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Disinformation, hate speech and social media (1)

The Survey on Post-Truth and Conspiracy Theories of the /Fail in trust of traditional media and \
Centre d'Estudis d'Opinid presents an outlook in which . .

online news media
the Catalan population does not trust enough in the
information provided by the media and considers that it

is frequently exposed to fake news, especially through The level of trust of media of the Catalan
social media. population in media does not reach 5 out of
10, neither in the case of traditional media
. 4.6) nor in online news media (4.7).
Perception of exposure to fake news \( ) “7) J
Never | 1% Perception of exposure to fake news according to the
source of information
Ocasionally |G 17% Social Media
20 60

Frequently [N 3% Influencers/youtubers/streamers

Very frequently || NG 25% Governments and institutions
NR/DK | 1% Traditional media
Always or almost always = Often m Sometimes
H Rarely B Never, almost never m NR/DK

Source: Centre d'Estudis d'Opinié (2025). Enguesta sobre postveritat i teories conspiratives. [Survey on Post-Truth and
Conspiracy Theories]. Final sample: 5,667 people. Area: Catalonia. Fieldwork: June-August 2025.
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Disinformation, hate speech and social media (2)

Only 6% of the people surveyed by the CEO say they are always able to distinguish between real and false
information. Nearly half of them consider that they can only be distinguished some times.

By age groups, younger groups think they are more of doing so. Men believe that they are always able to
distinguish a real piece of news from fake news to a higher level than the women surveyed.

Yes, always [ 6%

Ability to distinguish between fake o - @ve you ever spread a
news and real information <

~

ny
news that has subsequently
Sometimes _47% turned out fqlse?

Question: Do you consider yourself capable of

distinguishing between real and fake news? N hardl m:
ever or hardly ever %
[ 38% say they have, at some

Don'tknow [ 6% point, while 35% think they
have not. Only 27% say they
No response 1 1% @ve never done so.

Men Women
From 16 to 24 years old |12 48 g By 46 |
From 25 to 34 yearsold 12 45 % B 6 41 I S - )
From 35 to 49 yearsold 7 A 43 5 32 5 HEE
From 50 to 64 years old & 39 R I ) 4 27 s EHEE
More than 64 years old & 36 - s8 PHEE 5 27 53 HEE

Yes, Always = Often mSometimes mNever or hardly ever mDon't know ®Noresponse

Source: Centre d'Estudis d'Opinié (2025). Enguesta sobre postveritat i teories conspiratives. [Survey on Post-Truth and
Conspiracy Theories]. Final sample: 5,667 people. Area: Catalonia. Fieldwork: June-August 2025.
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Disinformation, hate speech and social media (3)

On 23 October, within the framework of UNESCO's Global Media and Information

Plataform
Literacy Week, CAC and the Platform for Media Literacy (PEM) organised the p:rgl?educc':qcié
conference "Disinformation and Hate Speech in Social Media”. Below we present the medidtica

most relevant inputs of the conference.

Welcome

A Disinformation is everywhere and has a purpose that is not neutral:
to manipulate or confuse with certain intentions.

A 70% of Catalan citizens are concerned about disinformation.

A Information has been compartmentalised and falsified to offer it tailor-made to
each consumer. As a result, content conveys ideas that are monolithic, simplistic,
hermetic and devoid of complexity.

Laura Pinyol, vice president of the CAC
and president of the PEM

Opening speech

A Polarisation favours disinformation processes and there are agents that
intentionally promote this polarisation. We must break this polarisation and
give up the illusion of controlling narratives.

A Young people are interested in current affairs, but they are informed through
social media, since they feel detachment towards traditional media and have Luiz Peres-Neto. orofescor ot the
O SIS Co.ntrd Ol.gor'thms' . . leg and outhor'oﬁ)‘rthe bo;k Mitjans

A Today, rather than dismantling fake news, the great challenge of journalismis S res davant dels discursos oo
to make people believe in news again. politiques, practiques i ineficacia
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https://www.youtube.com/watch?v=nu_Hl9koxxY
https://www.youtube.com/watch?v=nu_Hl9koxxY
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https://www.youtube.com/watch?v=nu_Hl9koxxY
https://www.youtube.com/watch?v=nu_Hl9koxxY
https://www.youtube.com/live/kfccD8abgTc?si=LAgkA-MIA6x11gRJ&t=331
https://www.youtube.com/live/kfccD8abgTc?si=pCKSuVNBZN8GJbZs&t=823

Disinformation, hate speech and social media (4)

.....

A
A

Yolanda Sey, Francesc Feliu, A

Silvia Martinez and Mohamed El Amrani

e o ‘ Round table “How to detect disinformation”

Anybody can have their say in the social media, but not everyone has
visibility, and this is a way of discriminating. (Silvia Martinez)

The media must be part of community life in order to build a shared
story. Catalonia lacks a common social project.

(Mohamed El Amrani)

The protection of children on social media is a public health issue.
(Francesc Feliu)

Do we need a public social media as an alternative? People keep quiet
about some issues because the environment is not safe and you can
be attacked and receive very harsh hate messages. (Silvia Martinez)

Round table "Why is hate speech so successful in social media?”

