids molaty pirineus tv
Local
channels .
> 9

oLor >n TELEVISIO »
b nporda
’ o ” televisio »
BanyolesTelevisio
’ [ ]
) g
HmE oy o @
Canal 21 CANALREUS TV

TELEVISIO DE SANT CUGAT

19
9
8
7
6
1 1
0

Girona Lleida Tarragona

Barcelona

Source: Catalan Audiovisual Council. May 2019.
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Public local television

Supply of the 11 public local TV channels (DTT)

v M
Canal Terrassa
DTT Area Sabadell

\Y" 18V

Granollers DTT Area

Vallés Oriental Television

Granollers DTT Area
“‘ ,’Le Barcares
Ax-les-Therhes . 1
sALoLL P E
t;’lrplognwn
,’IArgelés:sur—Mer
P y/ @ Canal 10 Emporda
— N b2, DTT Area Figueres
Penedés TV ‘a“m Glageres 3“ i canalf0.cat
Vilanova i la Geltrd A o N "2, N Wit oy
enedeéstelevisio { S
DTT Area P S { L a
3‘§str6\\
Aonzon
Canal Blau TV
Vilanova i la Geltrd o
DTT Area e M
e
Fraga),
(/
TAC 12 Television N2
DTT Area
Tarragona

o

Mataro Television
Televisié
- tToret de Mar

DTT Area Matard

Television de Badalona

''''' Barcelona DTT Area

/’ ~o ~
Tortosa /
e [

Santpdrle
&\(\v/‘/ésynamla
Vinaros

o . betevé

Barcelona DTT Area
Source: Audiovisual media map of Catalonia, Catalan Audiovisual Council
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Commercial local television (1)

Supply of the 40 commercial local TV channels (DTT)

PA"' Manresa

bR
TELEVISIO

TV Ripollés

@ PA‘*' vic

oLoOoT E) TELEVISIO

O
..v No
pirineus tv §feld data
.’. . t .
lleida [ERES UGS
televisio =

&

TELEVISIO

PA"" lgualada

.’.
lleida
televisio

PA'P Lleida |

it ”;
o1 8

TELEVISIO
Fragat \g—f“"vj
" 7
O) Y P g
-- _____“3_4(:\__1.'\_1 /J" _'l"',-\
CANALREUS TV i ----- £ e
[N b )
J ] 5 9
- N 1 J
Y V4 RS
“ ;\‘ i Lo
N l ______ e\
2 Ko} Par, WE =
Canal 21 _ Tortosa \ / /
TELEVISIO \ “’
o i, T4
o e s
L — ”

/m

El Barga

/ 1
’ /’
/Perpinya ./
o’ o .
.

Ri= i porda
/ televisio
/,
,

PA'f' Blanes

TELEVISIO
o= PA"" Mataré

TELEVISIO

\\"PA"'GranoIIers

TELEVISIO

S vl molatv PA"_'Sabadeu

TELEVISIO

r—
S
TELEVISIO DE SANT CUGAT

e PAfTa rragona

TELEVISIO

Source: Audiovisual media map of Catalonia, Catalan Audiovisual Council. May 2019.
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Commercial local television (2)

Commercial local media groups present in the local TV sector

L] TV channel [ JRadio broadcaster 1’@} Press

3 3
2
Bl . .

12
I |

Hermes Segre
comunicacions

P+ C

E
El Punt Avui [(JTot TV

L
y)
= —
£ El Segre

| Punt Avui TV [ Lleida TV [ Canal Taronja [ ETV

Cadena Mola L'Ebre Corisa Media

Taelus ETV grup de
Grup

comunicacié Pirenaica RTV

~ A el corisa
2 » L @

[JPirineus TV [_JMola TV (JCanal TE [TV Ripollés
CIDigital Hits [Jimagina R. [_JRadio Ripoll

£9) 30 Graus LITot TV C
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Source: Catalan Audiovisual Council. May 2019.
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Local television on the internet

Local TV on the internet (IPTV)
(examples)

)

GAVA televisio

aran
h—4

J
maricel

Aran TV
Internet TV by the
Conselh Generau d’Aran

Gava TV
Local internet TV for Gava

Maricel TV
Local and municipal TV
channel for Sitges

elprat.iv

B

UNA TELEVISIO CATALANA
® cultural per internet

El Prat TV
Local internet TV for El Prat de
Llobregat. Managed by the
municipal corporation EI Prat
Comunicacié SL, a public
corporation that also manages
the municipal radio and

magazine

)
RTV10
Saont Bitrie Sesrenes

Radio TV 10
Local TV channel for Sant
Esteve Sesrovires

sies.tv

IPTV channel that offers cultural
news, new trends and

everything to do with knowledge

and innovation

VDV TV
TV channel | for Vilanova
del Vallés

ZCANAL150

Connecta't a Santa Coloma de Gramenet

TV Vandellos
Local online TV channel
for Vandellds and
I'Hospitalet de I'Infant

r

L©J
Canal Camp
Local internet TV

for Selva del
Camp

Canal 150
Local multimedia news
portal for Santa Coloma
de Gramenet

rtvc
Radio Television
Cardedeu

Source: Catalan Audiovisual Council. March del 2019
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TV consumption behaviour (1)

Most viewed TV channels for news (%)

TV3 is the TV channel via which most v IGe“d:’ T Tc34 3553 3:ﬁ%gmé% ——

. . . ale emale - - - - and over
people get. their news in Catalonia, f,ollowed V3 329 330 | 235 262 308 374 201
at some distance by Antena 3 TV. It's Antena3 TV 86  13.5 | 145 99 92  13.6 10.5
noteworthy that two out of every ten people Telecinco 59 10.1 | 7.8 7.7 82 6.0 10.5
have no particular preference for any TVE /.1 84 | 48 _ 39 .63 7.9 13.6
; laSexta 8.4 7.2 4.8 9.0 6.3 12.5 5.4
channel when looking for news. 3/24 43 30 | 24 39 56 1.6 3.4
Cuatro 3.1 1.7 | 54 39 36 0.5 0.3
129 24h 2.7 15 [ 1.8 26 29 2.2 0.6
' La 2 06 04 | 00 00 0.0 0.5 1.7

21,1
11,1

8.1 7.8 7.8
l H B B = : :
I - [

2.1
-
24 cuatre @ Other None in particular

Q10. What is your favourite TV channel for news? (N=1,600, single answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.

BIAC No. 13. May 2019 First four months of 2019



https://www.cac.cat/sites/default/files/Informe de resultats.pdf

TV consumption behaviour (2)

Most viewed TV channels for entertainment (%)

The first choice for entertainment among the
people of Catalonia is TV3, followed, at a
distance of 3 percentage points, by Telecinco.
By age group, the youngest segment watches
Factoria de Ficcion and Telecinco more for their
entertainment. By gender, women watch
Telecinco and Antena 3 TV much more than
men.

12,8
9,5 8,8
| B N

Gender Age group
Male Female| 16-24 25-34 35-49 50-64 64 and over
TV3 139 11.8 4.8 6.9 13.8 16.5 15.3
Telecinco 46 14.1 6.0 9.4 6.7 9.5 15.0
Antena 3 TV 59 114 4.8 5.6 7.9 9.8 12.7
Neox 4.1 2.5 10.2 9.4 2.1 1.1 0.0
Factoria de Ficcion 4.0 2.5 17.5 1.7 2.9 1.4 0.0
laSexta 4.1 2.4 1.2 3.9 1.5 5.7 3.7
Cuatro 30 2.2 4.8 3.9 2.3 2.7 0.8
DMax 3.7 1.0 3.0 2.1 2.1 1.9 2.8
TVE 2.3 1.8 1.2 0.4 1.9 2.2 3.7
La 2 1.5 2.4 1.2 0.9 0.2 1.9 5.6
30,4
14,1
3,3 2,6 2,3 2,1 2,0

Y
W

©

Other None in

6 cuatre [T o ¥- particular

Q12. What is your favourite TV channel for entertainment? (N=1,600, single answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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https://www.cac.cat/sites/default/files/Informe de resultats.pdf

TV news: degree of objectivity and plurality

Degree of news objectivity and plurality

TV3 and laSexta are the only two general TV channels that pass in terms of news objectivity and plurality
according to the people interviewed.

= Qbjectivity = = Plurality

Q13; Ql4. On a scale from O to 10, where O means not at all and 10 means a lot, how would you rate the degree of news objectivity/news plurality on the
following TV channels? (Base: watches the TV channel N=1,600, average, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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Breakdown of radio broadcasters in Catalonia

Public
. Commercial

By service zone

12 Catalan broadcasters

4 public

8 commercial [ [ I 1 ) D A

19 Spanish broadcasters

5 public
14 commercial ﬁiﬁﬁﬁﬁﬁﬁﬁﬁ
262 radio broadca RRRE
_ 231 local broadcasters
The total number of frequencies use _
radio broadcasting sector is 787, 7° 215 public
broadcast by public stations g%%%%%%%%%g%%%%%%%%%
[ s o i o s o o
o o o o o o o o v o v s v o o [
o o o i e v f o f o i i | o [
o f o f o e o v i o o [
o o o e s e e s ) i o
. SSSesssccecmecoooes
Catalan hous-eholds receive over 30 Tttt
(C) broadcasters: 10 Catalan stations, 20 oo OO0 ooDDo0
Spanish and also local stations.

16 commercial

Note: BIAC uses the term broadcaster for the medium broadcasting a radio product on one or more frequencies.