A

ca
4 4

In the face of complaints about hate speech, justice is very slow.
Let's remember what Adama Adieng said about the Rwandan
genocide: "Words kill as bullets.” (Alaaddine Azzouzi)

Influencers create content very quickly and people use it as a tool to

create hate speech. (Ona Falco)

Far-right policies create mistrust of institutions, experts and media.
Hate cybercrimes must be categorised and messages monitored. It

is too late. (Marta Meneu-Borja)

Hate speech is difficult to prosecute because it is often anonymous.

(Alaaddine Azzouzi)

Marta Meneu-Borja, Alaaddine Azzouzi, Ona
Falcé and Maria Castanyer

We must question and not blindly accept what we have seen on

social media. (Ona Falco)

BIAC. No 32. January 2026
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https://www.youtube.com/live/kfccD8abgTc?si=LJzw7j-AFJauFZ3l&t=6972
https://www.youtube.com/live/kfccD8abgTc?si=9rlwVUAaJZNnCIeJ&t=10956

Disinformation, hate speech and social media (and 5)

z
O
mi
Practical experiences against disinformation Conclusions

T
A Promoting a culture of respect and coexistence in the gg
Ndria de José laxarxa digital space. =
A Regulating a media ecosystem that has been 2'2
. | H w—
Carla Villares verificat plotformlsed and pgrsonollsed. . th

A Approving an organic law that regulates moderation
] Coliegi and verification of age of access to social media. —
Olga Garcia % de Catalunya A Requiring platforms to withdraw content that violate m
human rights. <
Marina Meseguer fggﬂéf“ A Not contributing to spreading hate speech even if it is (72
4 with the intention of denouncing it. CZ>

. A Strengthening projects of media literacy against

Maria Casas © JUNIOR REPORT disinformation. o
Z
Montserrat Rigall m -
Elisabet Ventura (3cat) presented the conclusions of the %
conference. >
Carlos Baraibar <
.
e . — . RN
The Generalitat de Catalunya and the Government of Spain sign an agreement to monitor 5

hate speech on social media

Catalonia will be able to monitor and analyse, with advanced and recognised tools at European level,
racist, xenophobic, Islamophobic, anti-Semitic and anti-gypsy hate speech on digital platforms. For the
first time, monitoring will also include hate speech in Catalan. The agreement was signed on 27t
November.
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https://www.youtube.com/watch?v=6NlmR1JsKzc
https://www.rtve.es/television/catalunya/
https://www.3cat.cat/3cat/
https://learntocheck.org/ca/
https://www.verificat.cat/
https://www.youtube.com/watch?v=hHLRqljneqA
https://www.youtube.com/watch?v=3p-uDkbQVm8
https://www.youtube.com/watch?v=7ynhTmNXpTE
https://youtu.be/7U-4o3sIyGc?si=arXdS4xYSPtZU965
https://www.youtube.com/watch?v=lBd3yIZmijY
https://www.youtube.com/watch?v=hrvS5mDprtw
https://youtu.be/FUzLHoqBo4Q?si=0wdAu4zkPhJEVFoL&t=2
https://junior-report.cat/
https://www.periodistes.cat/
https://www.laxarxa.cat/
https://web.gencat.cat/ca/ciutadania/actualitat/noticies/2025/11/eines-per-detectar-el-discurs-d-odi-en-linia

CAC: 25t anniversary, much to be done (1)

310N

On 13t October 2025, the CAC commemorated its 25t anniversary within the framework of the Parliament of
Catalonia. The event served to reflect on the communication and situation of the language in Catalonia, and to
promote the role of the CAC in the governance of the sector.

4 N

Josep Rull, president of the Parliament of Catalonia:

SLHOITHOIH

“This Parliament has been a leader and we cannot afford to keep to
obsolete laws. You, at the CAC, have prepared the situation and
we must give a step forward, an ambitious one, as the new Consell
de la Comunicacié de Catalunya would be.”
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Xevi Xirgo, president of the CAC.:

AV 3ANIINO

“Catalonia cannot be left out of the game at a time when all European
powers and regulations are being deployed in the media and when, at
the moment, almost all are being attributed to state-level organisations,
be they the ministries of the Government or the CNMC."

L Y

olavy

Videos of recognition and support of: A  Former presidents of the CAC.
A State audiovisual regulators.
A Audiovisual regulators and International organisations.

S3HSV14d SMAN
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https://www.cac.cat/actualitat/president-del-cac-demana-al-govern-i-al-parlament-que-facin-una-aposta-del-futur-adaptar
https://www.cac.cat/actualitat/president-del-cac-demana-al-govern-i-al-parlament-que-facin-una-aposta-del-futur-adaptar
https://www.cac.cat/actualitat/president-del-cac-demana-al-govern-i-al-parlament-que-facin-una-aposta-del-futur-adaptar
https://www.youtube.com/watch?v=hwGt4uiJURY
https://www.youtube.com/watch?v=hwGt4uiJURY
https://www.youtube.com/watch?v=hwGt4uiJURY
https://www.youtube.com/watch?v=hwGt4uiJURY
https://www.youtube.com/watch?v=mySjFTeW4W8
https://www.youtube.com/watch?v=mySjFTeW4W8
https://www.youtube.com/watch?v=mySjFTeW4W8
https://www.youtube.com/watch?v=3Z0aya8osyM
https://www.youtube.com/watch?v=3Z0aya8osyM
https://www.youtube.com/watch?v=3Z0aya8osyM
https://www.youtube.com/watch?v=3Z0aya8osyM
https://www.youtube.com/watch?v=3Z0aya8osyM
https://www.youtube.com/watch?v=3Z0aya8osyM

CAC: 25t anniversary, much to be done (and 2)

ON

31

Main presentation

SLHOITHOIH

+ Institutions organise coexistence and, if society changes, institutions
must know to maintain their function. Otherwise, public space
becomes chaootic.