Source: CAC (local FM), CCMA (Catalan and Spanish commercial FM) and the Ministry of the Economy and Business (Spanish public FM). May 2019.
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Public radio

Language used

By service zone and broadcast language

4 Catalan

broadcasters | CCMA CATALUNYA Catwusu a G" tormatis (@B
RADlO Catalan
5 Spanish CRTVE N radioclasica radio3 radio5 radio4 Spanish and
broadcasters e rne rme rme rne Catalan (only
radio 4)
224 public
Broadcasters >
radiob a :} /h m = @
- fn*f,f;,i,’@ radio maricel
215 Iocal Radio Berga
broadcasters 5 BAS
@ betevé rsSss (( Bas <Thnn
\ racioSesies 107.9 FM 2
: S

. RADIO »\ W\U L O BERA

RODA ) ﬁ RADIO
17.6f

Catalan

Source: Catalan Audiovisual Council (Local FM), Corporacié Catalana de Mitjans Audiovisuals (Catalan FM) and Ministry of the Economy and
Business (Spanish FM). May 2019.
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Commercial radio

Language used

By service zone and language of broadcast

. ‘ FLAIXFMB
8 Catalan | cooo  EJl \®) FLAX ZVI7GIe  TELE

radio
broadcasters T TAXI @
ESTEL |, 'RadioEstel  PRISA sER [“]catalan

PRISA “20 dial <O  Radiolé @mQ ;

14 Spanish
COPE D)
broadcasters g \@ ATRESMEDIA PSS m m
RADIO i UNIDAD ('}W Spanisﬁ
BLANCA - epiroriaL (Glinti (except regional

sections)

16 local YY) Rérina 9 @ radifs ELOrm m
broadcasters R P -
adi : -FN-ER i3 ﬂmlali“ »
Cﬂﬁ 7& ElUy Ay 1]1045 .Mo"ol'"ou

radioAran 98.1FM

o RIS
capitalradio, 1033 Mbz_| [=]catalan

Source: Catalan Audiovisual Council. May 2019.
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Radio audiences (1)

General radio ranking. Audiences
(trend in the last twelve sweeps, in thousands, day prior to interview, from Monday to Friday)

971

865

716 CATALUNYA
e
RADIO

423
357
347 - 346 346 398 290 332
214 223 - c
192 193 180 175 COPE
~Jo1 177 178 161 169
132 151 158 +58 133 rne
e 129 112 - e 124 113 135 132 e 130
109 127 100 118 118
109 oN DA

[CERo

2nd sweep 3rd sweep
2015 2015

1st sweep 2nd sweep 3rd sweep
2016 2016 2016

1st sweep 2nd sweep 3rd sweep
2017 2017 2017

Source: EGM - Catalonia data — 1st sweep of 2019.
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Radio audiences (2)

General radio ranking. Audiences

(trend in the last twelve sweeps, in thousands, day prior to interview, from Monday to Sunday)
62

" a

661 CATALUNYA
A
RADIO

389 400
338 337
Ste
305 319 309 - 312 c
178 190 . 199 195 199 COPE
164 166 175 165 77 175
149 ! N pA
4 L0 E aa»
157 121 115 108 118 . 2% 119 t98 2 151
103 119 103 oo 110 111 130 133 ™ rn
2nd sweep 3rd sweep 1stsweep 2nd sweep 3rd sweep 1lstsweep 2nd sweep 3rd sweep 1stsweep 2nd sweep 3rd sweep 1stsweep
2015 2015 2016 2016 2016 2017 2017 2017 2018 2018 2018 2019

Source: EGM — Catalonia data — 1st sweep of 2019.
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Radio audiences (3)

Music radio ranking. Audiences
(trend in the last twelve sweeps, in thousands, day prior to interview, from Monday to Friday)
386

367
359

342

radio
305 FLAIXBAC

282 4 )
253 gial
223 A\(®
179 rac 1-05'
169 N/
161 @FLA’XfPM
152
Rock
139 \=F
EUROPR
FM] i1
116
2nd sweep 3rd sweep 1stsweep 2nd sweep 3rdsweep 1lstsweep 2nd sweep 3rd Istsweep 2nd sweep 3rd sweep 1stsweep
2015 2015 2016 2016 2016 2017 2017 sweep2017 2018 2018 2018 2019

Source: EGM - Catalonia data — 1st sweep of 2019.
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Radio audiences (4)

Music radio ranking. Audiences
(trend in the last twelve sweeps, in thousands, day prior to interview, from Monday to Sunday)

387

Y ER LAIXBAC
276 O
222 dial
A®
195 :
rac@%
N
T () RacioTeleTaxi
165 adioTeleTaxi
162 bl
152 [JEVEY
Rock
128 N\f
115 11 [EUROPAFM)

2nd sweep 3rd sweep 1stsweep 2nd sweep 3rd sweep 1stsweep 2nd sweep 3rd sweep 1stsweep 2nd sweep 3rd sweep 1stsweep
2015 2015 2016 2016 2016 2017 2017 2017 2018 2018 2018 2019

Source: EGM - Catalonia data — 1st sweep of 2019.
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Radio audiences (b)

Cumulative daily radio audiences in Catalonia (in thousands, out of total population, day prior to interview)

Monday to Friday Saturday and Sunday

Monday to Sunday

RAC1 810 RAC1 865 RAC1 673
Catalunya Radio 661 Catalunya Radio 716 Catalunya Radio 524
SER 312 SER 332 Flaixbac [N 263