+ It is necessary to protect citizens against disinformation and
malicious use of Al against vulnerable individuals and groups, and
against the democratic system in general.

+ Right now, the CAC has more the radio spectrum regulatory aspect
than the public service aspect of the digital society. Therefore, it is
essential to update the function of the CAC.

« It will be increasingly difficult to be Catalan, French or Ethiopian,
because connected society and the Al have incorporated an

Genis Roca, president of the ideological profile, which becomes a bias, in favour of US values.
Accent Obert foundation + A horizontal collaboration of organisations such as the CAC, Accent
Obert and others must be established to interconnect and promote
the presence and the projection of the Catalan language and culture
on the network and in the field of Al.

+ The new CAC, or Consell de la Comunicacié de Catalunya, may be
the organisation that leads the governance and guarantee of these
cultural rights.

o |
m
m
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https://www.youtube.com/live/lcBKQjJZcSo?si=9k3tsR1O7s-DoU10&t=3136
https://accentobert.cat/

Digital well-being and protection of childhood and adolescence
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European Parliament’s
Resolution on the Protection
of Minors Online

Approved on 26" November.

Implementation of measures to guarantee privacy,
security and protection. Robust age verification,
protection adjustments and secure design on
platforms. Tools of parental control.

Protection against addictive design: infinite scroll,
autoplay, rewards, excessive notifications, etc.
Recommendation of an European threshold of 16
years to access social media (with parental
authorisation) and prohibition to children under 13
years.

Prohibition of personalised advertising based on
profiles for minors.

Digital and media literacy: inclusion in educational
plans and continuous training for teachers;
campaigns and promotion of critical thinking, and
tools to recognise risks online.

Regulation of video games (prohibition of loot
boxes) and protection against generative Al
(deepfakes, manipulative chats).

Unicef report on childhood,
adolescence and well-being

Survey to 93,000 boys and girls
In Spain.

A Hallf of the teenagers show a certain need for digital
disconnection.

A The access to their first mobile phone is around 11 years
of age.

A 41.2% sleeps with a device in the bedroom and half of
them check it in the early hours.

A 76% has a profile in three or more social media and 56%
of girls have more than one account in the same platform.

A Risky behaviours such as sexting or contact with strangers
decrease, although they continue to be common.

A There is concern about access to pornography —with an
average age of 11.5 years— and the use of applications
such as OnlyFans from the age of 16.

A They spend about 7 hours a week in videogames and 1in
3 invests money every month in purchases and
downloads.

A Although bets are an illegal practice for minors, one in ten
acknowledges having played with money, in person or
online.

Other documents of interest:

Educo. La vida enpantallada (2025) and Save the children. La trampa de la autoexposicion (2025)
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https://infanciadigital.es/sites/infancia/files/2026-01/Chilhood%2C%20adolescence%20and%20digital%20well-being.pdf
https://educowebmedia.blob.core.windows.net/educowebmedia/educospain/media/docs/publicaciones/2025/informe-nnllave-3.pdf
https://educowebmedia.blob.core.windows.net/educowebmedia/educospain/media/docs/publicaciones/2025/informe-nnllave-3.pdf
https://www.savethechildren.es/sites/default/files/2025-11/La_trampa_de_la_autoexposicion.pdf
https://www.savethechildren.es/sites/default/files/2025-11/La_trampa_de_la_autoexposicion.pdf
https://www.europarl.europa.eu/doceo/document/TA-10-2025-0299_EN.pdf
https://infanciadigital.es/sites/infancia/files/2026-01/Chilhood%2C%20adolescence%20and%20digital%20well-being.pdf

How do we access news on current events on social media?

Live television continues to be the main source of information in Most used social media for information

Catalonia. Although younger people are informed preferably -

through social media, they have live television and digital press Instagram 43% o)

as second and third ways to follow the news. WhatssApp  ee— 32% L
YouTube mee— )%% )

Instagram is the most widely used platform for almost all age Facebook mme—— )0% -

groups. Cop meeesssss—— )% 2

. . . . . . ] 2
The average time of information consultation on social media X 19%

ranges between 10-30 minutes (36%) and 30-40 minutes (28%). TikTok  mm—19%

Telegram s 9%
Other mmm 8%

Frequency of actions related to current information in social media

Accessing news or current media content

52 26 o cHER
Reading current content shared by people you know
31 30 EERCEE S
“Likes", reactions or other interactions EvERyeEy
22 25 12 RsEm Several times a week
Share news content (resend, retweet, stories, etc.) m Once a week
13 21 o 23 s ® Once a month
Commenting or discussing current issues B Never
mn 21 B AR = NR/DK