Flaixbac [ 293 Flaixbac | 305 SER 262
Los40 I 276 LoS 40 N 282 LoS 40 N 261
Cadena Dial 1 222 Cadena Dial [ 253 COPE N 192
COPE 199 Cadena 100 N 223 RAC105 N 166
Cadena 100 [ 195 COPE 202 Flaix I 165
RAC105 M 168 Radio Tele Taxi [ 179 Rock FM [ 152
Radio Tele Taxi [ 165 RAC105 I 169 Cadena Dial [ 145
Flaix 1M 162 Flaix [ 161 Los 40 Classic 1 145
Rock FM [ 152 RockFM [ 152 Radio Tele Taxi I 130
EuropaFM [l 128 EuropaFM [ 139 Cadena 100 N 125
Onda Cero 122 RNE 133 Onda Cero 102
RNE 121 Onda Cero 130 EuropaFM [ 101
Los 40 Classic M 112 Kiss FM [l 108 RNE 91
Kiss FM |l 97 Catalunya Informacié |l 102 Catalunya Informacié [l 78
Catalunya Informacié [l 95 Los 40 Classic M 99 KissFM [ 70
Radio Marca [l 58 Radio Marca [l 66 Radiolé M 51
Méaxima FM W 41 Méxima FM W 47 Radio Marca M 38
Radiolé W 33 RNER3 M 39 Melodia FM W 27
Melodia FM [ 32 Melodia FM W 34 Radio Marina W 27
RNER3 J 31 Catalunya Musica W 32 Maxima FM W 26
Catalunya Musica W 30 Radiolé [ 26 Catalunya Musica M 25
iCat | 18 Radio Estel [ 22 iCat W 21
Radio Estel | 18 iCat 17 R5TN W21
R5TN 018 R5TN 017 RNER3 011
Radio Marina I 12 Radio Clasica Rne I 11 Radio Estel | 8
Radio Clasica Rne || 10 Radio4 = 8 Radio Clésic‘a Rne 1 8 General radio
Radio4 6 Radio Marina | 6 Radio4 1 1 B Music radio
[ News radio

Source: EGM - Catalonia data — 1st sweep of 2019.
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Radio audiences (6)

Cumulative daily radio audiences in Catalonia (in %, out of total population, day prior to interview)

Monday to Sunday

RAC1
Catalunya Radio
SER

Flaixbac
Los40

Cadena Dial
COPE

Cadena 100
Radio Tele Taxi
RAC105

Flaix

Rock FM
EuropaFM
Onda Cero
RNE

Los 40 Classic

Catalunya..

Kiss FM

Radio Marca
Maxima FM
Melodia FM
RNER3

Radiolé
Catalunya Musica
iCat

Radio Estel
R5TN

Radio Clasica RNE
Radio Marina
Radio 4

Monday to Friday

12,5 RAC1

10,2 Catalunya Radio

SER

Flaixbac

Los40

Cadena Dial
Cadena 100
COPE

Radio Tele Taxi
RAC105

Flaix

Rock FM
EuropaFM

RNE

Onda Cero

Kiss FM
Catalunya Informacio
Los 40 Classic
Radio Marca
Maxima FM
RNER3

Melodia FM
Catalunya Musica
Radiolé

iCat

Radio Estel
R5TN

Radio Clasica RNE
Radio Marina
Radio 4

Source: EGM - Catalonia data — 1st sweep of 2019.
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Saturday and Sunday

13,4 RAC1
Catalunya Radio
Flaixbac

SER

Los40

COPE

RAC105

Flaix

Rock FM
Cadena Dial
Los 40 Classic
Radlio Tele Taxi
Cadena 100
EuropaFM
OndaCero

RNE

Catalunya..

Kiss FM

Radiolé

Radio Marca
Melodia FIM
Maxima FIM
Catalunya Musica
Radio Marina
iCat

R5TN

RNER3

Radlio Estel

Radlio Clasica RNE
Radio4

10,4
8,1
4.1
4.1
4,0

General radio
B Music radio
[ News radio




Radio audiences by time slot

In Catalonia, every day 1,996,000 people listen to general radio stations and, of these, 1,541,000 do so during
the morning slot from 06:00 to 12:00, Monday to Friday.

Radio audiences by time slot of the main general channels in Catalonia

(thousands of listeners, Monday to Friday, ordered by cumulative audience, previous sweep in brackets)

Broadcaster | Comiatve |01 06:00 to 12:00| (<) 12:00 o 16:00 | (~) 16:00 to 20:00 | () 20:00 to 06:00
El 810 (865) 594 (644) 306 (350) 268 (262) 197 (212)
AR | 661 (620) 464 (456) 172 (216) 140 (143) 176 (142)
SER) 312 (329) 191 (198) 65 (67) 88 (80) 113 (121)
Ccore 199 (223) 113 (149) 40 (34) 43 (27) 82 (99)
122 (136) 72 (78) 34 (46) 43 (39) 28 (41)
rne 121 (118) 76 (82) 31 (40) 17 (21) 40 (39)

Source: EGM — Catalonia data — 1st sweep of 2019.
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Daily internet consumption (time)

Daily internet consumption (time)

2 out of every 10 people use the internet for 1 to 2 hours a day. The time used decreases as the age increases.

Age group
16-24 25-34 35-49 50-64 64 and over
Under 1 hour 3,6 9.4 21,1 24,4 18,4
Between 1 and 2 hours 12,0 2,.6 32,6 35,5 16,1
Between 2 and 3 hours 23,5 26,6 18,0 12,2 7,1
Between 3 and 4 hours 21,1 14,2 9,6 5,4 2,5
Over 4 hours 39,2 24,5 15,1 6,0 1,7
I don’t go on the internet 0,0 1,3 3,1 16,3 54.0
26,2
17,8 16,1 13’9 16'8

Under 1 hour Between 1 and 2 hours Between 2 and 3 hours Between 3 and 4 hours Over 4 hours | don't go on the internet

Q29. Could you tell me approximately how much time you spend on the internet per day? (N=1,600, single answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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Devices to access the internet

Devices to access the internet
Mobile phones are the device most widely used to access the internet among all age groups, while wearables are

the least used for this purpose.

88,5

E] Mobile phone
=]

Tablet
|:| Television
Age group
. 16-24 25-34 35-49 50-64 64 and over
W Video console 2,1 .
Mobile phone 97,0 97,4 94,0 82,2 63,8
) . PC 61,4 59,6 59,8 63,1 68,1
eﬁ TV streaming device 1,2 Tablet 25 3 30,9 233 26,2 25 2
. Smart TV 10,8 9,1 8,0 3,2 3,7
<TZ  Wearable | 0,2 Video console 720 35 1.5 0.3 0,0

Q30. What device(s) do you use to access the internet? (N=1,331, multiple answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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https://www.cac.cat/sites/default/files/Informe de resultats.pdf

Most typical activities while on the internet

Most typical activities carried out while on the internet

The most typical activities carried out on the internet are electronic communication, consuming audiovisual
content and consulting bank details.

B A ot Quite a lot Not much Not at all
Electronic communication (email) 29,5 22,5 11,1
Watching audiovisual content 30,7 27,7 17,4
Consulting bank details 29,5 24,9 24,7
Taking part in social media 30,6 27,3
Consulting written press 27,3 25,9
Listening to the radio or other audio services 21,2 50,4
Shopping 35,5 42,4
Playing videogames 67,3

Q31. Could you tell me how frequently you have carried out these activities on the internet in the last month? (N=1,331, single answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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https://www.cac.cat/sites/default/files/Informe de resultats.pdf

Consumption of online audiovisual content

Consumption of online audiovisual content

Age group People aged 16 to 34 consume most
16-24  25-34 35-49 50-64 64 and over audiovisual content on the internet, while
A lot 52,4 40,0 21,2 11,0 49 38.7% of the oldest age group (64 and
Quite a lot 36,1 36,5 32,2 25,2 23,3 over) never consumes such content
Not much 8,4 16,1 33,7 35,0 33,1 online.
Not at all 3,0 7.4 12,5 28,8 38,7

Q31a. Could you tell me how often you have watched online audiovisual content? (N=1,331, single answer, %)

Age group
The most repeated answer for all age 1624 2534 35-49 50-64 64 and over
groups is I don't listen to t_he radioor  n 4 120 113 114 8.4 37
radio services at all on the internet”. Quite a lot 20,5 18.7 218 133 08
Not much 22,3 23,0 23,3 17.8 17.8
Not at all 44,6 45,7 42,5 59.9 67.5

Q31b. Can you tell me how often you have listened to the radio or other audio services via the
internet (N=1,331, single answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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https://www.cac.cat/sites/default/files/Informe de resultats.pdf

Internet services used for news

Internet services used for news

While the youngest age group (16-35) Age group
tends to get their news more from TEE - e 3349 50-64 64 and over

social media. the rest mostly et their Online newspapers 50.6 60.4 57.2 53.7 58.9
L Y8 Social media 657 60.4 43.6 31.4 245
news from online newspapers. Online television 17.5 15.2 8.6 10.4 6.7
Consulting videos 13.9 12.2 12.5 5.8 4.9
Blogs not related to the media__ 10.2 11.7 9.3 5.8 4.3
Online radio 3.0 7.4 10.8 8.1 8.6
56,3
44,1
14,2 11,0 10,1
! 1 8 4
) 8,3 15
Online Social media | don't get my  Online television Consulting videos Blogs not related  Online radio Other
newspapers news from the to the media

internet

Q32. Which internet services do you mainly use to get your news? (N=1,331, multiple answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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Social media profiles

Social media profiles

In general, women have more profiles than men on social media, the biggest differences being found in the cases
of Pinterest and Instagram, while men tend to have more profiles on Twitter.