Sharing current content without reading it first completely

5 6 6 IO ———

Source: Centre d'Estudis d'Opinio (2025). Enguesta sobre postveritat i teories conspiratives. [Survey on Post-Truth and
Conspiracy Theories]. Final sample: 5,667 people. Area: Catalonia. Fieldwork: June-August 2025.
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https://upceo.ceo.gencat.cat/wsceop/9888/Dossier_de_premsa_1143.pdf
https://upceo.ceo.gencat.cat/wsceop/9888/Dossier_de_premsa_1143.pdf
https://upceo.ceo.gencat.cat/wsceop/9888/Dossier_de_premsa_1143.pdf
https://upceo.ceo.gencat.cat/wsceop/9888/Dossier_de_premsa_1143.pdf

News attention to sexist violence against women

Z
(0]
=
The main Catalan radio stations and television channels devoted around 2.4% of the time of the news to sexist
violence during 2024, according to a report by the CAC. Data are similar to those of the previous study by the -
Catalan Audiovisual Council, in 2021. o)
I
-
The report also includes partial data from the first seven months of 2025, indicating 1.8%. It should be borne in (@)
mind that it does not include the news of 25" November (International Day for the Elimination of Violence against a
Women), which has a significant impact in the media agenda.
Sexist violence in the Catalan media E
<
Total news time Court chronicle g
January-July January-July Z
Year 2024 2025 Year 2024 2025
/ : \ 0
\\\3 % % 19.3% 23.3% News on court chronicle is =
- increasing in all the media Z
m
tve 3.0% 2.4% 20.4% 42.8% analysed >
Catalunya This growth favours the
betevé 25% 17% 321% 33.5% spectacularisation of facts
to the detriment of =
awareness of sexist violence O
2.4% 2.3% 22.6% 42.5% . o)
Catridio ngmst women. J
— 2.3% 18% 30.8% 55.8%

Source: Catalan Audiovisual Council (2025). Recull de dades sobre les violéncies masclistes (any 2024 i primers set mesos
del 2025). November 2025.
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https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx
https://www.cac.cat/sites/default/files/Viol%C3%A8ncies%20masclistes%202024%2Bgener-juliol%202025.docx

TV services in Catalonia

Available TV channels TV channels per TV consumption per
home person/day
79 channels Average of31 canals Average of 2 h 23 min

Typology of television services available in Catalonia (79 channels)

Catalonia
Public . 8%
28%
p O Geographic
Spai coverage
pain
33%
Local
. (Catalonia)
Commercial 50%

72%

Note: Within BIAC, the DTT programs broadcast by each MUX are called TV channels.

Source: CAC, Ministry for Digital Transformation and the Civil Service and Barlovento Comunicacién (TV consumption). January 2026.
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TV services in Catalonia and Spain

rtve play
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Note: The 2Cat channel broadcast is for Catalonia and in Catalan.

Source: CAC and corporate websites. January 2026.
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https://www.ccma.cat/tv3/
https://www.ccma.cat/tv3/directe/esport3/
https://dmax.marca.com/
https://www.cope.es/trecetv
https://www.realmadrid.com/es-ES/real-madrid-tv

Local TV services in Catalonia
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Note: Marked with an asterisk, television channels with presence in more than one DTT district.

Source: CAC and corporate websites. January 2026.
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https://www.vallesvisio.cat/

Public local TV services in Catalonia

11 local public 9
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Note: The map shows the TV channels with a license that are currently broadcasting, regardless of their administrative situation.
In grey, the DTT districts without public local TV and in blue, with public local TV.

Source: CAC and corporate websites. January 2026.
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https://www.canal10.cat/
https://votv.cat/
https://beteve.cat/
https://lhdigital.cat/web/digital-h/televisio
https://www.vallesvisio.cat/
https://terrassadigital.cat/
https://www.rtvvilafranca.cat/penedes-televisio-en-directe/
https://www.tac12.tv/
https://www.bdncom.cat/
https://www.tvmataro.cat/
https://canalblau.tv/

Commercial local TV services in Catalonia
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Note: The map shows the TV channels with a license that are currently broadcasting, regardless of their administrative situation.
In grey, the DTT districts without public local TV and in blue, with public local TV.

Source: CAC and corporate websites. January 2026.
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https://ott.lleidatv.cat/
https://www.pirineustv.cat/
https://corisacat.cat/televisio-del-ripolles/
https://www.olot.tv/
https://www.alberatv.cat/blog
https://www.canaltaronja.cat/
https://el9nou.cat/el9tv/
https://www.empordadigital.cat/
https://tvgirona.com/
https://banyolestv.cat/
https://www.tvcostabrava.com/
https://martv.live/inici/
https://www.tvlaselva.cat/
https://grup4.com/canal-4-televiso-emision-cataluna/
https://grup4.com/canal-4-televiso-emision-cataluna/
https://www.etv.cat/
https://www.tvsantcugat.cat/
https://tvsabadell-valles.cat/
https://www.molatv.cat/
https://grup4.com/canal-4-televiso-emision-cataluna/
http://www.hittv.es/
https://www.canaltaronja.cat/
https://tvbergueda.cat/
https://www.etv.cat/
https://www.etv.cat/
https://www.rtvelvendrell.cat/
https://www.canal21ebre.com/
https://canalte.cat/
https://www.etv.cat/
http://www.canalreustv.cat/
https://ott.lleidatv.cat/
https://ott.lleidatv.cat/
https://www.canaltaronja.cat/