WhatsApp 83,9
Gend A
Facebook 70,3 encer £S gTOup 64 and
Instagram 46,2 Male Female | 16-24 25-34 35-49 50-64  over
WhatsApp 8l.5 86.4 91.6 87.4 87.5 79.3 69.9
YouTube 32,1
Facebook 67.5 73.2 77.1 81.3 75.4 62.1 49.1
Google-+ 29,0 Instagram 42.8 | 49.7 | 89.8 69.1 46.7 227 129
Twitter 21,4 YouTube 33.7 305 64.5 47.4 30.5 17.8 9.2
Linkedin 128 Google + 27.7 30.3 41.6 36.5 29.6 21.0 19.0
’ Twitter 24.7 18.0 39.2 24.8 22.2 13.9 10.4
Pinterest 11,6 LinkedIn 14.2 11.5 9.0 20.9 16.4 7.1 6.1
Telegram 8,9 Pinterest 7.0 16.4 17.5 20.0 10.6 8.7 2.5
SnanChat S Telegram 10.3 7.6 15.1 8.7 9.1 5.8 8.6
na a
P ' SnapChat 4.9 9.5 31.9 11.3 3.5 0.3 0.0
None 4,3 Tumblr 1.5 1.1 4.2 0.9 1.3 0.3 0.6
other | 15 Other 1.5 1.5 2.4 2.2 0.2 2.3 1.8
None 5.5 3.0 1.2 0.4 2.8 6.1 13.5
Tumblr | 1,3

Q33a. Could you tell me the internet sites or apps where you have a profile or account? (N=1,331, multiple answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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Most widely used social media

Most widely used social media

WhatsApp is the most widely used social medium throughout all the age groups except the youngest, who prefer
Instagram. The 25 to 34 age group uses Facebook and LinkedIn the most, while YouTube and SnapChat are
preferred by the youngest age group (16-24).

WhatsApp 76,0
Facebook 28,9 Gender Age group
Instagram 24,6
Male Female |16-24 25-34 35-49 50-64 64 and over
YouTube 9,1 WhatsApp 738 782 | 677 750 80.8  75.1 73.8
Google+ 6.5 Facebook 275 30.4 | 165 33.8 31.8 30.4 23.4
Twitter 65 Instagram 215 276 | 73.2 434 154 7.5 2.8
' YouTube 11.3 69 | 268 158 6.2 1.7 2.1
LinkedIn 2.8 Google+ 8.8 4.2 79 7.9 6.9 4.8 4.8
Telegram [ 1.8 Twitter 6.6 6.4 3.7 7.0 7.1 6.5 6.9
LinkedIn 3.3 23 1.8 39 3.3 2.0 2.1
Pinterest 1 1,6 Pinterest 1.7 1.9 24 3.1 0.9 1.7 2.1
Other | 0,5 Telegram 0.8 25 12 26 1.1 2.4 0.7
SnapChat 0.0 0.8 3.0 0.0 0.0 0.0 0.0
SnapChat | 0,4 Tumblr 0.3 0.2 18 00 0.0 0.0 0.0
Tumblr | 0,2 Other 0.5 0.6 00 0.9 0.2 1.0 0.7

Q33b. And, out of these, which social media do you use the most? (N=1,279, multiple answer, %)

Source: Enquesta d’usos i percepcions dels mitjans audiovisuals 2019. Catalan Audiovisual Council.
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Note:
Fact-checkers




Fact-checkers: definition and context

Fact-checkers are tools to verify
facts, data, information, sources
and anything related to a news

item.

Fact-checkers are “democracy-
building” instruments because
they help to counteract the
misuse of technology to
disinform citizens, which
creates a climate of mistrust
towards institutions and the
promotion of extremist ideas. N/

First four months of 2019
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They address disinformation in politics,
society, science and the media,
something which has always been
present in our society, within the
framework of free speech.

However, they tackle two new threats
resulting from digital technology:

e The manipulation of fixed and moving
images, which is very difficult to detect.

e The immediate and global propagation
offered by social media.




Les Décodeurs (Le Monde): example of a fact-checker

E Daniel Legrand

Francois Fillon et Marion Maréchal-le Pen, ensemble contre ces salopes
de gauche qui osent avorter en défiant le plan de Dieu !

The French newspaper, Le Monde, has a fact-checker called
Décodeurs. On 5/12/2016 it uncovered a manipulated photo that had
gone viral with Marion Maréchal-Le Pen, member of the then Front
National, with Francois Fillon, former French Prime Minister from the
centre-right.

The aim of the image was to “normalise” the far right but it was false.
In fact, the original photo showed the granddaughter of the FN leader
with Logan Dijan, leader of an extremist right-wing student group who
has been charged with physical assault on his predecessor and
implicated in the Panamaleaks scandal.

Source: Le Monde and_Décodeurs
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https://www.lemonde.fr/verification/
https://www.lemonde.fr/police-justice/article/2016/04/20/un-proche-de-marine-le-pen-vise-par-la-justice_4905301_1653578.html
https://www.lemonde.fr/les-decodeurs/article/2016/12/05/francois-fillon-en-photo-avec-marion-marechal-le-pen-c-est-un-montage_5043692_4355770.html

European Commission: Action Against Disinformation

OVERVIEW OF EU JOINT AND COORDINATED ACTION AGAINST DISINFORMATION

Launch of the EEAS East Communication on tackling online Code of practice against
StratCom Task Force disinformation: a European approach disinformation

b O 2075 ] N © (e | NN O [ | NI

Joint Framework on Package of measures securing free Launch of the Observatory for
countering hybrid threats and fair European elections Social Media Analysis (SOMA)
Action Plan against Reporting by online Set up of the Rapid Alert
. disinformation platforms System
‘e }Cg 12/2018 01/2019 JD| January-May 2019 |9 [ EIEIE CID 03/2019 05/2019 32

Inaugural meeting of the European European Media European Commission’s Contribution to

cooperation network for elections Literacy Week the informal EU27 leaders’ meeting in Sibiu

The European Commission has created an initiative called Tackling Online Disinformation.