DTT audiences (1)

Monthly evolution of the share of the main channels in Spain. Period year 2025 (in %)

—— 1T ——us

14,6
e T
14,0 — 14,1 ~— g ——T0— AT 42 T4 — 3

T~137

12,3 12,3 12,2
ne—

11 "
10,7 NS 07— T~
10,4 10,5 7 10.3 —_— -?8'2 ~— 190'84 —: 10.2 10,4
9.6 !
/ 9'2 9'2 — 914 —

8,7 ~~ 70— 8,4

© Boa

NOISIAT13L

» , cuatre’
6.0 6,0 59 —— 57 — 59— 6,0 E; = 55 —— Eé,% f— g,g — 28 = g.g 6
53 ' ' '

laSexta

January February March April May June July August  September October November December
2025 2025

Source: Barlovento Comunicacion. TV3's audience data corresponds to its coverage territory.
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DTT audiences (and 2)

Z
(@)
B
Monthly evolution of the television share in Spain. January-December 2025
(in % and in descending order according to annual average) T
Channel January February March April May June July August September October November December Average g
TV3 14.0 141 147 145 138 140 144 142 14.6 141 14.3 13.7 14.2 —
Antena 3 TV 12.6 12.8 125 125 133 131 130 122 13.0 131 13.0 12.8 12.8 @
Lal 10.4 10.5 103 106 104 107 111 104 11.6 12.3 12.3 12.2 11.1 :_El
Telecinco 8.7 9.6 107 104 98 102 92 80 9.2 9.4 9.0 8.4 9.4 7
laSexta A 6.6 67 65 65 67 59 55 5.9 59 6.3 5.8 6.2
Cuatro 6.0 6.0 59 57 59 60 58 53 5.6 5.8 6.0 5.9 5.8 i
La 2 3.0 2.8 27 27 29 32 33 33 3.0 3. 3.1 33 3.0 m
Energy 2.4 2.5 25 25 25 26 26 29 2.4 2.5 2.3 2.3 2.5 m
FDF 2.4 2.3 23 23 23 25 28 29 2.3 2.2 2.3 2.4 2.4 p
Nova 2.1 2.2 20 19 19 1.9 19 20 1.9 1.9 1.9 2.0 2.0 %’
TRECE 1.9 1.9 17 17 18 18 20 21 2.0 2.1 2.0 2.0 1.9 >
BeMad 2.1 1.9 19 19 18 1.8 1.8 1.9 1.8 1.9 1.8 1.6 1.9
Atreseries 1.8 1.9 19 20 20 1.9 19 20 1.9 1.9 1.8 1.9 1.9
Neox 1.8 1.8 17 17 18 17 20 21 1.7 17 1.7 1.8 1.8 o)
3Catlnfo* 14 15 16 16 15 16 1.8 1.8 1.9 1.9 1.6 1.6 1.7 %
Dmaix 17 17 15 15 16 1.8 1.6 1.9 1.7 1.6 1.7 1.7 1.7 Z
Divinity 1.7 1.6 14 13 13 14 14 16 1.4 1.3 1.4 1.3 1.4 ;
Paramount N. 1.5 1.4 14 15 15 14 14 15 1.3 11 1.1 1.0 1.3 <
MEGA 13 1.4 12 14 14 14 13 14 1.4 1.4 1.2 1.3 1.3
Esport3 14 1.2 13 15 15 13 10 1.3 1.4 1.3 1.3 1.2 1.3
DKISS 12 13 12 1] 11 1.2 12 1.3 1.2 1.2 1.1 1.0 1.2 o
TEN 13 13 13 12 10 09 10 1.1 1.0 1.0 1.0 1.0 1.1 *In June, Veo B
24h 1] 1.0 11 1] 1] 1.2 11 1] 1] 1.2 1.2 1.2 11 7 takes the o)
Boing 0.9 0.9 09 10 09 09 1] 1] 09 1.0 1.2 1.1 1.0 olace of Gol
Squirrel 0.5 0.9 09 09 09 09 09 10 1.0 0.9 0.9 0.9 09
Clon 09 08___08_08_08__09 09 09 0.9 07 0.6 08 08 Play on the Z
Teledeporte 04 0.3 04 06 04 05 10 08 11 0.7 0.5 0.6 0.6 grid. s
Real Madrid 06 0.6 06 06 06 06 05 07 0.7 0.7 0.6 0.6 0.6 In September, @
SX3/33 0.6 0.7 04 05 04 05 06 07 0.5 0.4 0.4 0.6 0.5 3Catlinfo =
Veo 7 - - - - - 02 06 06 0.5 0.7 0.9 0.9 0.4 replaces >
BOM Cine 0.4 0.4 04 03 04 03 03 04 0.3 0.3 0.3 0.3 0.3 channel 324. =
Source: Barlovento Comunicacion. The audiences of the regional channels correspond to their coverage territory. 2
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Subscriptions to VoD audiovisual services

Z
(@]
B
Subscriptions to the main payment VoD services in Catalonia. Period October-November 2025
L
Q
HOMES SUBSCRIBERS Subscribers' ,:E
VOD SERVICES variation vs. —
Total % Total % 2nd sweep 2025 g
o »
N ETFLIX 1,850,224  58.7% 4,434,037 63.1% +3.3% Audiovisual platforms record
rime video a general increase with .
: ~— 1,560,240  49.5% 3,752,418  53.4% +12.0% respect to the previous i
+ sweep of EGM (April-May o
g 816,368  25.9% 191344 27.2% #11%  2025). 2
’\ . . . I 4
Dengp+ 756,480  24.0% 1862155  26.5% +8.6%  Primevideo s consolidated
as a second option after o
HBOMAX 775392 24.6% 1777831 25.3% #2599  Netflix. Z
Z
DA The growth of Filmin stands S
' ZN 46,72 1.0% 1 1.5% +25.0% . . . .
ZN 346,720 0 808,105 > 50 out, which, for the first time, is 1<>

approaching half a million
I 189120 6.0% L86LT  6T% $103.4% PP dEnT9 1R

people in Catalonia who .
access it. >
157,600 5.0% 414,593 5.9% +11.3% g
R(l'g_l_LEn T\'I 135,536 4.3% 295,134 4.2% +5.0% -
m
o 126,080 4.0% 330,269 4.7% +34.3% §,
-
pat
Other suppliers 1,059,072 33.6% 2,438369  347% +14.9% >
I
Source: EGM - Catalonia data. 3rd sweep 2025. Sample: 3,152,000 households and 7,027,000 people. “Other suppliers” includes Jazztel TV. o
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Catalan on digitals platforms (1)

According to the CAC's report El catala en els catalegs de les OTT, the main SVoD platforms have significantly
increased the presence of Catalan in their catalogues in 2025.

The availability of productions in Catalan (either spoken or subtitled) was residual on platforms, according to two
previous studies by the Consell, with dates 2021 and 2022.

/ Audio is the main format of the \
Filmin presence of Catalan in their

FILMIN EESRi e ey catalogues
20.7% of the catalogue The proportion of productions available

in Catalan that are offered only with

rime video ) ; subtitles is 63.7% on Netflix, 37.3% on
uth Nl S c?;gf;ue Filtmin, 26.5% on Prime Video, and 8.8% on

N ETFle Netflix \HBO o /
339 titles in Catalan
(e N

3.5% of the catalogue

Prime Video

o
Z
-
<
m
>
<

atalan has a significant prominence

HBO Max in OTT interfaces
HB@mCIX 13 titles in Catalan
3.2% of the catalogue The five platforms analysed place their
Disney+ films available in Catalan on the first
?B:\ 82 titles in Catalan screens of their catalogues, which
ISNEP+ 2.2% of the catalogue Kfovours their visibility. /

Source: Catalan Audiovisual Council (2025). El catalds en els catdlegs de les OTT. Andlisi de I'oferta i de la prominéncia de
I'obra europed i de la disponibilitat de la llengua catalana en serveis de televisid a peticid. Apunt sobre altres llengles
oficials a I'Estat espanyol. November 2025.
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https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
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https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
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Catalan on digitals platforms (and 2)

310N

Filmin, the only one of the platforms analysed with registered office in Catalonia, has the widest catalogue in
Catalan and almost doubles the offer of the other four platforms put together. However, in a few years, all the
platforms have increased —to a higher or lower extent— the number of titles available in Catalan.

Filmin's catalogue is also the only one with a percentage of European work higher than 60%, followed by Prime
Video. Although the incorporation of original productions in Catalan is still far away, only Filmin reaches 10%, while
the rest offers more residual percentages.

S1HOITHOIH

IN erivevides  NETFLIX D
“on | zoes | zom | 225 | zom | 2038 | zoar | zows | aom | zoms

—
m
-
m
=
n
o
Z

Titles available in the

10.327  11.369 5585  8.062 6.038  9.685 1.725 3.522 1707 3.766 O

catalog 4
=

Works available in Z
Catalan in the 1949  2.350 71 762 30 339 1 113 3 82 :
catalogue <

Proportion of European

_ 657% 615%  343% 43,6%  330% 367%  250%  186% 45%  225%
work in the catalogue

Original language in
Catalan within the 6,6% 9,.9% 1,9% 3,0% 0,5% 1,5% 0,2% 0,5% 1,3% 1,4%
European work

olavyd

Source: CAC (2025). Catalan in the catalogues of OTTs. Analysis of the offer and prominence of European works and the
availability of the Catalan language in on-demand television services. Note on other official languages in Spainl. (Only in
Catalan)

Data prior to 2025 correspond to the CAC study Presence of European works in the catalogues of on-demand
audiovisual communication services Amazon Prime Video, Disney+, Filmin and HBO (2021, Only in Catalan) and Presence
and prominence of European works on Netflix (2020, updated on 2022, only in Catalan).
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https://www.cac.cat/sites/default/files/2025-12/i23_2025%20El%20catal%C3%A0%20als%20cat%C3%A0legs%20de%20les%20OTT_rev_compressed.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2021-06/Acord_53_2021_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2020-05/Acord_49_2020_ca.pdf
https://www.cac.cat/sites/default/files/2022-01/BIAC%2020_CA.pdf

Radio services in Catalonia

Available FM radios Home radio offer Daily radio consumption
257 broadcasters Average of 30 FM 1h 33 min (Mon-Fri)
stations 1h 43 min (Mon-Sun)