The main actions carried out by the European Commission in 2019 are as follows:

* Implementation of the Code of Practice Against Disinformation. From January to May, the Commission monitored the
implementation of the Code by Facebook, Google and Twitter to prevent malpractices related to the European Parliament elections
in May 2019. (Reports from January, February, March, April and May).

* Creation of the RAS (Rapid Alert System), a network of EU and member state institutions to coordinate a joint response to
disinformation campaigns.

[Note: for more context and background to the European Commission’s disinformation actions, see the Note from BIAC 10]
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https://ec.europa.eu/digital-single-market/en/tackling-online-disinformation
https://ec.europa.eu/digital-single-market/en/news/second-monthly-intermediate-results-eu-code-practice-against-disinformation
https://ec.europa.eu/digital-single-market/en/news/third-monthly-intermediate-results-eu-code-practice-against-disinformation
https://ec.europa.eu/digital-single-market/en/news/fourth-intermediate-results-eu-code-practice-against-disinformation
https://ec.europa.eu/digital-single-market/en/news/last-intermediate-results-eu-code-practice-against-disinformation
https://ec.europa.eu/consumers/consumers_safety/safety_products/rapex/alerts/repository/content/pages/rapex/index_en.htm
https://www.cac.cat/sites/default/files/2018-05/BIAC10_0.pdf

The International Fact Checking Network (IFCN) is the world’s main network of fact-checkers.

It has established a Code of Principles for fact-checkers, has set up a research database on fact
checking and develops tools such as the online course: “Hands-on Fact-Checking”.
It's based at The Poynter Institute

Facebook collaborates with fact-checkers certified by the IFCN.
It works together with fact-checkers from different countries, particularly :

— USA: Associated Press, Factcheck.org, Politifact, Snopes and Weekly Standard.
— France: Agence France Presse, Les Décodeurs, Desintox, Fake Off and Les Observateurs.
— UK: Full Fact.
— Germany: Correctiv.
— Spain: AFP Factal, Maldito Bulo and Newtral.

The complete list of countries where Facebook collaborates with one or more fact-checkers is:
Argentina, Brazil, Cameroon, Canada, Colombia, Croatia, Denmark, France, India, Indonesia, Ireland,
Israel, Italy, Germany, Greece, Kenya, Lithuania, Mexico, Middle East and North Africa, Netherlands,
Nigeria, Northern Ireland, Norway, Pakistan, Philippines, Poland, Portugal, Senegal, Singapore, South
Africa, Spain, Sri Lanka, Sweden, Turkey, United Kingdom, United States.

On 2 April 2019, Verificat was launched, the first Catalan fact-checker. It's
supported by the College of Journalists of Catalonia, Blanquerna-Universitat
‘, Ramon Llull, Universitat de Vic, Open Society Foundations, YouCheck and the

Catalan News Agency (ACN).

Other media from Catalonia have also set up similar initiatives: Europa Fact
Checking (La Vanguardia) and fetsOfakes (CCMA). Source: CAC.
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https://www.poynter.org/international-fact-checking-network-fact-checkers-code-principles
https://www.poynter.org/fact-checking-research-database
http://www.newsu.org/courses/hands-on-fact-checking-short-course
https://www.poynter.org/about-us
https://www.apnews.com/tag/APFactCheck
https://www.factcheck.org/about/our-mission/
http://www.politifact.com/
https://www.snopes.com/
https://www.weeklystandard.com/fact-check
https://factuel.afp.com/
http://www.lemonde.fr/les-decodeurs/
http://www.liberation.fr/desintox,99721
https://www.20minutes.fr/societe/desintox/
http://observers.france24.com/fr/
https://fullfact.org/
https://correctiv.org/en/
https://factual.afp.com/
https://maldita.es/
https://www.newtral.es/fact-check/
https://www.facebook.com/help/publisher/182222309230722
https://www.verificat.cat/
https://www.lavanguardia.com/temas/europa-fact-checking
https://www.ccma.cat/catradio/catalunya-migdia/fetsofakes/fitxa/6393/
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DAZN has been launched,
streaming service for sports
On 27 February, the OTT Pay TV platform DAZN
began operating in Spain with the first World Moto GP
race. It belongs to the English group Perform and
offers live and on-demand sports coverage. Although
focusing mainly on motor sports, it also includes
others such as football, basketball and tennis. The
same account provides access to maximum five
different devices.

the new on-demand

The Professional Football League presents its OTT
service

On 25 March, the Spanish sports association LFP
launched its OTT service, LaLigaSportsTV. This
platform offers videos on demand and live broadcasts
of Spanish sporting events such as handball, volleyball
and indoor football, among others. Most of the
platform’s content is free except for the second division
football league 1|2]|3.