Typology of radio services available in Catalonia (257 FM radios)

Local
(Catalonia) Spain

89% (broadcasting

network)
Geographic ‘ 6%

coverage Catalonia
(broadcasting
network)
5%

Private
20%

Ownership

Public
80%

Note: Within the BIAC, a radio station is defined as a medium that broadcasts a radio product through one or more frequencies, and
a broadcasting network is defined as a group of local radio stations that broadcast from a centralized source. Radio stations with a

broadcasting license are counted regardless of their administrative situation.
Source: CAC, Ministry for Digital Transformation and the Civil Service and EGM - 3rd sweep (radio consumption). January 2026.
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Radio services in Catalonia and Spain

Public ownership Private ownership

Catalonia r grupoGodo ‘
12 FM t@ [ &orisa

broadcasters me - E 185, @
Language: Catalan 3 CO I: :}\ catrea? /m T A

5 broadcasters & radio Yg-estel

286 frequencies s \-/
informacié

7 broadcasters
100 frequencies

o il 29 FM

ot Broadcast
4 broadcasters 6 F% 13 broodcogters
65 frequencies ) © PRISA \ ABSIDE 65 frequencies

cccccc

Spain rtve \r\e SER %o

17 FM radio clasica dlq LOZQSSE COPE\ %
broadcasters K rne
F“ri;(é radio 3 /

Language: Spanish, and rne RAD ANCA  UNI ITORIAL
Catalan in territorial T — ( P
disconnections in m
Catalonia -

Source: CAC, Ministry for Digital Transformation and the Civil Service and provider corporate websites. January 2026.
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https://www.rtve.es/radio/radioclasica/
https://www.rtve.es/radio/radio5/
https://www.rtve.es/radio/radio3/
https://www.rtve.es/radio/radio-nacional/directo/
https://www.rtve.es/radio/radio4/

Commercial local radio services

Vielha e Mijaran

14 local private - e
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Q
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= Q ©
‘ Blanes
: mMmarma
HeiAd.:! Lleida Calell
< alella
S
maring

Vic
» ] Adi
> ELLIFM .ﬂ.ﬁ- radig.
Tortosa

Ud
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»
»

Amposta Puigcerda m proximafm

Note: The map shows the radio stations with a license that are currently broadcasting, regardless of their administrative situation.

Source: CAC and corporate websites. January 2026.
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https://gumfm.com/
https://www.baqueira.es/radio-aran-baqueira
https://gumfm.com/
https://corisacat.cat/radio-ripoll-3/
https://www.ua1.cat/
https://www.imaginaradio.cat/
https://uradio.cat/
https://el9nou.cat/el9fm/
https://www.radiocapital.cat/
https://www.radiocapital.cat/taronja/
https://www.digitalhits.cat/
https://marina360.cat/directe/
https://radiolot.cat/
http://proximafm.cat/
https://www.radiovic.cat/
https://marina360.cat/directe/
https://www.digitalhits.cat/
https://www.digitalhits.cat/
https://gumfm.com/
https://www.digitalhits.cat/
https://www.digitalhits.cat/
https://gumfm.com/
https://gumfm.com/

Public local radio services

210 municipal
radio stations ¢

214 FM
frequencies

Note: The map shows the radio stations with a license that are currently broadcasting, regardless of their administrative situation.

Source: CAC and corporate websites. January 2026.
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Radio audiences (1)

Daily accumulated radio audience in Catalonia, by type (in thousands)

[ Monday to Friday ]

Music radio Generalist radio

LOS40 meesssssssssssssssmmm——— )98 RACT I 1.064
Flaixpac meeessssssssssssssssssmmmm 049

Flaix FM meessssssssssssssssssms )37
RACIO5 meessssssssssssssss 008 SER I 524
Rock FM  meeesssssssssss—— 132 COPE mmmmm 273
Cadena 100 e 70
Cadena Dial e 166

Catalunya Radio s 644

Onda Cero m 147

LOS40 Classic s 150 RNE mmm 130
Kiss FM mssss— 130 esRadio B 32
Radio Tele Taxi m—— 130 o
LOS40 Urban  ee— 117 Radio4 119
Europa FM  ee— 113 Radio Estel | 5
Raodio 3 mm 46
[CatFM s 50 .
Melodio FM mmm 34 News Radio
Catalunya Musica mm 3]
Rod?o Clasica mm 28 ?Cotlnfo mm= 100
HitFM m 14 Radio Marca mmm 84
RadioOlé m 12 Radio5 m 33
Radio Marina 1 7

Source: EGM — Catalonia Data. 3rd sweep 2025.
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Radio audiences (2)

Ranking of generalist radio stations in Catalonia. Period: 3rd sweep 2022 - 3rd sweep 2025 (in thousands)

[ Monday to Friday ]

1064

/
1001— 1016

947 942
— /
1os —— 5% ~— ss — T e

847
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CADENA

485/524 SEI2

471
\
437 423 ,//”/’
384 T~ T 186
T——35,— 374 355

235— 26— 58

269 269 273 COPE
/

231 238

e ——MWO—_ ___t0— 15136 149 J—. ) G :g;:}%

90 —— g1 — 73— 89 81 92 84 rne

3rd sweep Istsweep 2ndsweep 3rd sweep Istsweep 2nd sweep 3rd sweep Tstsweep 2nd sweep 3rd sweep
2022 2023 2023 2023 2024 2024 2024 2025 2025 2025

Source: EGM — Catalonia Data. 3rd sweep 2025.
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Radio audiences (3)

Z
(0]
=

Audience of leading generalist radio stations by time brackets in Catalonia. 3rd sweep 2025 (in thousands)
L

[ Monday to Friday ] ?E)
a)
T
%

i 6amto 12 am 12amto4pm |(4pmto8pm|8pmtoéam
audience P P P P
=
m
E 1,064 790 376 325 235 ;,
o)
Z
644 392 172 148 195
Calradio
e
SE|2 524 322 151 123 151 =
m
2
cCOPE 273 155 50 31 124
F=o) -
ONDA
aad 147 109 35 15 25 cg)
me 130 103 42 13 26

<
=
(/2]
-
mL
>
(72)
L
m
(72)

Source: EGM — Catalonia Data. 3rd sweep 2025.
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Radio audiences (4)

Ranking of music radio stations in Catalonia. Period: 3rd sweep 2022 - 3rd sweep 2025 (in thousands)

[ Monday to Friday ]

27
248/263 . 256 ~——258

248 252
220 ey B CLAIXFM]
206 7< 208 @

i
_— 197
}gg —_— ;74/ :;;/ ::2 188 182%173 Z 77— }*733 Rock
s 68 B 160 142 bt \\h/;m
139 — 146 ~— T \

3rd sweep 1Ist sweep 2nd sweep 3er sweep Ist sweep 2nd sweep 3rd sweep 1st sweep 2nd sweep 3rd sweep
2022 2023 2023 2023 2024 2024 2024 2025 2025 2025

Source: EGM — Catalonia Data. 3rd sweep 2025.
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Radio audiences (5)

Ranking of generalist radio stations in Catalonia. Period: 3rd sweep 2022 - 3rd sweep 2025 (in thousands)

Monday to Sunday 978
[ ] 931 931

855 855
82
801 —— 7o ~ \784

769

Catrddio
50 CADENA
e GER
402 407 ——— 398
371 \336 J— 361 354/ \347/
263 256 259 c COPE
109—— Bl oo —10—130 123 136 /} S — Lo
/
90 83 76 81 90 83 97 né rne

3rd sweep Tlasweep 2aonada 3rdsweep TIstsweep 2nd sweep 3rd sweep Istsweep 2nd sweep 3rd sweep
2022 2023 2023 2023 2024 2024 2024 2025 2025 2025

Source: EGM — Catalonia Data. 3rd sweep 2025.
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Radio audiences (and 6)

Ranking of music radio stations in Catalonia. Period: 3rd sweep 2022 - 3rd sweep 2025 (in thousands)

[ Monday to Sunday ]

/29\ Los‘p

258 257 :
48 247 yITAFIAIXBAC A
238 %4
2327’ e /242
209 21 204 EAEVXGY]
197 199 ——<198 @c
N T8 ‘“Q s
165 1;8 173 16— ock

3rd sweep Istsweep 2ndsweep 3rdsweep TIstsweep 2ndsweep 3rd sweep Istsweep 2ndsweep 3rd sweep
2022 2023 2023 2023 2024 2024 2024 2025 2025 2025

Source: EGM — Catalonia Data. 3rd sweep 2025.
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Consumption of radio via Internet in Catalonia

+1'500'000 oients 22% of the population in Catalonia listens to radio online, both streaming and

podcasts.

Internet radio listeners, by gender (in %)

Men listen to the radio via the Internet, both
streaming and podcasts, more than women.

Profile of the internet listener in Catalonia (in %)

From 14 to 19 years
From 20 to 24 years
From 25 to 34 years
From 35 to 44 years
From 45 to 54 years
From 55 to 64 years
From 65 to 74 years

More than 75 years

B Streaming OPodcast

By ages, people under 45 listen more to podcasts than
streaming, while listeners above 45 prefer streaming.

Source: EGM - Catalonia data. 3rd sweep 2025. Period: October-November 2025 (Monday to Friday).
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Consumption of podcast in Catalonia

Total cumulative audience of most consumed podcasts, by type

Generalist radio Musical radio

541,000 listeners 41,000 listeners

Main podcasts radio stations, by type

CADENA

SEIlR2

Generalist radio

stations CaterIO

Musical radio
stations

News radio
stations

Source: EGM - Catalonia data. 3rd || Gz veep 2025.

ca

News radio

67,000 listeners

Between February and November 2025,
the pubilic listened to podcasts by radio
stations with a range of contents: news,
sports, culture, humour, etc.

Catalunya Radio was the leading
generalist station in podcast consumption
in Catalonia, with a cumulative audience
of 134,000 listeners. It is followed by
Cadena SER (96,000) and RACT (88,000).

As for musical podcast broadcasting,
three radio stations reached a cumulative
audience of 4,000 listeners: iCat FM,
LOS40 and Radio 3. No other music radio
station exceeded 2,000 listeners of
cumulative audience of podcasts.

Regarding news, 4,000 people listen to
Radio Marca podcasts.
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