Apple takes on Netflix with Apple TV+

On 25 March, the company presented its new Pay TV
audiovisual content service which will be in operation
as from the autumn, using the renewed Apple TV app.
Apple is therefore becoming an audiovisual services
provider and video-on-demand aggregator for other
platforms. Its catalogue will include live broadcasts
(sports) and in-house series, films and documentaries.

[4

New website for the Xarxa de Comunicacié Local
(Local Communication Network)

On 23 April 2019, the Xarxa de Comunicacié Local
presented the website |axarxa.cat that aims to raise
awareness of the local media that form part of
LaXarxa. The website organises local content and
includes new sections designed to cover the interests
of a wide range of communities (Culturify,
Emergent!, En verd, Fem historia, Motxillers, X tots,
Ve de gust, Esports and Rebovina).

CAC survey: Usos i percepcions dels mitjans
audiovisuals. 2019

On 12 June, as part of the annual audiovisual
market event entitled Mercat de I'Audiovisual de
Catalunya, the findings were presented from the
survey on  audiovisual  consumption and
perceptions, entitled Usos /i percepcions dels
mitjans audiovisuals 2019. This survey, produced
by the CAC in collaboration with the Catalan
government’s Centre d’Estudis d’Opinio, was carried
out on a sample of 1,600 interviewees from all
over Catalonia regarding their audiovisual
consumption habits. The survey also included
questions about news objectivity and plurality,
among other aspects. The following can be
consulted online: key findings, executive summary,
guestionnaire, technical details, statistics and the
anonymised database.
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http://www.laxarxa.cat/
https://www.laliga.es/apps/laligasportstv
https://www.apple.com/es/apple-tv-app/
https://watch.dazn.com/es-ES/sports/
https://www.cac.cat/sites/default/files/Enquesta opinio 2019.pdf
https://www.cac.cat/sites/default/files/Informe de resultats.pdf
https://www.cac.cat/sites/default/files/Q%C3%BCestionari.pdf
https://www.cac.cat/sites/default/files/Fitxa t%C3%A8cnica.pdf
https://www.cac.cat/sites/default/files/Taules estad%C3%ADstiques.pdf
http://upceo.ceo.gencat.cat/wsceop/7108/Microdades anonimitzades -934.sav
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Children and their digital habits in the UK

In January the British broadcasting supervisory
authority, Ofcom, published a report entitled Annual
Report on Children and Parents: Media Use and
Attitudes, on the digital habits of children aged 5 to 15
in the UK, as well as access to the media by children
aged 3 to 4. The report includes findings regarding
parents’ perception of their children’s media use and
the devices used to control (or not) their access.

Promoting European works

The report by the European Audiovisual Observatory
entitled Mapping of national rules for the promotion of
European works in Europe analyses the legislation of
31 countries (the 28 EU member states plus Iceland,
Norway and Switzerland). Published in January, this
report looks at the mandatory investments made by
providers, on-demand audiovisual services and
distributors, as well as taxes and other measures such
as policies of quotas and/or prominence.

Ireland: consultation on the new digital law

In March, Ireland’s Department of Communications,
Climate Action & Environment launched a Public
Consultation on the Regulation of Harmful Content on
Online Platforms. The aim is to protect Irish residents,
particularly children, in line with European legislation,
broadening the jurisdiction of the new Audiovisual
Media Services Directive to include any online platform.

4

_/ A new European film directory has been set up:

LUMIERE

On 16 April, the European Commission and the
European Audiovisual Observatory presented the
directory entitled LUMIERE VOD, a database of
European films available on pay-video on-
demand services in Europe. At the time of its
presentation, the database was made up of
information taken from catalogues from 28 EU
countries (around 35,000 European films). The
directory has been designed primarily for
audiovisual  industry  professionals:  authors,
producers, distributors, regulators, etc., to track
the exploitation of films and assess the
composition of VOD catalogues.

New European directives on copyright in the digital
single market

On 17 April, two European directives were passed
affecting copyright and related rights. Directive (EU)
2019/789 lays down rules to improve access to
transborder broadcasting and retransmissions of TV

and radio programmes, while Directive (EU)
2019/790 aims to harmonise European laws

applicable to copyright and related rights in the
Digital Single Market. Among other areas, it
regulates the use of protected content on video-
sharing platforms.
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https://www.ofcom.org.uk/__data/assets/pdf_file/0024/134907/Children-and-Parents-Media-Use-and-Attitudes-2018.pdf
https://dccae.gov.ie/en-ie/communications/consultations/Pages/Regulation-of-Harmful-Online-Content-and-the-Implementation-of-the-revised-Audiovisual-Media-Services-Directive.aspx
https://rm.coe.int/european-works-mapping/16809333a5
http://lumierevod.obs.coe.int/
https://eur-lex.europa.eu/eli/reg/2019/789/oj
https://eur-lex.europa.eu/eli/dir/2019/790/oj
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- lconography: Noun Project, Freepik
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